Guest  of  honor  at  the  joint  banquet  of  the  American  Newspaper  Publishers'  Association  and  the  Associated  Press 


Every  newspaper  publisher  should 
be  interested  in  these  MONOTYPE 
records  from  newspaper  plants 

7300  ems  per  hour  straight 
matter  on  the  Monotype 

THE  NEWS-LEADER 

Richmond,  \’a. 

Mr.  J.  Maury  Dove,  President,  March  17,  lyii 

Lanston  Monotyjx*  Machine  ('omitany, 

Philadelphia,  l^i. 

Dear  Sir:  .After  an  e.xix'rinient  of  fourteen  months  in  setting  the  tyjx?  ustxl  on  the  Xews-Leauer  (IxKly.  display  and  ads) 
e.xclusively  on  the  Monotyix*  Machines,  (having  for  the  previous  six  years  usetl  slug  Casting  machines  only)  I  thought  you  would 
like  to  have  the  following  rejtort  on  the  oixration  of  the  Lanston  Monotyjx*  Machines  on  this  work. 

Make-up 

When  I  i)ut  the  Monotyjx's  in  I  thought  it  would  retjuire  an  additional  make-ujj  force,  being  a  movable  tyjx*  machine:  this  fear 
has  not  lx*en  realized,  and  I  find  that  the  Monotyjx*  matter  is  readily  made  uj>,  requires  no  more  heljt  than  the  Linotyjx*,  and  has 
never  delayed  us  by  reason  of  jiit*d  matter. 

SjX'ed  of  Oix*ration 

The  Monotyjx*  has  Ixen  fully  as  sjxedy  as  any  tyjx*  setting  machine  ever  tistxl  by  this  jtajx-r.  In  sjnte  of  the  fact  that  our 
men  were  without  exjxrience  on  this  machine  they  have  already  aetjuired  a  high  sjx?ed.  For  the  last  week  of  February,  the  average 
outjtut  jx*r  man  was  7300  ems  per  hour  for  ojx*rators  on  straight  matter. 

.As  far  back  as  last  Dt'tolx*r,  the  News-Li:ai)ER  jtut  a  base  ball  extra  on  the  street  within  eight  and  a  quarter  minutes  from  the 
time  the  last  jtlay  was  made  in  Philadeljthia. 

The  only  additional  force  nt*edt‘d  for  ojx*rating  the  Monotyjx*  has  been  a  correction  man  for  we  have  found  it  ad\  isable  to  make 
corrections  by  hand  instead  of  by  the  machine  ojx*rators,  as  is  done  on  the  Linotyjx*.  But  1  am  satisfied  that  the  cost  of  the  cor¬ 
rection  man,  as  well  as  the  cost  of  the  caster  lx)ys,  is  more  than  comjx*nsatt*tl  for  by  the  burdens  that  are  taken  off  the  Keyboard 
ojx*rators.  and  by  the  greater  facility  with  which  heads  and  advertisements  arc  jtrejtaretl. 

On  the  comjtarison  lx*twec*n  Linotyjx*  and  Monotyjx*  jirinted  matter,  in  jK)int  of  clearness  of  imjjression  and  legibility  of  face 
I  have  no  comment  excejit  to  submit  a  cojty  of  the  Nkws-I.eader  as  it  aj)jx*ared  jirior  t<j  Decemlx'r,  iqot),  and  as  it  ajtjxars  now. 

A’erv  truly  voiirs, 

(Signt*<l)  JOHN  STEW.ART  BRV.AN. 

President 

100  pounds  per  day  of  assorted 
type  cast  on  the  Monotype 


THE  EVENING  STAR— THE  SUNDAY  STAR 

Washington,  D.  C. 


Decemlxr  30.  iqio 


Mr.  J.  Maury  Dove,  Pres., 

Lanston  Monotype  Machine  Co.. 

Philadelphia,  Pa. 

Dear  Sir:  We  Utught  a  Monotyjx*  Caster  last  September,  and  have  waited  until  now  to  give  you  a  report  as  to  its  efficiency. 

We  first  converted  a  quantity  of  old  metal  and  type  into  tjuads  and  sjtaces  which  we  nec*fled  Itadly.  Two  weeks  later  we  started 
casting  regular  fonts  of  tyjx  from  12  to  36  jKiint:  making  two  or  three  full  cases  of  each  of  31  different  fonts  of  type.  The  machine 
has  worki*d  463  hours  with  a  total  outjtut  of  5.772  jxtunds,  an  average  of  12^^  jtounds  an  hour  or  too  jiounds  a  day  of  assorted  tyjx*. 

\N  e  are  fast  converting  all  of  our  old  tyjx*  and  worn  faces  into  fine  new  type.  The  Monotyjjc  Caster  and  your  library  matrix 
service  have  both  given  jx*rfect  satisfaction.  A'ours  ver>  trulv, 

(Signed)  FLEMINC;  NEWBOLD, 
Business  Manager. 

Lanston  Monotype  Machine  Company 

Philadelphia 


April  29,  1911. 
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PUBLISHERS  THRONG  NEW  YORK 


CONVENTION  WEEK  BRINGS  BIGGEST  GATHERING 
IN  HISTORY  OF  A.  N.  P.  A.  AND  A.  P. 


More  Than  Eight  Hundred,  Representing  Every  Section  of 
the  Country,  Attend  Annual  Meetings  of  Big  Organiza¬ 
tions — Opening  Session  of  A.  N.  P.  A.  Wednesday 
—  Officers  and  Directors  of  Associated 
Press  Re-elected. 


Nelson,  of  the  Kansas  City  Star;  VV.  L. 
McLean,  of  the  Philadelphia  Bulletin : 

C.  Weiss,  of  the  Duluth  (Minn.) 
Herald,  and  .Adolph  S.  Ochs,  of  the  New 
York  Times.  H.  Cowles,  of  the 

Spokane  Spokesman  Review,  was  elected 
the  successor  of  Harvey  W.  ^cott  (de¬ 
ceased),  of  the  Portland  Oregonian. 

Charles  S.  Diehl,  for  many  years  as¬ 
sistant  general  manager  of  the  associa¬ 
tion,  and  Harry  L.  Beach,  superintendent 
of  the  central  division,  resigned.  Mr. 
Diehl,  as  already  announced,  has  pur¬ 
chased  the  San  Antonio  (Tex.)  Light, 
an  afternoon  newspaper,  and  Mr.  Beach 
will  assist  him  in  its  management. 

In  the  course  of  the  session  a  dis¬ 
cussion  arose  regarding  the  annual  din¬ 
ners  of  the  two  organizatipns.  It  was 
pointed  out  that  the  membership  is  so 


The  Story  of  the 
Wilfiam  C.  Freeman  Co. 
service 

SIX  ADVERTISING  TALKS 
are  furnished  weekly  to  one  good 
newspaper  in  a  city — NOT  NEC¬ 
ESSARILY  to  the  newspaper 
having  THE  LARGEST,  the 
SECOND  largest,  or  even  the 


THIRD  largest  circulation — BUT, 


to  a  NEWSPAPER  OF  CHAR- 


.ACTER  in  each  city — a  news¬ 


paper  THAT  IS  WILLING  TO 


STAND  for  decent  advertising, 
for  straight  advertising  rates,  and 


FOR  CO-OPERATION  with  na- 


titmal  advertisers. 


The  money  received  for  the  Ad¬ 


vertising  Talks  is  used  in  an  effort 


to  develop  NATIONAL  ADVER¬ 


TISING  for  the  chain  of  news- 


jiapers  printing  the  Talks. 


Thus  far,  the  newspapers  print¬ 


ing  the  Talks  have  received  from 


The  William  C.  Freeman  Co.  5,200 


lines  of  HOTEL  RECTOR  adver¬ 


tising  and  1,095  of  ONYX 


HOSIERY  advertising  —  BOTH 


EXCLUSIVE  PIECES  OF  BUS¬ 


INESS. 


The  money  received  by  the 


newspapers  for  these  two  pieces  of 


business,  .AMOUNTS  TO  $20,000 


— within  a  few  thousand  dollars  of 


the  total  amount  paid  by  the  49 


newspapers  for  the  service  for  a 


whole  year. 


The  William  C.  Freeman  Co. 


WORKS  IN  HARMONY  with 


advertising  agencies  and  special 


representatives  of  newspapers,  and 


whatever  business  is  created  is 


turned  over  to  them  WITH- 


large  that  it  is  difficult  to  take  care  of 
others  besides  members  in  one  room. 
It  was  finally  decided  to  refer  the  mat¬ 
ter  to  the  two  boards  of  directors,  who 
will  draw  up  plans  to  restrict  the  at¬ 
tendance  at  future  dinners  to  the  actual 
members  of  the  associations. 

C.  W.  Hornick,  of  the  San  Francisco 
Call,  made  a  plea  for  a  more  liberal  in¬ 
terpretation  of  the  protest  laws  of  the 
association.  When  a  representative  of 
the  Battle  Creek  (Mich.)  Inquirer,  how- 


OUT  ANY  COMPENSATION 
WHATEVER  from  them  to  the 
Company  or  to  any  member  of  the 
Company. 

The  William  C.  Freeman  Co. 
DOES  NOT  receive  from  the 

newspapers  printing  the  advertise- 
(Continued  on  page  4.) 


HERMAN  RIDDER, 

PRESIUENT  OF  THE  AMERICAN  NEWSPAPER  PUBLISHERS’  ASSOCIATION. 


If  the  island  of  Manhattan  settled  a 
few  inches  below  its  usual  level  this 
week  it  was  because  of  the  presence  in 
the  city  of  the  heavyweights  of  Ameri¬ 
can  journalism,  who  came  to  town  to 
hold  their  annual  conventions. 

While  there  were  no  brass  bands  at 
the  Grand  Central  Station  or  the  Penn¬ 
sylvania  terminal  to  welcome  them,  yet 
everybody,  from  the  taxicab  drivers  who 
piloted  them  to  their  hotels  to  the  bell 
l)oys  who  carried  pitchers  of  ice  water 
to  their  rooms,  was  glad  to  see  them. 

The  Waldorf-.Astoria,  in  which  the 
annual  meetings  of  the  .Associated  Press 
and  the  .American  Newspaper  Publish¬ 
ers’  -Association  were  held,  was 
thronged  all  the  week  with  visiting  edi¬ 
tors  and  publishers,  with  special  and 
general  advertising  agents,  and  with  the 
representatives  of  press  manufacturers, 
printers’  supply  houses  and  the  various 
news  and  special  feature  syndicates  and 
associations.  From  the  amount  of  but 
ton-holing  that  went  on  from  a.  m. 
until  midnight  each  day  one  might  con¬ 
clude  that  a  big  political  convention  was 
being  held  in  town. 

.VLL  SECTIONS  REPRESEXTEU. 

The  publishers  in  attendance  repre¬ 
sented  all  sections  of  the  country.  They 
came  from  Seattle,  Portland  and  San 
Francisco  on  the  Pacific  Coast;  from 
New  Orleans,  San  Antonio  and  Galves¬ 
ton  in  the  South;  from  Boston,  Burling¬ 
ton  and  Portland  in  New  England,  and 
from  St.  Louis,  Chicago  and  Kansas 
City  in  the  Middle  West. 

Probably  not  less  than  four  hundred 
of  the  leading  daily  newspapers  had  rep-l, 
resentatives  in  New  York  during  the 
week,  every  last  one  of  whom  was  glad 
to  be  in  town  and  see  what  was  going 
on  and  have  a  finger  in  the  pie. 

When  they  were  not  attending  the 
several  sessions  of  the  two  associations 
they  were  holding  conferences  with 
their  New  A'ork  special  agents,  study¬ 
ing  new  presses,  getting  a  line  on  new- 
composing  room  wrinkles,  making  in¬ 
quiries  about  paper,  riding  about  town 
in  taxicabs  taking  in  the  sights,  dining 
in  the  fashionable  restaurants  or  attend¬ 
ing  the  theater.  They  were  as  busy  as 
farmers  in  harvest  time  all  the  week 
and  when  they  climbed  on  board  the 
trains  and  started  for  home  they  were 
a  very  tired  lot  of  men. 

WHY  HE  VISITS  NEW  YORK. 

“I  like  to  come  to  New  York,”  said 
one  of  them,  “because  it  does  me  and 
my  business  good  to  be  here  during 
these  annual  meetings  of  the  press  as¬ 
sociations,  but  as  I  do  not  get  a  chance 
to  sleep  more  than  four  ho'irs  a  night 
the  entire  week  owing  to  the  way  you 
keep  me  on  the  hustle  I  am  clean  done 
up  by  Friday  and  ready  to  go  back  to 
the  quiet  little  town  where  I  live  and 
stay  there  the  rest  of  the  year.” 

The  opening  session  of  the  .Associ¬ 
ated  Press  was  held  on  Tuesday  morn¬ 
ing  in  the  .Astor  Gallery,  with  Frank 
B.  Noyes,  the  president,  in  the  chair. 
.All  of  the  officers  were  in  attendance 
when  Mr.  Noyes  called  the  meeting  to 
order.  Old  members  of  the  association 


declare  that  the  attendance  was  larger 
than  at  any  first  session  ever  held  since 
it  was  organized. 


A.  p.’s  LARGE  INCOME. 

The  reports  of  the  several  officers 
showed  that  the  receipts  of  the  .Asso¬ 
ciated  Press  during  the  past  year  were 
a  little  under  $3,000,000.  The  member¬ 
ship  has  steadily  increased  during  the 
last  four  years  until  now  840  progres¬ 
sive  daily  newspapers  receive  its  service. 

At  the  afternoon  session  five  directors 
whose  terms  had  expired  were  re¬ 
elected.  They  were :  Frank  B.  Noyes, 
of  the  Washington,  D.  C,  Star;  W.  R. 
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The  Story  of  the 
William  C.  Freeman  Co. 
Service 

{.Continued  from  pa^^e  3.) 
incnts  secured  by  it  .\\V  C'U.M- 
.MJSSIOX  WH.\TK\^KK  —  its 
J<:.\TIKK  SOURCE  OF  Rb:V- 
KXUE  couiing  from  the  weekly 
amounts  paid  it  by  the  newspapers 
tliat  have  contracted  for  the  .stories. 

Two  men  of  wide  experience  in 
tl»c  advertising  field,  each  a  high- 
salaried  man.  are  constantly  mak¬ 
ing  effort  to  develop  national  ad¬ 
vertising  for  this  list  of  news- 
I)a|)ers. 

One  man,  Mr.  H.  X.  KlRllY, 
win.)  liad  an  exj>eriencc  of  seven 
years  on  the  Rutterick  I’ublica- 
tio!is— wIk)  understands  the  maga¬ 
zine  field  thoroughly — wh(j  knows 
how  magazines  develop  st)  many 
accounts  for  themselves  in  the  na¬ 
tional  field— WHO  XOW  REC- 
OGXIZES  THE  FORCE  OF 
NEWSPAPER  PUBLICITY— is 
an  enthusiastic  worker  for.  this  list 
of  newspapers. 

Another  man,  Mr.  W.  J.  F.-\.W- 
CETT,  who  had  a  newspaper  ex¬ 
perience  for  several  years  in 
Pittsburg  and  made  his  mark 
there — who  afterwards  was  asso¬ 
ciated  with  the  X.  W.  .\yer  &  Soil 
-Agency,  Philadelphia — who  more 
recently  was  the  advertising  man¬ 
ager  of  the  Philadelphia  Times — 
is  also  an  enthusiastic  worker  for 
this  list  of  newspapers  aiul  A 
GRE.AT  BELIEVER  IX  THE 
\'ALUE  OF  THE  NEWSPA¬ 
PER  for  national  advertising. 

The  general  management  of  the 
Cfimpany  is  under  the  personal 
supervision  of  Mr.  William  C. 
Freeman,  who  writes  the  daily 
-Advertising  Talks,  and  who  has 
l>een  for  a  quarter  of  a  century  an 
earnest  advocate  of  newspaper  ad¬ 
vertising. 

-A  general  working  force  is 
maintained  at  203  Broadway. 
After  May  i,  office  2,006  Singer 
Tower,  New  York. 


BRUCE  H.ALDEMAX, 

VICE-PRESniE.VT  OF  THE  AMERICAN  NEWSPAPER  PUBLISHERS’  ASSOCIATION  AND  THE 
PROBABLE  SUCCESSOR  OF  PRESIDENT  RIDDER. 


ever,  applied  for  membership,  the  ma¬ 
jority  of  the  votes  was  against  him. 

-At  a  meeting  of  the  executive  com¬ 
mittee  of  the  -American  Newspaper  Pub¬ 
lishers’  .Association  and  the  Daily  News¬ 
paper  Club,  held  on  Tuesday,  the  fol¬ 
lowing  officers  for  the  ensuing  year 
were  elected:  Louis  Wiley,  of  the  New 
York  Times,  president ;  H.  L  Rogers, 
of  the  Chicago  Daily  News,  vice-presi¬ 
dent;  Lafayette  Young.  Jr.,  of  the  Des 
Moines  (Iowa)  Capital,  vice-president; 
Bernard  H.  Ridder,  treasurer,  and  E. 
(i.  Martin,  editor. 

Publishers  in  New  York  on  Wednes¬ 
day  included: 

Albany  Journal.  John  H.  Lindsay. 

Montreal  Ia  Presse,  H.  .A.  Robert. 

Boston  Globe,  Chas.  11.  Taylor,  Jr. 

Kingston  (X.  Y.)  Freeman.  J.  E.  Klock. 
McKeesport  (Pa.)  News,  Jess  r-.  I-ong. 
Kansas  City  Journal,  Hal.  Gaylord. 

Milwaukee  Journal,  I-.  T.  Boyd. 

Syracuse  Journal,  H.  D.  Burrill. 

Providence  Journal,  John  R.  Rathorn, 

St.  Paul  News,  L.  P.  Ashbaugh.  C.  D.  l^rtol^. 
Lowell  Courier-Citizen.  S.  F.  Whipple,  Geo.  E. 

Coburn.  Robert  F.  Mardeii. 

Hartford  Times.  Clayton  P.  Chamberlin, 
luhnstown  (Pa.)  Tribune,  J.  H.  W'atters. 
Reading  (Pa.)  Eagle,  John  Vi.  Rauch. 

Newark  (N.  J.)  Sunday  Call.  Louis  Hannock. 
Meriden  (Conn.)  Journal,  F.  E.  Sands. 
Youngstown  (O.)  Telegram,  Samuel  G. 
McClure. 

Woonsocket  (R.  1.)  Call-Reporter,  Samuel  E. 
Hudson. 

Paterson  (N.  J.)  Guardian.  Henry  L.  Berdan 
Paterson  (X.  J.)  Morning  Call,  John  Tool. 
Waterbury  .American,  C.  H.  Keach. 

Boston  Post,  C.  George  Krogness. 

.Milwaukee  Sentinel,  John  Poppendieck,  Jr. 
Nashville  Tennessean.  Herman  Suter. 

I'tica  (X.  S'.)  Press.  William  V.  Jones. 

Toliet  (III.)  News,  H.  E.  Baldwin. 

Richmond  (Va.)  'Times  Dispatch,  J.  C.  Hemp, 
hill. 

Ottumwa  (la.)  Courier,  James  T.  Powell. 
Kansas  City  Star  Charles  T.  Seested. 
Louisville  Times,  W.  B.  Phillips. 

Taunton  (Mass.)  Gazette,  Wm.  H.  Reed  and 
F.  E.  Johnson. 

Elizabeth  (H.  J.)  Journal,  Aug.  S.  Crane. 
Muncie  (Ind.)  Star,  Harry  F.  Guthrie. 
Atlanta  (Ga.)  Journal,  Chas.  D.  Atkinson. 
Springfield  (Ill.)  State  Register,  Thomas  Rees. 
Williamsport  (Pa.)  Sun,  George  F).  Graff. 
Wheeling  (W.  Va.)  Register,  Chas.  H.  Taney. 

(Continued  on  page  35.) 
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Bruce  Haldeman  Preaidea  at  Opening 
Session  on  Wednesday  Morning 

— One  Hundred  and  Sixty  Eight 
Registered  Up  to  Noon — Re¬ 
ports  Submitted  and  Press 
Agent  Evils  Discussed 

One  hunilretl  and  sixty-eight  mem¬ 
bers  of  the  .American  Newspaper  Pub¬ 
lishers’  -Association  had  registered  when 
the  opening  session  of  the  annual  meet¬ 
ing  was  called  to  order  on  Wednesday 
morning,  in  the  -Astor  Gallery,  by  Bruce 
Haldeman,  the  vice-president  of  the  as¬ 
sociation.  This  is  said  to  be  the  largest 
number  ever  recorded  at  the  first  session 
of  any  annual  meeting.  Herman  Rid¬ 
der  was  not  pre.sent  as  he  was  obliged 
to  attend  the  meeting  of  the  -Associated 
Press  directors,  at  which  officers  for  tlie 
ensuing  year  were  to  be  elected. 

Various  reports  were  submitted.  That 
of  the  treasurer,  W.  J.  Pattison,  showed 
that  the  receipts  of  the  association  the 
last  year  had  been  $SL*>f^9.65.  and  the 
disbursements  $d(i,'J30.o3,  leaving  a  bal¬ 
ance  on  hand  of  $15,45t>.10. 

Nearly  all  of  the  opening  session  was 
devoted  to  a  di.scussion  of  the  press 
agent  evil.  Don  Seitz,  of  the  New  York 
World,  was  one  of  the  chief  speakers  on 
the  subject.  He  asserted  that  the  time 
had  come  when  drastic  measures  should 
be  taken  by  the  association  itself  to 
check  this  constantly  growing  evil. 
Thousands  of  dollars’  worth  of  advertis¬ 
ing  were  lost  each  year  by  the  news¬ 
papers  through  the  failure  of  the  edito¬ 
rial  department  to  exclude  from  their 
columns  articles  which  yere  advertising 
matter  in  the  guise  of  alleged  news. 

Other  speakers  called  attention  to  the 
manner  in  which  the  automobile  indus- 
(Continurd  on  page  6.) 


Business  Department 

WORCESTER  TELEGRAM 


Worcegter,  Mass.,  April,  1911. 

Walter  Scott  &  Co.,  Plainfield,  N.  J. 

Gentlemen:  Herewith  is  our  check  for  THE  ONLY,  the  new 
“Multi-Unit”  Double  Quadruple-Octuple  Press  and  equipment,  which  you 
installed  in  our  new  plant,  and  which  we  hereby  accept. 

This  equipment,  made  necessary  by  the  great  and  continuous  growth 
of  The  Telegram,  by  its  long  sustained  ratio  of  growth,  unmatched  in 
usual  newspaper  records,  has  been  in  daily  operation  since  February  21, 
1911  and  has  met  every  guarantee.  We  made  full  investigation  before 
placing  our  order  and  are  satisfied  that  our  conclusions  at  that  time  have 
been  fully  confirmed  by  the  performance  of  the  press,  revolutionary  as  a 
saver  of  time,  labor,  and  paper  waste. 

It  has  many  important  features,  but  this  letter  would  not  be  com¬ 
plete  unless  we  congratulate  you  on  the  perfect  paper  control  system 
which  takes  care  of  the  webs  from  the  rolls  to  the  folders,  and  which 
has  practically  eliminated  paper  waste,  although  paper  mill  conditions 
recently  have  supplied  the  press  with  especially  poor  paper. 

In  solidity  of  construction,  quality  of  material  employed,  fineness 
of  machine  and  hand  labor  thereupon,  speed  and  reliability,  the  press 
is  properly  styled  by  you  “THE  ONLY”. 

Permit  us  to  add,  that  our  experience  since  placing  the  order  has 
impressed  us,  in  unusual  degree,  with  the  purpose  and  ability  for  clean 
cut  integrity  that  conducts  your  business  force,  as  well  as  your  manu¬ 
facturing  forces. 

Truly  yours, 


(Signed) 


The  Telegram  Newspaper  Co., 
A.  P.  Cristy. 


Al’KlI-  2\),  1911. 
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“QUAUTY  COUNTS— GET  IT” 

When  you  buy  a  SCOTT  Newspaper  Press  you  know  that  you  get 
the  most  perfect  press  built  —  a  machine  that  not  only  has  all  the 
latest  improvements,  but  one  that  will  give  you  continuous  satisfactory 
service  for  all  time.  SCOTT  PRESSES  NEVER  WEAR  OUT. 
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Catalogues  and  descriptive  circular  will  be  promptly  furnished  upon  application  to 

WALTER  SCOTT  &  COMPANY 

PLAINFIELD,  N.  L  U.  S.  A. 

NEW  YORK-41  PARK  ROW  CHICAGO  OFFICE-MONADNOCK  BLOCK 
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FRANK  n.  XOVES, 

ElilTOK  AMI  ITBI.ISHER  OK  THE  WASHIXGTOX  STAR,  WHO  WAS  RE-ELECTEU  '.'RESI- 
liEXT  OK  the  ASStKTATEIi  KRESS. 


'  '  ' '  ^  .'u\k  ?  MELVILLE  E.  STONE, 

RE-EI.ECTEli  SECRETARY  AXU  GENERAL  MAX.XGER  OK  THE  ASSOCIATED  PRESS. 


A.  N.  P.  A.  CONVENTION 

(Continued  from  page  4.) 

try  had  lieen  lioonied  through  the  work 
of  clever  press  agents.  The  booming  of 
the  various  makes  of  aeroplanes  had  al¬ 
ready  been  begun  through  the  news  col¬ 
umns  of  the  daily  newspapers.  Much  of 
the  data  furnished  the  press  as  news 
was  thinly  disguised  advertising,  for 
which  the  publishers  should  l>e  paid. 

.\s  a  result  of  the  discussion  the  entire 
subject  was  referred  to  the  advertising 
agents  committee,  of  which  Don  C.  Seitz 
is  chairman,  with  instructions  to  reixirt 
later  in  the  week. 


IN  KANSAS 

1  There  ii  more  money  per  capiU  to-day 
tlmn  ever  before  (n  the  State’s  history,  and 
Kansas  people  are  "food  spenders."  The 

TopeKa 
Dailx  Capital 

guarantees  a  circulation  in  excess  of  M,600. 
It  reaches  every  postoffice  in  Kansas,  and 
is  the  only  Kansas  daily  with  state-wide  cir¬ 
culation;  the  only  Topeka  daily  which 
fives  definite  circulation  statement. 

PnMisker 

T.  C  FxtLtv,  Flatiron  Bldf.,  New  York  City 
JotTiv  E.  Brown.  Hartford  Bldf.,  Ckieafo, 


I  Tile  advertising  agents  committee, 
consisting  of  Messrs.  Seitz,  Hornick, 
Taylor,  Brown,  H.  L.  Rogers,  Herman 
Ridder,  J.  B.  Townsend,  D.  H.  .Anthony, 
E.  H.  Baker  and  Bruce  Haldeman,  sub¬ 
mitted  the  following  list  of  advertising 
agents,  which  it  recommended  for  en¬ 
dorsement  : 

Donovan  .Armstrong,  Philadelphia ; 
Carl  M.  Green  Co.,  Detroit;  Francis 
Holmes,  Los  Angeles;  H.  B.  Humphrey, 
Boston;  J.  O.  Powers  Co.,  New  York; 
Publicity  Bureau,  Richmond ;  Charles  H. 
Touzalin  -Agency,  Chicago;  Van  Cleve 
Co..  New  York;  Louis  Anfinger,  St. 
Louis;  Burkitt  &  Co.,  Chicago;  J.  W. 
Davis,  Chicago ;  H.  H.  Levy,  New  York. 
The  endorsement  of  two  agencies  has 
been  canceled.  One  of  these  is  the 
Moses  Sohn  .Advertising  .Agency,  of 
Portland,  which  has  been  sold  to  Hyskell 
&  Son.  A  rule  of  the  association  pro¬ 
vides  that  when  an  agency  is  sold,  the 
new  owner  must  make  application  for 
recognition.  In  the  above  case  the  appli¬ 
cation  has  not  yet  been  made.  The  sec¬ 
ond  agency,  the  McIntyre,  has  gone  out 
of  business. 

Publukers  Protest  Postal  Rate. 

.\  number  of  British  magazine  pro¬ 
prietors,  publishers  and  editors  met  in 
London  recently  and  organized  for  the 
purpose  of  securing  a  more  equitable 
postage  rate  on  magazines  and  other 
publications.  .A  resolution  was  adopted 
protesting  against  the  present  excessive 
rates. 

Indignation  over  real  evil  is  not  in¬ 
consistent  with  dignity. 


CHARGED  WITH  MURDER. 

Union  Head  Arrested  in  Connection 
with  Los  Angeles  Times  Disaster. 

John  J.  McNamara,  secretary  and 
treasurer  of  the  International  Bridge 
and  Structural  Iron  Workers’  Associa¬ 
tion:  J.  B.  McNamara  and  Ortie  Mc- 
Manigal  were  arrested  late  last  Satur¬ 
day  in  connection  with  the  dynamiting 
of  the  plant  of  the  Los  Angeles  Times. 

The  arrest  of  John  J.  McNamara  was 
made  at  the  national  headquarters  in 
Indianapolis  upon  a  warrant  based  on 
an  indictment  found  by  a  Los  .Angeles 
grand  jury  and  served  by  Detective  Wil¬ 
liam  J.  Burns.  J.  B.  McNamara  and 
McManigal  were  apprehended  in  De¬ 
troit.  -All  three  are  now  en  route  tb 
Los  -Angeles  in  the  custody  of  detec¬ 
tives. 

In  searching  the  basement  of  the 
union’s  headquarters  in  Indianapolis 
Saturday  it  is  said  the  officers  found 
sixty-four  sticks  (about  60  pounds  of 
dynamite),  200  feet  of  fuse.  500  dyna¬ 
mite  caps,  one  dozen  small  alarm  clocks 
and  a  leather  case  made  to  carry  a  ten 
pound  can  of  nitro  glycerine. 

Burns  and  two  other  detectives,  it  is 
alleged,  found  two  quart  cans  of  nitro 
glycerine  in  a  barn  near  Indianapolis 
owned  by  T.  H.  Jones,  a  structural  iron 
worker,  which  Jones  says  was  placed 
there  last  January  by  McNamara. 

Burns  says  Ortie  McManigal.  who  was 
arrested  in  Detroit,  told  him  where 
these  explosives  could  lie  found  and  it 
was  upon  this  information  that  the 
scarth  was  made.  The  dynamite  ar:d 


I  nitro  glycerine  were  found  liuried  under 
sawdust  in  the  barn. 

It  is  said  that  Detective  Burns  has  a 
written  confession  of  Ortie  McManigal, 
setting  forth  in  90  pages  the  gruesome 
story  of  how  the  lives  of  112  men  were 
snuffed  out  and  property  worth  more 
than  $;i..j00,0<X)  destroyed. 


Will  Sell  Newspaper  Bonds. 

.\  committee  of  ten  has  been  ap¬ 
pointed  to  negotiate  the  sale  of  bonds 
for  the  proposed  Milwaukee  Social 
Democratic  daily  newspaper  among  the 
various  union  locals. 
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J.  Tp  Beckwitk. 


Thirty  One  Years  of 
Continuous  Success! 


TIkm.  F.  Fljrno. 


A  conspicuous  example  of  leading  the 
field,  every  year  showing  increasing 
results  and 


Anthony  Gro«». 


William  M.  Wation. 


1910  THE  BANNER  YEAR 

An  unexampled  record  of 

Being  Dependable  All  the  Time 


In  serving  our  papers  we  have  aimed  to  iccure  the  largest  volume  of 
business  consistent  with  common-sense  principles. 

1  he  one  way  to  guarantee  dependable  service  is  by  having  a  de¬ 
pendable  organization. 

We  have  put  in  an  organization  that  is  admitted  to  be  wholly  depend¬ 
able. 

It  has  not  been  a  question  of  money  in  securing  our  men.  Our  staff 
speaks  for  itself,  and  the  facts  are  provable  by  results. 

Our  staff  is  composed  of  men  who  were  selected  because  they  DO 
things;  men  who  go  anywhere  at  any  moment;  men  who  light  every  inch 
of  the  way;  men  who  work  to  the  end  of  having  the  order  there  when 
they  arrive. 

Thus  we  surround  the  situation  in  every  way  that  conditions  make 
necessary,  and  withal  we  establish  good  connections  which  are  a  vital  asset. 

One  of  the  important  things  connected  with  The  S.  C.  Beckwith 
Special  Agency  is  the  fact  that  it  can  place  twelve  men  in  as  many  differ¬ 
ent  cities  on  a  few  hours’  notice,  so  that  when  it  comes  to  a  question  of 
going  after  the  business,  we  are  there  with  the  goods. 


Wilfred  M.  Tbompeon. 


Henry  C.  Volk. 
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EFFICIENCY. 


Keynote  of  Annual  Addres*  of  Presi¬ 
dent  Herman  Ridder.  Point*  Out 

Poasible  Economies  and  Improre- 
ments  in  tbe  Making  of  News¬ 
paper*.  Would  Apply  Prin¬ 
ciples  of  Scientific  Man¬ 
agement.  I 

In  his  annual  message  to  the  mem- 1 
liers  of  the  .American  Newspaper  Pub- ' 
lishers’  -Association,  President  Herman  I 
Ridder  strongly  advocated  the  need  for  j 
a  systematic  study  of  efficiency  in  news-  1 
paper  management  and  called  particu- ! 
lar  attention  to  the  extraordinary  econ-  | 
omies  that  efficiency  engineers  have  in-  | 
angurated  in  many  lines  of  industrial  ! 
work.  He  expressed  the  belief  that 
the  principle  of  scientific  management 
can  be  employed  with  equal  results  in 
newspaper  management.  He  said  in 
part : 

Public  attention  has  been  directed  re¬ 
cently  to  the  work  of  Mr.  Frederiek  W. 
Taylor,  of  Philadelphia,  and  his  engi¬ 
neering  associates  who  have  inaugu¬ 
rated  extraordinary  economies  in  many 
kinds  of  industrial  work.  Mr.  Taylor 
has  embodied  his  information  and  ideas 
in  a  small  book  entitled  “Principles  of 
Scientific  Management,”  from  which  I 
have  culled  a  few  studies.  I  will  en¬ 
deavor  to  apply  them,  as  well  as  many 
suggestions  gathered  from  our  common 
experience,  to  point  out  possible  im¬ 
provements  in  the  making  of  new'spa- 
pers. 

The  story  of  the  work  of  the  effi¬ 
ciency  engineers  reads  like  romance. 
They  have  studied  motion  to  such  ad¬ 
vantage  that  they  have  increased  the  ca¬ 
pacity  of  one  man  in  loading  pig  iron 
frofn  16  tons  to  57  tons  per  day.  They 
have  increased  the  capacity  of  brick¬ 
layers  from  120  bricks  to  3^  bricks  per 
hour.  They  have  averaged  an  increase 
of  60  per  cent,  in  the  pay  of  workmen 
by  developing  maximum  efficiency.  They 
have  established  co-operation  between 
employer  and  employe  and  have  avoided 
occasion  for  friction.  They  have  short¬ 
ened  hours  of  labor.  They  have  re¬ 
duced  costs  of  production.  They  have 
increafsed  output  to  the  extent  of 
doting  on  the  average  the  capacity  of 
man  and  of  machine.  They  have  added 
to  the  national  wealth. 

Fifty  thousand  workmen  who  are 


The  Elizabeth  Daily  Journal 

EUZABETH.  NEW  JERSEY 

Population  of  Elizabeth,  1910,  TS,409;  of 
Uaton  County,  140,197. 

TW  fmH  CircaUtioii  is  Three  Time* 
Mkrge  M  &et  of  any  other  Eliza- 
hmfc  er  Ihriea  County  Paper 
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5/ll6y362  Agate  Lines 

C«r  S^mrbaa  ToWM  COTBTcd 

Tke  louriMl  ••  delivered  daily  by  carriers 
in  EKnbctli,  Rabway,  Westfields  Cranford. 
Unden.  Roaefle.  Roselle  Park,  Springfield, 
l^ont  Farms,  Kenilworth.  Union.  Roosevelt. 
Lorraine.  AMene.  El  Mora,  and  other  near 
by  towns  in  tbe  county. 

The  journal  is  a  member  of  the  American 
Newspaper  Publishers'  Association  and  of 
fhe  t  nited  Press  .Association. 

FRANK  R.  NORTHRUP, 

Spstirf  ReprezsetsriTe 

225  Fifth  Aiaaut  Tribune  Buildina 

Heir  YoA  Chicaeo 


CONDE  H.AMLIN, 

lll’SIXESS  M.W.XGE*  OF  THE  NEW  YORK  TRIDl-XE,  WHO  IS  CH.'MKM.A.N  OF  THE  JOINT 
ItlNXKK  COM.MITTEE. 


now  laboring  under  that  system  are 
earning  from  30  to  100  per  cent,  more 
pay  than  men  of  similar  caliber  by 
whom  they  are  surrounded,  while  the 
companies  employing  them  are  more 
prosperous  than  ever,  though  competing 
with  concerns  that  w’ork  under  ordinary 
methods  of  management.  The  system 
is  an  evolution  of  thirty  years  of  study 
and  practical  trial  under  normal  con¬ 
ditions.  During  all  these  years  it  is 
reported  there  has  never  been  a  strike 
among  the  men  working  under  this  sys¬ 
tem.  The  companies  that  are  paying 
the  higher  wages  are  making  greater 
profits  at  lower  labor  cost  per  unit  than 
the  concerns  which  deal  with  labor  in 
the  traditional  way.  .All  of  which  dem¬ 
onstrates  what  the  Tariff  Board  in  its 
recent  report  has  disclosed,  that  the 
highest  priced  labor  is  the  most  efficient 
and  cheapest  when  intelligently  handled. 
Is  it  not  possible  there  might  be  a  re¬ 
adjustment  of  relation  with  unions  on 
the  basis  of  high  wages  and  low  labor 
cost?  Is  it  not  possible  in  pursuing  a 
liberal  policy  toward  our  employes  to 
insist  upon  a  liberal  policy  by  them  in 
their  dealings  with  us? 

I  am  confident  that  what  is  possible 
in  other  industries  is  possible  in  news¬ 
papers  and  we  can  well  afford  to  pay 
for  the  time  and  experiments  needed 
to  develop  scientific  methods  of  work, 
by  a  careful  and  thorough  study  and 
impartial  trial  of  each  type  of  imple¬ 
ment  used  in  the  trades  which  we  em¬ 
ploy  and  for  records  of  operators  and 
the  adoption  of  standards  and  for  co¬ 
operation  with  our  employes  in  pro¬ 
ducing  results.  How  can  we  train  our 
successors  in  the  management  of  news¬ 


papers  to  an  adequate  knowledge  of 
inks,  paper,  metals,  machinery,  or  sup¬ 
plies?  There  are  hardly  two  offices  in 
the  country  that  have  the  same  methods. 
Where  shall  we  look  for  a  typical  news¬ 
paper  plant?  Who  knows?  How 
many  are  there?  What  is  the  best 
newspaper  workshop  in  the  country 
with  due  regard  to  its  output?  Who 
knows  ? 

NEED  FOR  STANDARDIZATION. 

We  pay  over  fifty-five  million  dollars 
a  year  for  the  newsprint  paper  which 
we  use,  yet  we  have  no  standards  ex¬ 
cept  those  of  weight  fixed  for  us  by 
unlawful  combinations  of  paper  mak¬ 
ers  whose  aim  was  to  increase  the 
weight  and  cost  of  paper  sold  to  ns. 
Our  methods  in  the  use  of  paper  are  so 
whimsical  that  a  mill  equipped  to  meet 
all  of  our  needs  would  require  165  dis¬ 
tinct  stocks  of  cores  to  provide  for  our 
varied  widths  of  rolls.  Our  workmen 
gather  up  whatever  methods  or  tradi¬ 
tions  there  are  in  the  business  by  ab¬ 
sorption  or  observation  of  those  imme¬ 
diately  around  them.  Many  of  us  try 
to  obtain  ready  made  competent  man¬ 
agers  by  hiring  men  whom  others  have 
trained,  instead  of  applying  ourselves 
to  that  important  work  of  education  and 
development. 

The  labor  unions  are  destroying  in¬ 
centive  for  efficient  labor.  They  seem 
to  be  arrayed  against  promotion  or  the 
culling  out  of  competents  from  incom¬ 
petents.  They  bring  every  member  to 
a  dead  level  of  efficiency  and  that’ level 
is  usually  below  that  of  the  most  infe¬ 
rior  workman  in  the  shop.  They  are 
against  bonuses.  Many  labor  unions  de¬ 
liberately  plan  to  curtail  output  under 


the  mistaken  idea  tluit  they  are  increas 
ing  employment.  It  is  notorious  that 
many  workmen  turn  out  just  as  little 
as  they  can  safely  do.  “Underworking  ’ 
or  “soldiering”  is  almost  universal.  It 
is  more  than  a  national  evil  because  it 
extends  to  other  countries.  The  con 
ditions  which  permit  it  are  intolerable 
and  should  be  seriously  studied  and  cor¬ 
rected.  Systematic  management  offers 
what  seems  to  be  a  remedy. 

Om  Labor  Commissioner  told  us  la-t 
year  that  the  mechanical  payrolls  ot 
newspapers  had  increased  $,'I,ii(Hi,n00  per 
annum  in  the  five  years  from  to 

liRiii.  l-'or  this  large  additional  outlay 
there  was  no  increase  in  efficiencx . 
VMiere  will  all  this  burden  end?  In 
our  stereo  rooms  we  encounter  mystery 
in  the  preparation  of  the  paste  for  mat¬ 
rices  and  we  find  mummery  in  the  treat- 
mint  of  metals.  In  the  press  room, 
many  of  the  operators  are  regulated  hy 
a  rule  of  thumh.  We  use  electricity  for 
light  and  power  with  little  knowledge 
of  relative  efficiency.  Some  time  ago, 
the  powerful  International  Typographi¬ 
cal  I'nion  brought  about  the  absorp- 
lion  of  the  Linotype  Machinists'  Union 
into  its  organization,  and  it  has  failed 
in  it.->  obligation  to  train  up  competent 
men  to  do  the  machinists’  work.  As  a 
result  of  its  action  our  costly  lintoype 
machinery  is  to-day  at  the  mercy  of 
many  ignorant  and  untrained  workmen 
who  are  not  familiar  with  the  make  of 
the  machines. 

SEVENTY  .MIl.I.IONS  FOR  WAGES. 

I'here  is  hardly  an  operation  or  a 
method ‘in  newspaper  production  that  has 
l>cen  fully  standardized.  In  no  instance 
have  those  methods  been  codified  or 
analyzed  or  described.  Most  of  our 
shops  are  run  by  the  workmen,  not  by 
the  managers.  Few  of  us  know  what 
is  a  full  day’s  work  for  a  first  class 
workman.  Yet  the  newspapers  are  ptiy- 
ing  approxim.'itely  seventy  million  dol¬ 
lars  for  wages  per  annum,  exclusive  of 
clerks  and  salaries.  The  so-called  stand¬ 
ard  of  competency  forced  by  typographi¬ 
cal  unions  in  some  cities  is  one-third 
that  which  competent  men  show  in  nu¬ 
merous  offices.  Intelligent  trade  unionists 
will  admit  that  these  conditions  are  un¬ 
fair,  but  they  seem  to  be  unable  to  sug¬ 
gest  an  alternative  which  shall  be  fair 
to  employer  and  employe.  Many  com¬ 
positors  are  underpaid  because  of  union 
rules.  It  is  conceivable  that  we  might 
arrange  to  put  an  end  to  that  deliberate 

(Continued  on  t<agc  32.) 

(ElJ^ning  IBiacimsiTL 

MILWAIKEE’S  LEADING 
HOME  PAPER 

Hsi  th*  iargeit  HOME  CircaUtisa  of  any 
Milwaakse  Newipaper.  Iti  advertitar*  ttll 
at  they  caa  trace  abiolate,  direct  reialti. 
Aik  aay  of  the  leadiag  oierchaBti  in  Mil- 
waakee,  and  they  will  tell  yea  “It  ii  the 
BEST  paper  ia  Milwaakee,  aad  we  ipend 
more  money  with  then  for  advertiiiaf 
thaa  with  aay  ether  paper.” 

If  yea  oaly  iatead  to  aie  “sae”  paper 
ia  Milwaakee,  the  Eveaiaf  Wiiceaiin  ii 
the  one  to  select. 


Riaid  **0011001100  of  circulatioo  com- 
plotod  by  tho  Associalioo  of  Amaricso 
Advortisors,  Oct.  3.  1910. 


JOHN  W.  CAMPSIE.  Bstlaett  Msssc.r 
Chao.  H.  Eddy,  Foreign  Representative. 
New  York  Ofiice,  1  Madison  Avenue. 
Chicago  Oflice,  150  Michigan  Avenue 
(Rohert  J.  Virtue,  Manager). 
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THE  NEWS  OF  M  PDBUSHING  WORU) 

The  Anierican  Newspaper  Annual  and  Directory  for  191 1  is  ready  for  delivery. 

This  is  the  thirty-first  edition  of  this  work,  which  two  years  ago  purchased  Rowell’s  Newspaper  Directory, 
and  is  now  the  only  work  of  this  kind  giving  statistics  concerning  the  press  of  this  country  and  Canada  as  gath¬ 
ered  from  original  sources. 

This  volume  lists  24,271  publications,  giving  10 
separate  items  of  information  concerning  each. 
Over  1,500  publications  appear  for  the  first  time, 
taking  the  place  of  nearly  as  many  that  have  been 
dropped.  In  addition  it  gives  the  population  and  a 
commercial  and  gazetteer  description  of  more  than 
11,000  towns  where  newspapers  are  published.  The 
volume  has  1.418  pages  and  over  15,000  changes,  not 
including  those  in  circulation.  The  price  is  $5.00, 
carriage  extra — postage  60  cents. 

The  publishers  of  the  Annual  and  Directory  are 
glad  to  report  that  the  past  year  was  the  most  suc¬ 
cessful  the  work  has  yet  seen.  This  is  doubtless 
owing  to  the  purchase  of  Rowell’s  book,  which 
makes  the  Annual  and  Directory  the  only  work  of 
its  kind  in  a  large  country  where  there  are  more  tlian 
24.000  publications  to  be  located  and  described,  and  wdiere  incomjTutable  millions  are  expended  for  adver¬ 
tising  space;  and  likewise  owing  to  the  increased  recognition  on  the  part  of  publishers  that  the  Annual  and 
Directory  in  placing  them  on  the  map,  describing  their  publications  and  their  towns,  renders  them,  without 
charge,  a  valuable  and  necessary  service  that  is  deserving  of  their  recognition  and  support. 

N.  W.  AYER  &  SON. 

The  movement  For  CERTIFIED  CIRCULATIONS 

As  most  publishers  know,  the  Annual  and  Directory  has  a  plan  for  auditing  and  certifying  magazine  and 
newspaper  circulations.  This  plan  places  at  the  command  of  the  publisher  the  services  of  an  experienced 
and  reliable  auditor,  with  the  understanding  that  a  certificate  of  audit,  stating  the  circulation  and  bearing  our 
seal  and  signature,  shall  be  furnished  the  publication  and  the  result  announced  to  the  advertising  world  in  the 
ensuing  issue  of  the  volume. 

The  Annual  and  Directory  for  1911  publishes  the  following  audits: 

Lynn,  Mass., 

Memphis,  Tenn., 

Minneapolis,  Minn. 

Minneapolis,  Minn. 

Montgomery,  Ala., 

Montreal,  Que., 

Montreal,  Que., 

Montreal,  Que., 

New  Bedford,  Mass., 

New  York,  N.  Y., 

New  York,  N.  Y., 

New  York,  N.  Y., 

It  is  as  if  each  of  these  publishers  said  to  the  advertisers  of  the  country: — 

”1  know  the  circulation  of  my  publication,  and  I  state  it  honestly  ;  but  I  realize  that  I  am  an  interested 
jFarty,  and  so  do  not  ask  you  to  take  my  unsupported  word  in  a  matter  that  means  dollars  and  cents  to  you. 

‘T  therefore  open  my  door  and  open  my  books  to  a  disinterested  expert  in  circulation  matters.  I  pay 
for  a  searching  examination,  and  through  the  work  which  represents  the  publishing  industry  I  announce  the 
result  of  the  audit  to  the  space-buyers  of  the  country. 

“What  more  can  I  do?” 

Further  particulars  as  to  this  service  will  be  gladly  su])i>lied  on  rcHpiest  by 


Albany,  N.  Y., 
Birmingham,  Ala., 
Boston,  Mass., 
Boston,  Mass., 
Boston,  Mass., 
Buffalo,  N.  Y., 
Buffalo,  N.  Y., 
Buffalo,  N.  Y., 
Buffalo,  N.  Y., 
Chattanooga,  Tcnn. 
Cleveland,  Ohio, 
Fall  River,  Mass., 
Hartford,  Conn., 
Lowell,  Mass., 


TimeS'Union, 

News, 

American, 

Modern  Priscilla, 
Traveler, 

Courier, 

Morning  Express, 
National  Monthly, 
Times, 

Timoa, 

Plain  Dealer, 
Herald, 

Times, 

Sun 


Item, 

Commercial  Appeal, 

,  Northwestern  Agriculturist, 

,  Tribune, 

Advertiser, 

Family  Herald  sad  Weekly  Star, 
Patrie, 

Star, 

Standard  and  Mercury, 
AssoUated  Sunday  Magazines, 
Coilier’s  Weekly, 

Illustrated  Sunday  Magazine 


New  York,  N.  Y., 
New  York,  N.  Y., 
New  York,  N.  Y., 
Philadelphia,  Pa., 
Philadelphia,  Pa., 
Philadelphia,  Pa., 
Portland,  Maine, 
Rochester,  N.  Y., 
Rochester,  N.  Y., 
Rochester,  N.  Y., 
Scranton,  Pa., 
Syracuse,  N.  Y., 
Toledo,  Ohio, 
Worcester,  Mass., 


Leslie’s  Illustrated  Weekly, 
Life, 

Success  Magazine, 

Bulletin, 

Record, 

Telegraph, 

Welcome  Guest, 

Green’s  Fruit  Grower, 

Post  Express, 

Union  and  Advertiser, 

T  ribune-Republican, 
American  Poultry  Advocate, 
Blade, 

Telegram. 


N.  W.  AYER  &  SON, 
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THE  EDITOR  AND  PUBLISHER. 


Publishers  Visiting  New  York 

Are  invited  to  call  at  the  pressroom  of  the  NEW  YORK  WORLD,  and 
witness  in  operation^  daily  from  12  noon  to  6  p,  m,^  the  wonderful  new 

“Augmented  Octuple” 

(72-page) 

DUPLEX  ROTARY  PRESS 

which  has  upset  all  press  traditions. 


THE  DUPLEX  METROPOLITAN  ROTARY 

This  press  can  be  seen  producing  48,000  16-page 
papers,  or  21,000  24-page  papers,  actual  net,  per  hour. 

Printing  37  PER  CENT,  of  the  World^s  total  output  in  two  deliveries  out  of 
eight,  averaging  75  PER  CENT.  MORE  PRODUCT  than  corresponding  presses 
of  other  makes  in  the  same  plant.  (Figures  from  World  pressroom  records). 


The  great  simplicity  of  this  press  and  its  remarkable  convenience  are  obvious  at  a  glance.  Its  superiority  over  the  “sky. 
scraper"  construction  of  other  press  builders  is  so  great  that  they  are  already  compelled  to  offer  to  build,  and  some  of  them  are 
already  building,  machines  of  a  similar  type,  in  plain  violation  of  our  patent  rights.  We  have  brought  spit  in  defense  of  these 
rights  in  the  United  States  Courts,  and  we  hereby  caution  publishers  against  the  purchase  of  infringing  machines. 


The  first  one  of  these  presses  shipped  from  our  xvorks,  a  quad  machine,  has  been  printing  the  Journal  of  Commerce 
and  Commercial  Bulletin,  32  Broadway,  New  York,  for  four  years.  Any  publisher  interested  is  invited  to  inspect  this  machine 
in  operation  any  week  day  at  6.30  p.  m.  The  management  will  be  glad  to  issue  permits  to  pressroom. 


DUPLEX  PRINTING  PRESS  COMPANY 

Main  Offices  and  Works,  BATTLE  CREEK,  MICHIGAN 


London  Address; 
LinotyTC  dc  Machinery,  Ltd. 
in  neet  Street,  E.  C. 


Eastern  Offices : 

WORLD  BUILDING,  NEW  YORK  CITY 


Paris  Address: 
Linotype  dc  Machinery,  Ltd. 
Is  Rue  de  Valois 


LINCOLN  B.  PALMER, 

THE  EFFICIENT  MANAGER  OF  THE  AMERICAN  NEWSPAPER  PUBLISHERS’  ASSOCIATION. 


VIEWS  ON  MANY  TOPICS. 

Canadian  Reciprocity  Is  Regarded 
with  Favor  by  Publishers. 

Newspaper  men  are  so  accustomed  to 
interview  other  people  that  when  they 
themselves  are  asked  to  explain  their 
views  On  any  topic  they  know  exactly 
what  to  say  and  how  to  say  it  The 
representative  of  The  Editor  and  Pub¬ 
lisher  talked  with  a  large  number  of 
the  visitors  and  found  them  all  willing 
to  talk.  Here  is  what  they  said: 

Col.  William  R.  Nelson,  Kansas  City 
Star. — We  have  nothing  to  complain  of 
in  the  way  of  business  in  our  town. 
We  get  all  that  is  coming  to  us  out  in 
our  territory  and  therefore  we  are 
pretty  well  satisfied.  General  business 
is  not  as  good  as  it  might  be,  but  we 
expect  a  decided  improvement  as  soon 
as  the  crop  returns  begin  to  come  in. 

R.  E.  Stafford,  Oklahoma  City  Okla¬ 
homan. — Our  city,  according  to  the  last 
census,  showed  the  greatest  percentage 
of  growth  of  any  city  in  the  United 
States.  In  1900  we  had  a  population  of 
10,000,  and  in  1910,  65,000.  To-day  we 
are  claiming  75,000.  This  rapid  growth 
means  good  business  for  the  news¬ 
papers.  Our  morning  edition  has  a 
week  day  circulation  of  35,000,  an  even¬ 
ing  circulation  of  25,000  and  a  Sunday 
circulation  of  25,000.  If  the  railroads 
had  not  recently  ceased  advertising  the 
attractions  of  Oklahoma  and  centered 
their  efforts  on  booming  Texas  our 
business  would  be  in  a  better  condition 
than  it  is  at  present  Still  we  have 
no  right  to  find  fault 

John  T.  Mack,  Sandusky  (0.)  Reg¬ 


ister. — If  Congress  decides  in  favor  of 
Canadian  reciprocity  the  publishers  in 
my  State  will  be  very  glad.  At  present 
thirty  of  them  are  buying  their  paper 
direct  from  Canadian  mills  at  $2.25  f.  o. 
b.  at  destination.  The  mills  pay  a  duty 
I  of  $3.75  a  ton.  Even  after  paying  this 
I  duty  they  are  able  to  undersell  the 
;  United  States  manufacturers,  so  the 
overhead  charges  in  making  paper  in 
I  Canada  are  practically  the  same  as  in 
!this  country,  it  follows  that  it  is  the 
i  possession  of  cheap  timber  that  gives 
■  them  the  advantage.  When  the  duty  is 
!  taken  off  wood  pulp  we  will  be  able  to 
I  buy  paper  as  low  as  2  cents, 
i  Frank  B.  Noyes,  Washington  Star. — 
I  \  year  ago  I  predicted  that  business 
I  this  spring  would  not  be  up  to  the  mark 
I  and  present  conditions  show  I  was  right. 
The  volume  of  advertising  is  not  as  large 
as  it  was  last  season.  One  reason  is 
that  manufacturers  do  not  know  where 
i  they  are  at.  Congress  is  liable  to  tinker 
I  with  the  tariff  and  until  the  question  is 
;  settled  I  fear  that  there  will  be  no  re- 
‘  vival  of  business. 

BIG  TRADE  PAPER  DEAL. 

^  Class  Journal  Company  Taken  Over 
by  Iron  Age  Interests. 

Interests  which  control  the  Dry  Goods 
Economist  and  the  Iron  Age  have  taken 
over  the  Class  Journal  Company,  which 
,  publishes  the  Automobile  of  New  York, 
the  Motor  Age  of  Chicago,  the  Auto¬ 
mobile  Trade  Directory,  the  official  Blue 
I  Book  and  the  Commercial  Vehicle. 

The  consideration  is  said  to  have  been 
!  more  than  $1,000,000. 


1897 - Fourteen  Years^ - 1910 


Unexcelled  Record  of  Advertising 
Progress 


Cbe  Hew  Vork  times 


All  Clean,  High  Grade  Copy  at  Uniform  Rate 

“Only  Advertisements  Fit  to  Print” 


.  Agate  Lines 

1897  2,371,377 

1898  2,433,193 

1899  3,378,750 

1900  3,978,620 

1901  4,957,205 

1902  5,501,779 

1903  5,207,964 

1904  5,228,480 

1905  5,953,322 

1906  6,033,457 

1907  6,304,298 

1908  5,897,332 

1909  7,194,703 

1910  7,550,650 

There  are  only  three  morning  news¬ 
papers  in  New  York  that  sell  a  million 
copies  every  seven  days  to  the  metropolitan 
newsdealers.  The  New  York  Times  is  one 
of  them.  Of  the  four  other  morning  news¬ 
papers  in  New  York  City,  the  most  largely 
circulated  one  sells  less  than  half  a  million 
copies  in  seven  days  to  the  metropolitan 
newsdealers. 


/ 
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THE  EDITOR  AND  PUBLISHER. 


LOUIS  WILEY, 

HUSINESS  MANAGER  OF  THE  NEW  YORK  TIMES  AND  I’RESIDENT  OF  THE  DAILY  NEWS- 


DAILY  CLUB  DINES. 

AFFAIR  ONE  OF  THE  MOST  IM¬ 
PORTANT  EVENTS  OF  THE 


Advertising  in  nil  its  Various  Phases 
Discussed  by  Experts — Large  Num¬ 
ber  of  Visiting  Publishers  Present 
— ^Louis  Wiley,  President  of  the 
Club,  Presided — ^List  of  Speakers 
and  Topics. 

The  annual  dinner  of  the  Daily  News¬ 
paper  Club  at  the  Waldorf  on  Wednes¬ 
day  evening  brought  together  a  hundred 
or  more  newspaper  publishers  who  were 
either  members  of  the  organization  or 
were  specially  interested  in  its  work.  The 
decorations  were  simple,  but  arranged  in 
excellsnt  taste. 

.^s  it  was  the  first  dinner  of  the  week  at 
which  any  considerable  number  of  the  vis¬ 
iting  newspaper  men  had  been  assembled^ 
all  of  the  guests  seemed  to  enjoy  to  the 
full  both  the  culinary  and  the  intellec¬ 
tual  feasts  prepared  for  their  benefit. 

Louis  Wiley,  of  the  Times,  the  presi¬ 
dent  of  the  club,  presided.  On  his  right 
and  left  were  seated  the  guests,  who 
later  delivered  addresses.  The  speakers 
and  their  topics  were  as  follows: 

Harry  J.  Prudden,  “Newspaper  Rates ; 
Just  and  Unjust”;  William  C.  Freeman, 
“Clean  Advertising”:  John  Lee  Mahin, 
“How  Newspaper  Advertising  can  be 
made  preferable  to  sampling”;  Thomas 
E.  Dockrell,  “The  Daily  Newspaper — its 
field  and  value  to  National  Advertisers” ; 
Charles  A.  Carlisle,  “Tradition — Pub¬ 


licity — Efficiency  and  Copartnership.” 

When  the  cigars  had  been  lighted 
President  Wiley,  in  his  usually  happy 
manner,  introduced  H.  J.  Prudden,  of 
the  Lesan  Agency,  as  the  first  speaker. 

H.  J.  PRUDDEN  DISCUSSES  RATES. 

Mr.  Prudden  said  in  part  as  follows: 

Unquestionably  there  are  many  thou¬ 
sands  of  dollars  worth  of  advertising 
that  fail  to  appear  every  year  because 
the  publishers  and  advertisers  or  their 
representatives  cannot  get  together  on 
the  subject  of  rates. 

In  many  cases  this  is  the  fault  of  the 
publisher,  and  in  many  cases  the  fault 
of  the  advertiser.  There  is  an  impres¬ 
sion  among  some  advertisers  that  it  is 
difficult  to  deal  with  newspapers.  I  be¬ 
lieve  it  is  important  that  this  impression 
be  dissipated  as  soon  as  possible  by  re¬ 
moving  all  unnecessary  obstacles  to  do¬ 
ing  business. 

A  STANDARDIZED  RATE  CARD. 

I  believe  a  move  in  the  right  direc¬ 
tion  would  be  to  adopt  a  standardized 
rate  card.  The  discounts  need  not  nec¬ 
essarily  be  the  same,  but  a  much  simpler 
form  of  rate  card  than  the  card  many 
publishers  are  now  using  would  greatly 
facilitate  matters. 

I  have  in  my  mind  a  daily  newspaper 
that  has  a  rate  of  twenty  cents  per 
line  for  one  time,  eighty  cents  per  line 
per  month  for  once  a  week,  and  $1.30 
per  line  per  month  for  twice  a  week,  etc. 

Supposing  an  advertiser  wanted  to 
start  an  opening  campaign  in  this  paper, 
placing  a  page  one  time  the  first  week, 
two  one-half  pages  the  second  ^eek, 
(Continued  on  page  30.) 


The  2  Most  Talked  of  Papers  IN  CALIFORNIA 

Are 

THE  LOS  ANGELES  RECORD 

emid 

THE  SAN  DIEGO  SUN 


In  Los  Angeles  It  Is  Now  THE  RECORD 

Established  1895 

The  Los  Angeles  Record  has  been  making  a  wonderful  growth 
in  circulation  the  past  few  months,  as  shown  by  the  following  figures: 

Daily  Net  Average . 1910  35,045  Copies 

Daily  Net  Average . January,  1911  37,840  Copies 

Daily  Net  Average . February,  1911  40,155  Copies 

Daily  Net  Average .  .March,  1911  41,986  Copies 

Gains  10,000  a  Day  Over  One  Year  Ago 

The  Record  circulation  has  increased  nearly  10,000  copies  a  day  over 
a  year  ago  and  is  the  only  paper  in  Los  Angeles  to  publish  its  circu¬ 
lation  figures  day  by  day. 

A  WORD  TO'FOREIGN  ADVERTISERS 

DURING  MARCH,  1910 

Tile  Los  Angeles  Times  Lost  17.400  agate  lines  of  foreign  advertising 
over  Mnrcli.  1910. 

The  Los  Angeles  Examiner  lost  12,900  agate  lines  ol  foreign  advertising 
over  March.  1910. 

THE  LOS  ANGELES  RECORD  GAINED  9.819  AGATE  LINES  OF  FOREIGN 
ADVERTISING  OVER  MARCH.  1910. 

Record  Guarantees  10,000  More  City  Circulation 
Than  Either  Times  or  Examiner 

The  Record  guarantees  a  city  circulation  of  10,000  copies  greater  than 
the  city  circulation  of  cither  the  Times  or  Examiner.  The  Record 
hereby  offers  a  half-page  advertisement  to  the  first  advertiser  who  will 
furnish  The  Record  with  a  sworn  detailed  city  circulation  statement 
of  cither  the  daily  Times  or  Examiner,  showing  a  city  circulation 
within  10,000  copies  as  high  as  The  Record. 


In  San  Diego  It  1$  THE  SUN 

Established  1881 

In  San  Diego  the  Sun  continues  to  be  the  leading  paper  in  every 
way.  It  guarantees  the  largest  circulation,  carries  the  most  advertising, 
is  more  influential  and  has  more  prestige.  The  Sun  covers  San  Diego 
county  like  the  dew. 

The  Sworn  Net  Paid  Circulation  of  the  Sun  for 
March,  1911,  was  8825  Copies  Per  Day 

Over  1,500  copies  a  day  more  than  one  year  ago,  and  almost  as 
big  as  both  the  other  San  Diego  papers  combined. 

IN  FOREIGN  ADVERTISING 

March,  1911.  the  Sun  GAINED  8043  agate  lines  over  March.  1910. 
March.  1911.  the  Unlcm  LOST  399  agate  lines  over  March,  1910. 
March,  1911,  the  Trihune  LOST  4949  agate  lines  over  March,  1910. 

It  is  as  impossible  to  advertise  in  THE  SUN  and  not  get  results 
as  it  is  to  walk  down  Broadway,  New  York,  and  not  see  an  automobile. 
ASK  ANY  FOREIGN  ADVERTISER. 


W.  H.  PORTERFIELD.  Edllor-ln-CMel  H.  E.  RHOADS.  Vke-Pres.  asO  Cea’I  Mgr. 

GENERAL  OFFICES:  RECORD  BUILDING,  LOS  ANGELES 
FOREIGN  ADVERTISING  DEPARTMENT 
W.  O.  MILLINGER,  Maiufer  American  Trust  Bullfling.  Cleveland 

New  York  Oitiee:  1234  TrIbane  BMg.  Chicago  Oiliee:  1125  First  Nalloiul  Bank  BMg. 
Both  papers  under  the  same  editorial  and  business  managemenL 


THE 

New  Orleans  Item 

Leada  New  Orleans  papers  in  advertising 
eireuUtion  and  influence,  and  the  lead  u 
increasing.  The  most  clearly  expressed  cir¬ 
culation  statement  has  just  been  prepared 
by  THE  ITEM  and  wiU  be  sent  npon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  bow  the  eity  is  covered,  and  an  item¬ 
ized  list  of  country  towns  shows  how  they 
are  reach^ 

Elmer  E.  Clarke,  Business  Manager 

THE  JOHN  BUDD  COMPANY 

Advertlslna  Representatives 
NEW  YORK  CHICAGO  ST.  LOUIS 


FIRST  IN  BOOK  FIELD 

The  supremacy  o(  the  New  York 
Times  in  the  book  field  is  unques¬ 
tioned.  In  the  first  quarter  of  191 1 
The  New  York  Times  published 
77,156  lines  of  book  publishers'  ad¬ 
vertisements  compared  with  54,890 
lines  in  the  corresponding  period  of 
1910,  a  gainol  22,266  lines,  a  great¬ 
er  volume  and  a  greater  gain  than 
any  other  metropolitan  newspaper. 
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Three  Generations  of  Metal  Experts 


Established 

1827 


Gerard  M.  Wildet,  3d 


Thomat  Wildat,  2d 


Thomat  Wildea,  let 


Stereotype  ^  Compositype 

Autoplate  Babbitt 

Specialists  in  Type  Metals  14  Dover  Street,  New  York 

Eighty-three  years’  experience  in  metals 

We  gueirantee  all  our  products  to  give  satisfaction 


of  sales  in  the  South  Atlantic  States; 
J.  D.  Montross,  the  New  England  man¬ 
ager;  C.  P.  Gurnett,  the  Pennsylvania 
manager;  E.  L.  Roberts,  New  York 
State  manager;  Fred  Slate,  New  York 
City  manager;  H.  W.  Cozzins  and  Nor¬ 
man  E.  Dodge,  the  vice-president  of  the 
Mergenthaler  Linotype  Co. 

On  Deck  at  the  Waldorf. 

Among  the  well-known  specials,  rep¬ 
resentatives.  newspaper  men  and  others 
connected  with  the  publishing  industry 
who  were  at  the  Waldorf  during  con¬ 
vention  week  were : 

j  Gerald  and  Paul  Pierce,  of  the  Na- 
jtional  Food  Magazine;  C.  D.  Lee,  presi- 
Ident  of  the  United  Press  Association; 
jw.  J.  Morton,  Dan  A.  Carroll,  Robert 
I  Tomes,  Charles  J.  Brooks,  Julius  Ma- 
I  thews,  1.  A.  Klein,  Paul  Block.  H.  D. 
I  La  Coste,  M.  D.  Hunton,  Charles  H. 

'  Eddy,  E.  A.  Berdan,  James  F.  Antisdel, 
special  agents. 

I  J.  H.  Hopkins,  of  Printer’s  Ink;  S. 
[Keith  Evans,  of  Woman’s  Magazine 

!  TRADE  EXHIBITS. 

An  automatic  newspaper  vending  ma¬ 
chine,  invented  by  Charles  A.  Dawes, 
of  the  St.  Louis  Republic,  was  exhibited 
in  Parlor  144.  This  machine  holds 
twenty  papers,  containing  any  number 
of  pages  up  to  100,  is  triangular  in 
shape  and  is  so  constructed  that  by  drop¬ 
ping  a  coin  of  the  right  denomination 
in  a  slot  a  single  copy  of  a  newspaper 
is  released  and  drops  into  the  pur¬ 
chaser’s  hands. 

The  International  News  and  Feature 
Service  occupied  parlors  on  the  Fifth 
avenue  side  of  the  hotel.  The  walls  of 
the  rooms  were  decorated  with  speci¬ 
men  pages,  pictures  and  other  examples 
of  the  syndicate’s’  high  class  service. 


artistically  arranged  by  W.  F'.  G.  Price, 
the  popular  office  manager,  who  was 
constantly  on  hand  to  point  out  the  ex¬ 
cellent  features  of  the  service.  He  had 
during  the  week  the  aid  of  Mr.  Tur¬ 
ner. 

Travis  D.  Wells  was  in  charge  of  the 
New  York  World’s  syndicate'  exhibit. 
Mr.  Wells  has  a  wide  acquaintance 
among  the  publishers  and  was  constant¬ 
ly  kept  busy  entertaining  visitors. 

Gordon  Stewart,  treasurer  of  the  New 
York  Artists’  Syndicate,  presided  over 
a  very  excellent  display  of  original 
drawings,  many  of  them  in  colors,  rep¬ 
resenting  the  class  of  work  turned  out 
by  the  concern. 


TWO  NEW  LINOTYPE  MACHINES, 


INSTALL  HOE  PRESSES. 


Saturday  Evening  Post  and  Other 

Papers  Buying  New  Equipment. 

The  Saturday  Evening  Post,  Phila¬ 
delphia,  Pa.,  has  ordered  two  forty- 
eight-page  Hoe  presses.  This  will  give 
the  Curtis  Publishing  Co.  a  plant  of 
thirteen  of  these  machines,  all  of  which 
are  used  in  printing  the  Saturday  Eve¬ 
ning  Post. 

The  Los  Angeles  Times  has  placed  an 
order  for  one  X  pattern  Octuple  press. 
This  is  the  second  or  a  mate  to  the  one 
just  installed  in  the  Times  pressroom. 
The  Chicago  American  has  ordered  one 
of  the  large  twelve-cylinder  multi-color 
presses  and  the  New  York  Evening 
Mail  will  shortly  install  three  forty- 
cight-page  Hoe  Sextuples.  The  presses 
are  those  known  as  the  X  type. 

The  company  also  reports  the  follow¬ 
ing  foreign  orders ;  Four  X  pattern 
Octuple  and  one  X  pattern  quadruple 
from  the  Daily  News  of  London;  one 
X  pattern  Octuple  from  the  Melbourne 
(Australia)  Age;  one  X  pattern  Quad¬ 
ruple  from  the  Diario  de  la  Marina,  of 
Havana,  Cuba;  one  thirty-two-page 
parallel  Quadruple  press  for  the  Herald, 
of  Hamilton,  Ontario. 


Model*  8  and  9  on  Exhibition  at  the 
Waldorf. 

The  Mergenthaler  Linotype  Co.,  in  a 
room  adjoining  the  .\stor  Gallery,  ex¬ 
hibited  two  new  linotypes  known  as 
Models  8  and  9.  These  have  never  been 
exhibited  before  and  represented  the 
latest  achievements  of  the  company’s 
staff  of  inventors,  of  which  John  R. 
Rogers  is  chief.  The  machines,  which 
were  operated  by  expert  compositors 
all  the  week,  attracted  much  favorable 
attention.  Probably  a  half  of  all  the 
visiting  publishers  visited  the  exhibit 

Model  No.  8  is  a  three-magazine 
equipped  machine,  with  a  water-cooled 
mold  dish,  a  Universal  ejector  for  all 
bodies  and  measures,  and  universal 
knife  block.  With  the  three  magazines 
equipped  with  two  letter  matrices  640 
characters  are  at  the  instant  command 
of  the  operator  from  the  standard  key¬ 
board.  This  model  is  especially  de¬ 
signed  for  newspaper  work. 

Model  No.  9  is  supplied  with  four 
magazines  and  is  capable  of  handling 
eight  fonts,  or  720  characters,  with 
faces  ranging  from  5  to  42  point,  and 
bodies  from  5  to  36  point.  For  setting 
ads  or  job  work  the  machine  is  said  to 
surpass  any  other  typesetter  or  caster 
on  the  market.  One  of  its  strongest 
features  is  that  any  one  of  the  maga¬ 
zines  can  be  instantly  brought  into  oper¬ 
ation.  It  is,  in  fact,  a  one  man  compos¬ 
ing  machine  that  will  set  complicated 
bookwork  or  other  intricate  matter  in¬ 
volving  frequent  changes  of  face,  body 
and  measure  more  rapidly  and  economi¬ 
cally  than  in  any  other  way. 

The  members  of  the  Mergenthaler 
business  staff  who  explained  the  good 
points  of  the  machines  to  the  visitors 
were;  Walter  Sarony,  who  has  charge 


TRADE  PAPERS  ORGANIZE. 


Three  States  Represented  in  Central 
States  Pres*  Association. 

The  Central  States  Press  Association 
was  launched  at  a  meeting  of  publishers 
of  class  publications  at  Cincinnati  last 
week. 

Officers  were  elected  as  follows:  S. 
Bacharach,  Cincinnati,  president;  R.  I. 
Cleff,  Cleveland,  vice-president;  H.  C. 
Menefee,  Cincinnati,  secretary-treas¬ 
urer;  Theodore  Randall,  Indianapolis; 
E.  S.  White,  Otto  C.  Lightner,  M.  J. 
Keefe,  of  Cincinnati,  and  the  officers 
make  up  the  executive  committee.  The 
States  represented  in  the  Association  are 
Ohio,  Indiana,  Michigan  and  Kentucky. 


FARMERS’  PRESS  CLUB. 


New  Orfanization  Will  Distribute 
Agricultural  and  Allied  News. 

The  International  Farmers’  Press 
Club  was  organized  by  representatives 
of  600  agricultural  papers  and  periodi¬ 
cals  at  Chicago  the  last  week. 

It  has  for  its  purpose  the  disseminat¬ 
ing  of  news  articles  pertaining  to  agri¬ 
cultural,  live  stock  and  allied  industries 
throughout  the  United  States  and  Can¬ 
ada  territorial  districts  for  daily,  week¬ 
ly  and  monthly  papers. 
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JOURNAUSM  WEEK. 

Catherine  at  Columbia,  Mo.,  Last 
Week  Most  Important  Assemblage 

of  Newspaper  Makers  Erer  Held 
in  Middle  West.  Notable  List 
of  Speakers. 

By  Flore.nce  La  Tukno, 

Member  of  the  School  of  Journalism,  Uni¬ 
versity  of  Missouri. 

Controlled  journalism,  news  suppres¬ 
sion  and  all  the  attendant  vices  are  on 
the  wane.  The  new  journalism  is  no 
longer  a  trade,  but  a  profession.  This 
was  the  gist  of  the  conviction  expressed 
by  the  speakers  from  both  metropolitan 
and  country  papers  JournaKsm  Week, 
■April  17-21,  at  the  School  of  Journalism 
of  the  University  of  Missouri,  Colum¬ 
bia,  Mo. 

Representative  newspaper  men  and 
women  of  national  reputation  from  all 
fields  of  journalism,  each  one  with 
something  valuable  to  say,  spoke.  Shailer 
Mathews,  editor  of  the  World  Today, 
represented  magazine  journalism.  Henry 
Wallace,  of  Wallace’s  Farmer,  Des 
Moines,  Iowa;  Oswald  Garrison  Villard, 
editor  of  the  New  York  Evening  Post; 
Winifred  Black,  of  the  Kansas  City 
Post;  E.  St.  Elmo  Lewis,  president  of 
the  Association  of  National  Advertis¬ 
ing  Managers;  Thomas  Balmer,  adver¬ 
tising  director  of  the  Woman’s  World; 
B.  B.  Herbert,  editor  National  Printer- 
Journalist,  “dean  of  the  American  Press 
Association;’’  Miss  V.  A.  L.  Jones, 
society  editor  of  the  St.  Louis  Republic; 
Charles  H.  Grasty,  of  the  Baltimore 
Sun;  United  States  Senator  Lafayette 
Young,  of  the  Des  Moines  Capital;  city 
editors  of  metropolitan  papers,  country 
editors,  editors  of  small  town  and  coun¬ 
try  papers,  editors  of  class  papers,  ad¬ 
vertising  men,  the  National  Conference 
of  Teachers  of  Journalism,  the  North¬ 
east  Missouri  Press  Association,  the 
Missouri  Associated  Dailies  and  the 
Missouri  Press  Association  combined  to 
make  a  week’s  meeting  of  remarkable 
interest. 

The  days  were  divided  roughly  into 
topics.  On  Monday  cost  of  production 
was  considered.  The  Ben  Franklin 
movement  was  discussed  by  Jens  K. 
Grondahl,  of  the  Republican  of  Red 
Wing,  Minnesota,  and  “Management  or 
Shop  Engineering,’’  by  B.  B.  Herbert, 
of  the  National  Printer-Journalist,  who 
urged  the  country  editor  to  build  up  his 
paper  with  the  methods  the  farmer  uses 
in  scientific  farming. 

John  B.  Gairing,  editor  of  the  West¬ 
ern  Publisher,  spoke  Tuesday  on  “Co¬ 
operative  Publishing.’’  An  informal  dis¬ 
cussion  of  the  country  weekly,  its  cost, 
news  and  its  editorial  followed. 

Wednesday  was  devoted  to  the  city 
and  the  “near  city”  daily.  Casper  S. 
Yost,  editor  of  the  Sunday  Globe-Demo¬ 
crat  of  St.  Louis,  and  H.  H.  Herr,  city 
editor  of  the  Kansas  City  Post,  spoke  of 
the  news  of  the  Sunday  paper,  and  the 
news  as  the  city  editor  sees  it. 

In  speaking  of  the  decline  of  the  edi¬ 
torial  Mr.  Herr  said:  “The  news  must 
be  recognized  as  the  most  important  in¬ 
gredient  of  the  metropolitan  newspaper. 
The  public  is  doing  its  own  thinking. 
The  masses  want  the  dividend  and  the 
divisor;  they  will  get  their  own 
quotient.”  George  B.  Langan,  Jr.,  city 
editor  of  the  Kansas  City  Star,  divided 
news  into  two  parts,  first,  the  simple 
narration  of  the  news,  and  second,  con¬ 
structive  work  in  the  interest  of  the 
community.  He  made  special  appeal  for 
honesty  in  all  branches  of  the  work. 

Thursday  was  advertising  day  with 
three  advertising  authorities.  E.  St. 
Elmo  Lewis,  president  of  the  Associa¬ 
tion  of  National  Advertising  Managers, 
talked  on  “The  Ethics  of  the  New  Ad- 
{Continued  on  page  28.) 


Increased  Business  Both  in  Regard 
to  Circulation  and  Advertising 
Has  Compelled 
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to  Seek  New  and  Larger  Quarters  to 
Accommodate  its  New  Equipment 
for  Handling  Business. 


The  Globe  has  just  ordered 

One  GOSS  HIGH-SPEED  SEXTUPLE  PRESS 
One  HOE  HIGH-SPEED  SEXTUPLE  PRESS 
One  DOUBLE  JUNIOR  AUTO-PLATE  and  SHAVER 
Four  WESEL  ELECTRIC  MATRIX  DRYING  TABLES 
Five  KOHLER  SYSTEM  ELECTRICAL  PRESS  CONTROLS 

all  for  immediate  delivery  in  its  new  quarters. 


When  this  and  other  machinery  are  installed  the 
Globe  will  have  five  fast  sextuple  presses  in  service, 
and  the  largest  and  most  up-to-date  mechanical  equip¬ 
ment  of  any  exclusively  evening  paper  in  New  York. 


NOTHING  SUCCEEDS  LIKE  SUCCESS! 


The  Globe  is  the  only  high-class  evening  paper 
in  New  York  that  issues  definite  detailed  sworn 
circulation  statements,  submits  to  examination  by  the 
Association  of  American  Advertisers,  and  thus  guar¬ 
antees  advertisers  a  known  quantity  of  quality  circula¬ 
tion  for  every  dollar  spent  in  its  columns. 
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PubushersPressLeased  Wire,  SpecialNews, 


WE  extend  a  cordial  invitation  to  members  of  the 
Associated  Press  and  the  American  Newspaper 
Publishers  Association  to  call  at  Exhibition  Room  No. 
104,  at  the  Waldorf-Astoria,  directly  adjoining  the 
Convention  Meeting  Rooms,  and  inspect  samples  of 
our  service.  If  down  town  call  at  253  Broadway.  Tel¬ 
ephone  5998  Barclay. 


'Y'HE  PUBLISHERS  PRESS  Special  Features 
Service  includes  features  that  appeal  to  every 
up-to-date  newspaper  publisher.  Each  represents 
the  best  in  its  line  that  brains  and  money  can  pro¬ 
duce.  Our  staff  of  writers  and  artists  have  world 
wide  reputations. 


SUNDAY  COMIC  PAGE 

The  unmistakable  and  rapidly  growing  wave  of 
protest,  from  parents  and  educators,  against  one  of  the 
most  “popular”  parts  of  the  modern  Sunday  newspaper 
has  been  met  and  overcome  by  the  Publishers  Press 
with  a  new  Sunday  Comic  Page,  free  of  all  the  objec¬ 
tionable  features  complained  of. 

It  is  full  of  fun,  is  artistic,  is  bound  to  prove  attrac¬ 
tive  to  children  and  grown-ups  as  well,  and  is  a 

Strong  Circulation  Builder 

It  is  sent  out  for  printing  either  IN  BLACK  AND 
WHITE  OR  IN  COLORS,  at  a  very  moderate  rate  for 
liberal  territorial  rights. 

The  “ZOO-ILLOGICAL  SNAPSHOTS,”  some¬ 
thing  entirely  new  in  the  way  of  newspaper  comics, 
have  made  a  great  hit. 

Daily  Home  and  Woman’s  Page 

Included  in  this  Daily  Home  and  Woman's  Page 
Service  is  the  work  of  authors  and  special  writers  who 
are  known  in  every  home  in  America.  Among  the 
writers  whose  work  appears  on  this  Daily  Home  Page 
are  Ferdinand  C.  Iglehart,  Virginia  Harlan,  Margaret 


E.  Sangster,  Mary  Grier  Hazard,  Constance  Carruthers, 
Harriet  Prescott  Spofford,  Alva  Armstrong,  Amanda 
Moore  (“Chat”),  William  De  Hertburn  Washington, 
Frank  L.  Stanton,  Hardin  Burnley,  John  Anderson 
Jayne,  Cara  Reese,  Landon  Carter,  Robert  Snowden, 
Mrs.  George  Brandt  Winthrop. 

These  and  other  writers  cover  every  phase  of  good, 
clean,  home  reading  and  all  subjects  likely  to  interest 
the  women  and  the  young  people. 

Woman’s  Sunday  Color  Section 

A  first-class  up-to-date  Woman’s  Section,  compris¬ 
ing  four  pages  handsomely  illustrated  and  containing  a 
wide  variety  of  useful  and  interesting  matter  appro¬ 
priate  for  women.  Two  pages  can  be  furnished  for 
printing  in  color,  or  the  whole  four  may  be  printed  in 
black  and  white,  as  you  prefer,  and  we  can  arrange  to 
insert  your  heading. 

Every  phase  of  woman’s  activity  is  covered:  Fash¬ 
ions,  millinery,  health,  cookery,  household  economy, 
business,  the  interests  of  the  young  girl,  all  are  catered 
to  in  an  attractive  manner.  The  fashion  pictures  are 
the  best  and  most  accurate  issued.  They  are  secured 
from  the  latest  Paris  models. 

The  Homer  Davenport 
Sunday  “Uplift”  Page  and 
Week-Day  Cartoon  Service 

A  splendid  series  of  full-page  Sunday  features,  by 
America’s  most  famous  cartoonist,  in  addition  to  the 
daily  Service  of  Davenport’s  cartoons. 

These  Sunday  features  consist  of  half-page  pictures 


C.  J.  MAR,  President  and  General  Manager 
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Syndicate,  and  Special  Feature  Services 


by  Ml'.  Davenport,  accompanied  with  an  article  especial¬ 
ly  prepared  by  noted  writers.  Each  will  deal  with  some 
great  subject  of  world-wide  importance,  and  really  con¬ 
stitute  powerful  appeals  for  the  betterment  of  humanity. 

The  daily  cartoons  consist  of  four  cartoons  weekly, 
each  with  a  short  semi-editorial  article  by  Mr.  Daven¬ 
port.  The  cartoons  and  letter  press  are  sent  out  in 
matrix  form,  or  if  you  prefer  to  make  your  own  pictures, 
calender  proofs  of  the  cartoons  and  copy  of  the  letter 
can  be  sent. 

Realizing  the  importance  of  pleasing  the  child,  as 
an  element  in  making  and  holding  circulation,  the  Pub¬ 
lishers  I’ress  also  offers  a  splendid 


CHILDREN’S  PAGE 

which  meets  everywhere  the  hearty  approval  of  parents. 
On  this  feature  are  engaged  the  best  artists  and  writers. 

These  pages  are  furnished  in  matrix  form,  for  print¬ 
ing  either  in  color  or  in  hlack  and  white,  in  ample  time 
for  simultaneous  puhlication. 


SPECIAL  LEASED  WIRE  NEWS 
AND  FEATURE  SERVICES 

covering  practically  every  feature  needed  by  an  up-to- 
date  newspaper. 

These  services  have  been  enthusiastically  endorsed 
by  Leading  Publishers  in  all  parts  of  the  United  States. 

The  Leased  Wire  Service^  which  extends  from  New 
York  to  San  Francisco  and  Seattle,  and  south  to  New 
Orleans,  is  devoted  largely  to  special  exclusive  first-page 
news  spreads  for  early  editions,  and  is  being  constantly 
extended. 

In  it  we  aim  to  deliver  accurate  and  graphically- 
written  news  stories  of  human  interest,  not  covered  by 
the  ordinary  routine  News  Report. 

Either  with  or  without  the  Wire  News  Report,  the 
Publishers  Press  furnishes  an  exclusive  Fast  Mail 
Special  News  Letter  Service  for  both  daily  and  Sunday 
use,  summarized  briefly  as  follows : 

Domestic  Letter  Service 

Washington  Society  Letter,  New  York  Society  Let¬ 


ter,  Personal  and  Political  Letter,  New  York  Industrial 
and  Financial  Letter.  New  York  letters  covering  odd 
and  interesting  news  features  and  personal  gossip. 
Weekly  non-sectarian  Religious  Review.  Weekly 
Theatrical  Letter. 

Foreign  Letter  Service 

Signed  letters  from  our  own  special  correspondents 
in  all  the  principal  European  capitals.  Special  Fast  Mail 
Letters  from  London,  Paris,  Berlin,  Dublin,  Rome, 
Vienna,  St.  Petersburg,  Copenhagen.  These  letters 
average  between  fifteen  hundred  and  two  thousand 
words  each. 

Special  Foreign  Letters  for  Saturday  editions  from 
London,  Paris  and  Berlin. 

Sunday  Sporting  Letter  Service 

Special  Letter  Service  on  Sports  for  Sunday  use. 
Through  special  arrangement  with  the  New  York  Morn¬ 
ing  Telegraph  the  Publishers  Press,  in  addition  to  its 
own  staff'  of  experts. 

Special  News  and  Query  Service 

The  Publishers  Press  is  in  a  position,  through  its 
Bureaus  in  the  principal  cities,  to  deliver  special  news 
reports  or  query  services  for  morning,  afternoon  or  Sun¬ 
day  newspapers. 

Special  interviews  promptly  secured  and  special 
stories  covered  by  experienced  newspaper  men  on  re¬ 
quest. 

Edward  Marshall  Interviews 

Mr.  Marshall’s  long  experience  as  war  correspond¬ 
ent,  author  and  newspaper  man  has  made  him  a  past 
master  in  the  art  of  interviewing. 

The  men  and  women  interviewed  are  without  ex¬ 
ception  of  national  or  international  reputation.  They 
have  things  to  say  which  are  worth  saying  and  worth 
reading. 

These  interviews  are  sent  out  weekly  for  simulta¬ 
neous  publication  in  proof  form.  They  are  accompanied 
by  portraits  which  are  sent  either  in  photo  or  matrix 
form. 
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PRESS  AND  PULPIT 


Alliea  in  All  That  !•  Noblest  in  Civ¬ 
ilisation  and  Divinest  in  Humanity. 

Ideal  of  Each  Is  Best  Attained 
When  Both  Join  Hands  in  In¬ 
terest  of  Humanity  and 
Religion. 

Written  for  the  Editor  and  Publisher  by 
Robert  Stuart  MacArthur, 

PsBtor  of  Csivsry  Baptist  Church  of  New  York 
City. 

The  press  and  the  pulpit  as  forces 
for  righteousness  ought  never  to  be  sep¬ 
arated.  Sometimes  they  are  apparently 
placed  in  opposition  to  each  other;  they 
ought,  however,  always  to  be  consid¬ 
ered  as  allies  in  all  that  is  noblest  in 
civilization  and  divinest  in  humanity. 
They  are  friends  and  not  foes ;  they  are 
allies  and  not  aliens.  The  ideal  of  each 
is  best  attained  when  both  join  hands 
and  touch  hearts  for  patriotism,  human¬ 
ity  and  religion. 

The  press  is  a  tremendous  force  for 
good  or  for  evil.  In  the  totality  of  its 
influence  it  is  to-day  a  force  for  right¬ 
eousness.  The  newspaper  is  the  univer¬ 
sity  for  the  rank  and  file  of  our  citizen¬ 
ship.  Every  issue  of  our  best  daily 
newspapers  is  a  University  Extension 
Course  for  tens  of  thousands  of  our 
citizens.  The  newspaper  keeps  us  in 
touch  daily  with  the  civilized  world.  It 
enables  enables  the  intelligent  reader  to 
put  his  finger  on  the  pulse  of  humanity 
as  it  throbs  around  the  globe.  The  tele¬ 
phone,  the  trolley  and  rural  delivery  are 
revolutionizing  the  United  States  in  the 
interest  of  our  noblest  civilization.  No 
man  can  really  judge  the  distinctive 
characteristics  of  present-day  civiliza¬ 
tion  if  he  leaves  out  these  three  features 
of  our  time  Rural  delivery  makes  the 
daily  newspaper  a  potent  force  in  tens 
of  thousands  of  country  homes.  The 
farmer,  while  waiting  for  his  noonday 
meal  feels  the  throb,  through  the  daily 
newspaper,  of  the  world’s  heart  in  all 
parts  of  the  earth.  Rural  delivery 
makes  the  daily  newspaper  a  necessity, 
an  instructor,  and  an  inspiration  in  rural 
homes  all  over  our  broad  land. 


Ask  Mr.  Lefller 

what  he  thinks  ol  the  $6.000. — 
$12,000.  accumulative  accident 
policy  I  wrote  lor  him.  II  you 
do,  you  11  get  one,-too. 

The  Contract  Pays 
$6,000  or  $12,000 

for  loss  of  life,  sight  or  dis¬ 
memberment,  and  a  weekly 
income  of  $30.  or  %^Q.for 
four  years;  covers  for  any 
injury,  pays  hospital  charges, 
surgeon’s  fees  and  insures  your 
beneficiary  in  amount  of  $6,000. 
All  at  a  cost  of  only  58c.  per 
week  payable  $7.50  quarterly, 
$15.  semi-annually  or  $30.  an¬ 
nually. 

Write  for  Particulars 

CHAS.W.  ROLLER 

1  Madison  Avenne,  New  York 

All  (omw  of  IiwiiRoiico  writtOB. 


ROBERT  STUART  MacARTHUR,  D.D.,  LL.D., 

PASTOR  OF  CALVARY  BAPTIST  CHURCH,  NEW  YORK  CITY,  SINCE  MARCH  9tH,  1870, 
THIS  BEING  HIS  FIRST  AND  ONLY  PASTORATE. 


cellencies.  They  have  frequently 
changed  the  political  conditions  of  cities, 
have  more  than  once  overthrown  munic¬ 
ipal  evils  of  gigantic  proportions.  Car¬ 
toons  have  elected  Presidents  of  the 
United  States.  The  illiterate  man  can 
read  the  meaning  of  the  cartoon  when 
he  cannot,  or  will  not,  read  the  editorial 
however  eloquent  and  patriotic  it  may 
be.  The  newspaper  ought  not  simply 
to  echo  public  sentiment.  It  ought  to 
create  sentiment  on  right  lines;  it  ought 
to  be  a  leader,  and  not  a  follower.  It 
is  to  be  feared  that  sometimes  the  treas¬ 
urer’s  office  of  great  newspapers  exer¬ 
cises  too  much  influence  over  editorial 
opinions.  The  newspaper  that  dare  hold 
and  affirm  the  highest  patriotic  and 
moral  ideals  will,  in  the  end,  secure  the 
approval  of  our  best  citizens,  and  will 
be  most  successful  even  on  its  financial 
side. 

PULPIT  HAS  NOT  LOST  POWER. 

The  pulpit  has  not  lost  and  never  can 
lose  its  power.  It  is  frequently  affirmed 
that  oratory  is  a  lost  art.  We  hear 
Jeremiads  regarding  the  men  of  our  time 
as  compared  with  the  preachers  of  our 
earlier  time,  it  is  said,  “There  were 
giants  in  those  days.”  We  are  all  dis¬ 
posed  to  idealize  and  idolize  the  past. 
This  tendency  is  true  regarding  actors, 
singers,  sculptors,  painters,  orators  and 
preachers.  There  is  truth  in  the  re¬ 
mark,  “Memories  geese  are  always 
swans.”  The  old  Count,  in  Gil  Bias, 
affirmed  that  peaches  were  much  larger 
“when  we  were  boys,”  than  now.  Burke 
spoke  of  the  giants  of  an  earlier  time, 
and  of  the  men  of  his  day  as  compara¬ 
tive  dwarfs.  When  we  look  back  upon 
the  men  of  Burke’s  day — Chatham,  Pitt, 
’Fox,  Sheridan  and  Burke  himself,  we 
are  ready  to  say,  “There  were  giants  in 
those  days.”  Carlyle  was  wrong  when 
he  declared  that  “Silence  is  the  eternal 
duty  of  man,”  and  that  “England  and 
America  are  going  to  nothing  but  wind 
and  tongue.”  General  Grant  was  wrong 
in  his  depreciation  of  the  art  of  speech¬ 
making.  We  ought  rather  to  agree  with 
Martin  Luther  when  he  said  that  “He 
who  can  speak  well  is  a  man.”  We  can 


NEW’SPAPER  ANCIENT  INSTITUTION. 

The  newspaper  in  some  form  is  a 
very  ancient  institution.  In  both  the 
Chinese  and  Roman  Empires  from  an 
early  period  there  were  issues  of  news¬ 
papers  corresponding  somewhat  to  those 
of  modern  times.  The  Acta  Diuma 
(Daily  Occurrences)  of  ancient  Rome 
gave  reports  of  military  achievements, 
of  games,  sacrifices  and  other  events  oc¬ 
curring  in  various  parts  of  the  vast 
Roman  Empire.  Officers,  called  Actu- 
arii,  wrote  these  out  by  hand;  and  they 
were  finally  deposited  in  the  public 
archives.  These  newspapers  were  often 
posted  in  public  places;  they  were  also 
sent  at  intervals  to  officials  in  the  prov¬ 
inces  and  to  army  officers ;  thus  the  rep¬ 
resentatives  of  the  government  at  the 
ends  of  the  civilized  world  were  made 
reasonably  familiar  with  what  was  tak¬ 
ing  place  in  all  parts  of  the  vast  em¬ 
pire.  In  Peking,  the  Tching-pao  (News 
of  the  Capital)  was  for  many  centuries 
issued  daily.  It  contained  imperial  re¬ 
scripts,  decrees  of  the  government  and 
various  kinds  of  official  news.  It  is  af¬ 
firmed  to  be  the  earliest  daily  newspaper 
in  existence.  The  modem  newspaper 
is,  of  course,  of  composite  origin.  In 
the  sixteenth  century  it  consisted  of  sin¬ 
gle  folio  pages,  sold  by  criers.  We  arc 
told  that  the  first  examples  of  these 
news  sheets  appeared  in  1498.  The  story 
of  the  growth  of  the  modem  newspaper 
>is  fascinatingly  interesting  and  pro¬ 
foundly  instructive. 

It  is  easy  to  criticize  the  daily  papers. 
Like  all  things  human,  they  have  their 
faults;  they  have  also  a  great  many  ex- 


C.  F.  KELLY 

WILLIAM  H.  SMITH 

HENRY  F.  HOSLEY. 

Mzr.WcBtern  Office 
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&  CO. 

Nezvspaper  Representatives 
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Boston,  Mass.,  Post 
Daily  332,000,  Sunday  303,000 

Buffalo,  N.  Y.,  News 
Daily  95,000 

Trenton,  N.  J.,  Times 
Daily  20,000 

St.  Joseph,  Mo.,  News-Press 
Daily  40,000 

Mobile,  Ala.,  Register 
Daily  13,000,  Sunday  15,000 

Jersey  City,  N.  J.,  Jersey  Journal 
Daily  20,000 

Richmond,  Va.,  Times-Dispatch 
Daily  19,000,  Sunday  35,000,  Weekly  10,000 
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heartily  endorse  Cicero  in  his  affirma¬ 
tion  that  it  is  most  glorious  to  excel 
men  in  that  in  which  men  excel  all 
t>tlier  animals. 

Forms  of  pulpit  power  change;  but 
the  power  remains.  The  pulpit  was 
never  more  potent  than  it  is  at  this 
hour.  Its  sphere  is  vastly  wider  than 
it  was  even  a  generation  ago.  It  now 
touches  life  at  points  once  considered 
unbecoming  its  functions.  We  are  real¬ 
izing  now  that  Terence  was  right  when 
he  said,  “I  am  a  man,  and  I  deem  noth¬ 
ing  common  to  man  foreign  to  me.”  The 
pulpit  now  recognizes  the  modern  mean¬ 
ing  of  humanity.  ‘‘The  humanities”  to¬ 
day  are  not  simply  the  study  of  Greek 
and  Latin,  or  any  branches  of  polite 
learning,  such  as  grammar,  rhetoric, 
poetry  and  belles  lettres.  By  “humanity” 
now  we  mean  the  quality  of  being 
humane ;  we  mean  kind  dispositions,  acts 
of  benevolence  and  helpfulness  in  every 
form.  The  pulpit  ought  to  touch  life 
at  all  its  points.  Nothing  should  be  be¬ 
neath  its  notice  that  affects  the  welfare 
of  the  human  race.  It  must  care  for 
the  working  man,  for  the  welfare  of 
the  children,  for  the  protection  of  fac¬ 
tories  from  fire,  from  unsanitary  condi¬ 
tions  ;  and,  in  a  word  it  ought  to  care 
for  all  the  interests  that  make  for  the 
uplift  of  the  race.  Cowper  was  literally 
right  when  he  said : 

“I  say  the  pulpit  (in  the  sober  use 
Of  its  legitimate,  peculiar  powers) 

.Must  stand  acknowledged,  while  the 
world  shall  stand. 

The  most  important  and  effectual  guard. 
Support  and  ornament  of  virtue's 
cause.” 

M.W  \  REI.ICIOL'S  BEING. 

Man  is  a  religious  being.  If  we  study 
the  origin  of  the  word  “man”  we  shall 
find  that  it  means,  one  who  thinks,  one 
who  reasons,  one  who  knows.  Trace  the 
word  into  the  Latin  and  you  have  the 
word  men,  the  mind ;  trace  it  into  Eng¬ 
lish,  and  you  have  the  word  mean,  in 
the  sense  of  intend  or  propose,  and  also 
the  word  mind;  these  go  back,  without 
much  doubt,  to  the  Sanscrit  word  mean¬ 
ing  to  think;  some  etymologists,  how¬ 
ever,  doubt  whether  primitive  men  could 
have  thought  of  themselves  by  a  term 
meaning  to  think.  A  man,  if  this  ety¬ 
mology  be  correct,  is  an  animal  who 
thinks,  who  reasons,  who  knows.  Can 
animals  reason?  Sometimes  it  would 
seem  as  if  they  can.  Probably  no  phil¬ 
osopher  can  clearly  draw  the  line  of 
demarcation  between  animal  instinct  and 
human  reason.  It  is  difficult  to  say 
where  the  instinct  of  the  animal  ends, 
and  where  the  reason  of  man  begins. 


How  the  Big  Stores  of  Philadelphia 
Sell  Things  to  Germans 

It’s  interesting  to  know  that  the  great 
department  stores  of  Wanamakcr,  Gim- 
bel  Bros.,  Strawbridge  &  Qothier,  Snel* 
lenburg’s  and  Lit  Bros,  use  over  two 
million  lines  a  year  to  tell  their  mer¬ 
chandise  stories  in  the 

German  Gazette 

The  Leading  German  paper  in  a  city 
with  60,000  German  homes.  This  paper 
carries  the  advertising  of  all  the  pro¬ 
gressive  houses.  The 

Evodag  Deaocral 
Soaday  Gaaene  Weekly  Gaiene 

-Mso  reach  certain  exclusive  fields  and 
prove  their  value  to  the  advertiser.  The 
German  Gazette  stands  second  among 
the  moraing  newspapers  of  Philadelphia. 

The  following  table  shows  the  volume 
u  advertising  printed  in  each  of 

the  Philadelphia  morning  newspapers 
from  March  1  to  March  81.  1911: 

First  Newspaper .  404.496  Lines 

GAZETTE  . 382,119  " 

Third  Newspaper .  348,740  " 

Fourth  Newspaper .  889,805  “ 

Fifth  Newspaper .  857,790  " 

Sixth  Newspaper .  285,950  “ 

The  Genwm  Gazette  PnblisluBg  Co. 

PHILADELPHIA 


of  worship.  The  lowest  tribe  in  dark¬ 
est  Africa  bows  down  at  least  before 
some  fetich.  The  religious  element  is 
the  distinctive  quality  in  the  human 
soul.  Men  are  feeling  out  after  God. 
The  pulpit  and  the  press  ought  to 
recognize  the  fact  that  man  in  his  deep¬ 
est  nature  is  religious. 

When  the  pulpit  and  the  press  work 
together  for  the  best  interests  of  the 
human  race  the  eastern  sky  will  be  radi¬ 
ant  with  the  crimson  and  gold  of  the 
millennial  dawn ! 


MAY  HAVE  NEW  UBEL  LAW. 


.\NDREW  M.  L.\WRENCE, 

fl'BLISHER  OF  THE  CHICAGO  EXAMINER,  AND  FOR  TWE.NTY-EIGHT  YEARS  CONNECTED 
WITH  THE  HE.ARST  INTERESTS  IN  SAN  FRANCISCO,  CHIC.AGO  AND  NEW  YORK. 
HIS  LONG  TERM  OF  SERVICE  AND  THE  SUCCESS  HE  HAS  MET  WITH, 
DEMONSTRATES  HIS  MARKED  ABILITY  FOR  THE  RESPONSIBLE  POSI¬ 
TION  HE  HOLDS. 


How  shall  you  define  the  word  man? 
Philosophers  and  poets  all  through  the 
ages  have  endeavored  to  give  definitions 
of  man.  Plato  gave  this  definition : 
“Man  is  a  two-legged  animal  without 
feathers.”  Diogenes  heard  Plato’s  defi¬ 
nition,  and  the  next  day  he  came  into 
the  academy  with  a  cock  whose  feathers 
he  had  plucked,  and  holding  it  before 
the  pupils,  he  said :  “Behold  Plato’s 
man !”  Then  this  clause  was  added  to 
Plato’s  definition:  “With  broad,  flaf 
nails.”  The  definition  then  became:  “A 
man  is  a  two-legged  animal  without 
feathers,  and  with  broad,  flat  nails.” 
That  was  the  best,  apparently,  that  Plato 
could  give  us  in  the  way  of  a  definition 
of  man.  Man  has  been  called  a  “tool¬ 
making  animal” ;  and  again  he  has  been 
called  “the  animal  than  can  make  a  fire.” 
Man  has  also  been  defined  as  “a  laugh¬ 
ing  animal’*;  and  as  “an  animal  with 
thumbs.” 

WHAT  IS  A  MAN? 

But  what  really  is  man?  What  is  his 
essential  character?  What  is  that  ele¬ 
ment  in  man  which  differentiates  him 
from  other  animals?  We  may  say  that 
an  element  in  this  differentiation  is  the 
power  of  reason;  but,  as  I  have  already 
said,  it  is  difficult  to  draw  the  line  be¬ 
tween  instinct  and  reason.  We  must 
go  higher  still.  Man  is  a  religious  be¬ 
ing;  that  is  the  distinctive  quality  in 
man,  as  contradistinguished  from  other 
animals.  Both  Cicero  and  Plutarch  call 
attention  to  the  fact  that  no  people  h^s 


ever  been  discovered  in  which  there 
were  no  traces  of  religious  worship.  If 
Plutarch  and  Cicero  were  writing  to¬ 
day  they  might  make  their  sentence 
much  stronger  than  they  made  it  of 
their  own  time.  With  all  the  discoveries 
of  tribes  and  nations,  none  has  yet  been 
found  in  which  there  was  not  some  form 


F.  L.  Mayes’s  BUI  Introduced  in 
Florida  Legislature. 

A  new  bill  prepared  by  Frank  L. 
Mayes,  editor  of  the  Pensacola  (Fla.) 
Journal,  introduced  in  the  Florida  legis¬ 
lature  by  Senator  John  P.  Stokes,  is 
attracting  considerable  attention  among 
the  southern  publishers. 

The  bill  is  designed  to  give  newspaper 
owners  “a  chance.”  In  the  majority  of 
libel  cases  the  suits  are  filed  long  after 
the  libel  has  been  committed  by  people 
who  are  simply  looking  for  an  oppor¬ 
tunity  to  “get  even”  with  the  publishers. 
Under  Mr.  Mayes’  bill  action  cannot  be 
begun  until  after  certain  conditions  have 
lieeii  complied  with. 

The  text  of  the  bill  is  as  follows: 

A  bill  to  be  entitled  an  act  defining 
the  right  of  action  for  libel  by  publica¬ 
tion  in  newspapers,  magazines,  or  pe¬ 
riodicals  and  prescribing  a  rule  of  evi¬ 
dence  in  such  cases. 

Be  it  enacted  by  the  Legislature  of  the 
State  of  Florida: 

Section  1.  Before  instituting  any  ac- 
'  tion  for  damage  on  account  of  any  libel¬ 
ous  publication  by  any  newspaper,  maga¬ 
zine,  or  periodical,  the  person  who  has 
been  libeled  shall,  within  ten  days  after 
such  publication  has  come  to  his  notice, 
serve  upon  the  editor,  proprietor,  or 
publisher  of  such  newspaper,  magazine, 
or  periodical,  notice  in  writing  that  such 
publication  is  libelous. 

Section  2.  Upon  receiving  notice  as 
,  provided  in  section  1  of  this  act,  if  such 
I  newspaper,  magazine,  or  periodical  make 
!  retraction  or  correction  of  the  libelous 
i  publication  at  the  earliest  possible  time 
^  after  service  of  such  notice,  then  such 
I  retraction  or  correction  may  be  given  in 
I  evidence  in  mitigation  of  damages  in 
!  any  action  brought  thereon. 

I  Section  3.  All  laws  and  parts  of  laws 
in  conflict  with  the  provisions  of  this  act 
are  hereby  repealed. 


Describe  a  circle  with  a  radius  of 
seventy  miles  with  DULUTH  as 
the  centre  and  WHAT  do  you  get  ? 

You  aet  HALF  the  population  of  the  State  of  Minneaota-the  RICHEST  half ! 

You  aet  a  district  containina  114  PRODUCING  iron-mines!  (3*318.443  tons  mined 
during  1919).  - 

You  get  a  district  handling  a  hundred-million-bushel  grain  crop  every  year . 

You  get  a  district  manufacturing  three  hundred  million  feet  of  lumber  every  year! 

You  aet  the  arestest  port  in  the  world,  in  which  nearly  THIRTY-SEVEN 
MILLION  TONS  were  handled  durina  1418! 

You  aet  the  EXACT  field  covered  by  the  circulation  of  the 

DULUTH  HERALD 

WHAT  a  market  for  YOUR  goods.  Mr.  Manufacturer  /-and  you 
can  reach  it  through  the  columns  of  this  ONE  paper 
—the  home  paper  of  Northern  Minnesota. 

Get  the  HERALD  on  your  List! 

LA  COSTE  &  MAXWELL.  Representatives 
Marquette  Bldg.,  Chicago  Monolith  Bldg.,  New  York 
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BOOK  SHOWER  DINNER. 


WASHINGTON- 


NATIONAL  PRESS  CLUB  TO  BE 
THE  SCENE  OF  UNIQUE 
DEBATE. 

Prominent  Speaker*  to  Grapple  with 
Problem  That  Whuker*  Are 
Greater  Detriment  Than  Bald 
Head  —  President  Taft  Depart* 
from  Washington  to  Attend  Pub¬ 
lishers*  Banquet  —  Other  Gossip  ; 
from  the  Capital. 

(Special  to  The  Editor  and  Pi'blisher.) 
Washington,  D.  C.  April  2(i. — The 
Xational  Press  Club,  which  has  sprung 
into  being  in  the  two  years  last  back, 
and  edged  into  the  limelight  the  coun¬ 
try  over  on  many  occasions,  with  guests 
ranging  from  President  Taft  un  ant^ 
down,  and  a  galaxy  of  Presidential 
lightning  targets  and  senators  and  rep¬ 
resentatives  galore,  not  to  mention 
Sarah  Bernhardt  and  her  ilk,  is  to  be 
the  scene  of  the  most  unique  debate 
ever  held.  In  this  performance,  to  be 
held  on  the  evening  of  May  2,  before 
a  crowd  that  will  include  many  out-of- 
tiywners,  the  stars  will  be  Former 
Speaker  “Uncle  Joe”  Cannon,  United 
States  Senator  John  W.  Kern,  erst¬ 
while  candidate  for  Vice-President; 
Rep.  Nicholas  Long  worth,  an  Ohioan 
statesman  who  boasts  not  only  the  dis- 
tinttion  of  being  son-in-law  of  a  for¬ 
mer  distinguished  occupant  of  the 
White  House,  and  of  being  the  author 
of  one  bill  and  copious  remarks  in  re 
the  tariff,  but  claims  distinction  of 
being  the  only  Congressman-member  of 
the  club  who  fiddled  before  the  Press 
Club  audience  and,  less  interesting 
spoken  of  as  a  possible  ambassador  to 
Germany,  and  Rep.  Ollie  M.  James,  of 
Kentucky,  one  of  the  Democratic 
leaders  of  the  House.  James,  big  o.’ 
bulk  and  topped  with  a  massive  straight 
away  shining  dome  without  a  strand  oi 
hair  to  obscure  its  view,  is  also  a  mem¬ 
ber  of  the  club. 

The  subject  of  the  debate  is  a  vital 
problem.  It  is:  “Resolved,  That  whis¬ 
kers  are  a  greater  detriment  to  a  man 
than  a  bald  head.” 

James  and  Longworth,  who  smile 
wearily  at  the  thought  of  the  rise  and 
fall  of  the  tariff  on  haircuts,  will  take 
the  affirmative,  while  Kern  and  Can¬ 
non,  one  with  a  Charles  J.  Hughes 
beard  and  the  other  with  a  chin  fea¬ 
tured  a  la  Lincoln,  will  take  the  nega¬ 
tive. 

Speaker  Champ  Qark,  who,  by  the 
way,  calls  himself  a  former  newspaper 
reporter,  will  be  among  the  guests  at 
the  Press  Club  debate.  Mr.  Clark  for 
many  years  during  his  earlier  Congres¬ 
sional  career  wrote  a  weekly  letter  to 
country  newspapers  and  syndicated  his 
letters  very  successfully.  Clark's  pres-, 
tige  as  a  Presidential  possibility  is  gain¬ 
ing  ground  steadily,  for  all  the  guesses 
as  to  the  next  Democratic  nominee  com¬ 
prise  Clark,  Harmon  and  Wilson,  and 
there  are  as  many  prognostications  that 
begin  with  the  C  as  with  the  other  two 
letters  in  the  alphabet. 

President  Taft’s  departure  on  Wednes¬ 
day  for  New  York  to  attend  among 
other  things  the  annual  banquet  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  and  the  Associated  Press,  before 
whom  he  long  ago  promised  to  make 
his  principal  address,  marked  the  start 
of  a  whirlwind  trip,  for  before  and 
after  the  big  banquet  he  sandwiched  in 
a  host  of  other  engagements.  Mexican 
•Ambassador  Zamacona  is  another  of  the 
Washington  guests  who  accepted  the 
invitation  to  the  banquet  Both  have 
planned  to  make  extempore  addresses. 
\\'allace  Bassford,  secretary  to  the 


One  Hundred  and  Fifty  Volumes 
Added  to  Boston  Pres*  Club. 

More  than  150  volumes  were  added 
to  the  library  of  the  Boston  Press  Qub 
as  the  result  of  a  hook  shower  held  at 
the  club’s  quarters  last  week.  Each 
member  was  required  to  bring  at  least 
one  book.  A  number  of  paintings  were 
also  received,  among  which  was  a  por¬ 
trait  of  the  late  Samuel  G.  Miles,  art 
critic  of  the  Globe,  contributed  by 
(.'harles  H.  Taylor,  Jr. 

The  after-dinner  exercises  included 
short  speeches  by  President  Michael  E. 
Hennessy,  the  toastmaster;  John  J. 
Flinn,  E.  W.  Hazewell,  Arthur  D.  Hill 
and  Representative  Cogswell,  of  Lynn. 

A  congratulatory  message  was  sent 
to  ex-Gov.  Curtis  Guild,  one  of  the 
earliest  life  members,  upon  his  appoint¬ 
ment  as  ambassador  to  Russia.  Gen. 
Edward  F.  Jones,  who  commanded  the 
old  Sixth  Massachusetts  Regiment  on 
its  march  through  Baltimore  fifty  years 
ago,  was  elected  to  honorary  member¬ 
ship. 


HORACE  E.  RHOADS. 

OE.NERAI.  MANAGER  OF  THE  LOS  ANGELES  RECORD  AND  THE  SAN  DIEGO  SUN. 


Speaker  of  the  House,  is  an  old  news¬ 
paper  man.  and  his  brother,  Homer 
Bassford,  is  a  well-known  managing 
editor  in  St.  Louis.  The  Bassfords 
spring  from  a  Missouri  town  that  made 
an  adjoining  republic  famous — Mexico, 
a  thriving  metropolis  in  the  center  of 
the  State  toward  which  in  the  minds  of 
its  residents  Hernando  de  Soto  was 
heading  when  he  set  forth  for  this  then 
unknown  American  continent  Wallace 
Bassford  has  been  entertaining  his 
father  hefe  the  past  week. 

James  H.  Butner,  who  used  to  be 
telegraph  editor  of  the  Savannah  News, 
and  then  came  to  Washington  and  drove 
one  of  the  handsomest  high-steppers  in 
town,  tacked  to  one  of  the  prettiest 
runabout  rigs  in  Washington,  is  now 
all-night  manager  in  the  Washington 
office  of  the  Associated  Press. 

David  Lawrence,  a  Princeton  alum¬ 
nus,  who  scored  some  notable  work  in 
that  college  town,  particularly  in  con¬ 
nection  with  the  illness  and  death  of 
President  Cleveland,  and  for  a  year  or 
so  one  of  the  Washington  staff  of  the 
Associated  Press,  won  his  laurels  this 
week  in  the  handling  of  the  Washington 
end  of  the  Mexican  situation.  He 
chalked  up  to  his  credit  a  splendid  ex¬ 
clusive  story  on  the  armistice  Saturday, 
and  his  work  throughout  the  acute  stage 
of  the  Mexican  situation  has  won  him 
high  econium  and  has  commanded  the 
confidence  of  the  leaders  of  both  sides 
in  the  international  controversy. 


SPEAKS  TWELVE  TONGUES. 

Russian  Journalist  Acquired  Linguis¬ 
tic  Learning  in  Russian  Prison. 

There  landed  in  .America  recently 
Adolph  M.  Fernbach,  a  Russian  jour¬ 
nalist  who  can  read  and  write  twelve 
languages.  In  addition  he  can  speak  a 
large  number  of  other  dialects.  He  ac¬ 
quired  his  linguistic  knowledge  in  a  Rus¬ 
sian  prison. 

Fembacli  can  speak  fluently,  read  and 
write  Russian,  Polish,  German,  French, 
English,  Italian,  Spanish,  Danish.  Nor¬ 
wegian,  Yiddish,  Hebrew  and  Esper¬ 
anto.  He  speaks  in  addition  Little  Rus¬ 
sian,  White  Russian  and  a  number  of 
Slav  dialects  He  also  has  a  good  smat¬ 
tering  of  Greek  and  Balkan  tongues. 


M.  C.  Watson 

34  West  33d  Street 
New  York  City 


Representing 

Leading 

Dailies 

Published  in  the 
Middle  Size  Cities 
-  ONLY  - 


Publishers  will  find  that 
I  have  a  definite  propo¬ 
sition  to  talk  about 


CHARLES  S.  MILLS 

For  over  15  years  with  the  Wesel  Manufacturing  Company,  having 
purchased  an  interest  in  the  Mecca  Machinery  Company,  announces 
that  we  are  specially  prepared,  not  only  to  lay  out,  but  to  equip 
composing  rooms  in  the  most  up-to-date  manner  with  iron  and  wood; 
space,  labor  and  time  saving  materials  of  their  own  design  and  manu¬ 
facture.  Consultations  and  advice  gratis  to  prospective  buyers. 


Factory: 

Nos.  85-87  Adams  Straat 
Brooklyn,  N.  Y. 


Mecca  Machinery  Co. 
No.  701  World  Building 
New  York  City 
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AD  AGENTS  ORGANIZE. 


Aksociation  of  New  York  Advertis¬ 
ing  Agent*  Formed  at  Enthusiastic 

Meeting  Held  Last  Week.  Ob¬ 
ject  Will  Be  to  Promote  Good 
Advertising.  Fifty-one 
Agencies  Represented. 

Representatives  from  a  majority  of 
the  general  advertising  agencies  of  New 
York  doing  a  national  business  met  at 
a  dinner  held  at  the  Aldine  Club  last 
week  and  formed  The  Association  of 
.New  York  Advertising  Agents. 

This  movement  is  the  natural  out¬ 
growth  of  the  feeling  which  has  been 
general  for  some  time,  that  advertising 
agents  could  and  should  meet  together 
from  time  to  time  to  discuss  the  broad 
questions  underlying  present-day  pub¬ 
licity. 

The  idea  of  the  present  organization 
took  definite  form  at  an  informal  dinner 
held  March  17.  The  agents  who  attend¬ 
ed  this  dinner  were  of  the  unanimous 
opinion  that,  in  spite  of  unsuccessful 
previous  attempts,  the  time  was  now  ripe 
to  form  a  permanent  organization  along 
broad  lines. 

A  committee  representing  the  senti¬ 
ment  at  this  dinner  of  March  17  was  ap¬ 
pointed  to  prepare  a  simple  set  of  by¬ 
laws  and  to  invite  New  York  agents 
doing  a  national  business  to  consider 
their  adoption.  This  temporary  Com¬ 
mittee  of  Ways  and  Means  consisted 
of  A.  W.  Erickson,  Frank  Presbrey, 
Collin  Armstrong  and  O.  H.  Blackman. 

As  a  result  of  their  efforts  fifty-one 
New  York  City  agents  were  represented 
at  the  dinner  on  April  19,  forty-four  by 
personal  representatives  and  seven 
through  letters  expressing  sympathy 
with  the  objects  of  the  association  and 
a  willingness  to  co-operate. 

After  a  brief  general  discussion  of  the 
usefulness  of  an  agents’  association  the 
by-laws  were  submitted,  discussed  in  de¬ 
tail  and  referred  back  to  a  committee 
to  submit  them  in  final  shape  at  the  first 
annual  meeting,  the  date  for  which  was 
set  for  May  16. 

The  organization  will  be  known  as 
“The  Association  of  New  York  Adver¬ 
tising  Agents.” 

Its  object  will  be  to  promote  good  ad¬ 
vertising  to  co-operate  with  other  organ¬ 
izations  to  that  end. 

It  was  decided  that  the  management 
of  the  association  should  be  vested  in  an 
executive  committee  of  five.  The  fol¬ 
lowing  committee  was  nominated  and 
unanimously  elected: 

Wm.  H.  Johns,  vice-president  of  the 
Geo.  Batten  Co. ;  Ralph  Holden,  of 
Calkins  &  Holden;  H.  E.  Lesan,  of  the 
Lesan  Advertising  Agency;  Walter  R. 


OPPORTUNITY 

to  buy  a 

Metropolitan 

Newspaper 

Property 

In  the  vicinity  of  New  York  City. 
Strictly  high  class  property  in  prosper¬ 
ous  condition.  Prospective  buyer  will 
be  convinced  of  value. 

Financial  references  required. 
Address 


Neswapaper  Broker 

no  E.  Ryder  SI..  Utehfield.  111. 


Newopaper  propertieo  for  sale 
la  every  Stete  la  tke  Ualoa 


HOWARD  DAVIS, 

ADVERTISING  MANAGER  OF  THE  NEW  YORK  AMERICAN. 


GETS  SECOND-CLASS  RATES. 


Orange  Judd  Northwest  Farmstead 
Wins  Rate  Fight. 

The  second-class  mail  privilege  has 
been  granted  to  the  Orange  Judd  North¬ 
west  Farmstead,  which  circulates  in  the 
States  of  Minnesota,  the  Dakotas,  Mon¬ 
tana,  Wyoming,  Idaho,  Oregon  and 
Washington.  The  publication  is  one  of 
four  published  by  the  Orange  Judd 
Co. 

The  case  has  aroused  much  interest 
among  publishers  throughout  the  coun¬ 
try  owing  to  the  novel  contention 
raised  by  the  Post  Office  Department. 
This  point  was  that  any  newspaper  or 
other  periodical  should  net  from  its 
subscribers  or  buyers  at  least  half  of 
the  full  subscription  or  per  copy  price, 
after  deducting  all  costs  of  agents’  work 
or  other  expenses  in  obtaining  the  cir¬ 
culation.  If  on  this  basis,  as  computed 
by  the  Post  Office  Department,  the  pub¬ 
lisher  nets  less  than  half  the  full  regu¬ 
lar  advertised  price  the  question  was 
as  to  whether  his  periodical  should  be 
denied  the  second-class  cent-a-pound 
postage  rate,  and  be  compelled  to  pay 
eight  times  as  much,  on  the  grounds 
that  the  sales  were  made  at  “nominal 
rates.” 

Another  point  of  importance  involved 
was  the  following: 

If  a  periodical’s  advertising  receipts 
materially  exceed  its  net  subscription 
receipts,  is  that  prima  facie  evidence 
that  it  is  “designed  primarily  for  ad¬ 
vertising  purposes,  or  for  free  circula¬ 
tion  or  for  circulation  at  nominal  rates,” 
and  therefore  should  be  denied  the  sec¬ 
ond-class  postage  rate  of  one  cent  a 
pound  and  be  compelled  to  pay  one 
L'ent  for  each  two  ounces? 

New  Home  for  Successful  Farming. 

E.  T.  Meredith,  owner  of  Successful 
Farming,  of  Des  Moines,  la.,  will  erect 
a  new  four-story  home  for  his  plant. 
The  structure  will  cost  $100,000. 

GOING  UP! 


Hine,  vice-president,  Frank  Seaman, 
Inc.;  Frederick  H.  Siegfried,  of  The 
Siegfried  Co. 

It  is  a  significant  fact  that  every  agent 
represented  as  the  dinner  joined  the  as¬ 
sociation  as  a  charter  member,  and  the 
general  tone  of  the  meeting  promised  a 
successful  organization  which  will  go  far 
toward  improving  general  conditions  in 
the  advertising  field. 

The  agencies  represented  at  the  meet¬ 
ing  included: 

Allen  Advertising  Agency,  Amster¬ 
dam  Advertising  Agency,  Armstrong, 
Collin,  Advertising  Co.;  Ballard  &  Al- 
vord ;  Bates  Advertising  Co. ;  Batten, 
George,  Co.;  Blackman-Ross  Co.; 
Broomfield,  P.  B. ;  Calkins  &  Holden, 
Inc. ;  Charles  Advertising  Service ;  Chel¬ 
tenham  Advertising  Service ;  Colton, 
Wendell  P. ;  Cone,  Andrew,  General 
Advertising  Agency,  Inc. ;  Dauchy  Co., 
Inc.;  Debovoise,  Foster,  Co.,  Inc.; 
Decker,  Henry,  Ltd.;  Doremus  &  Co. 

Doremus  &  Morse ;  Dyer,  Geo.  L.,  Co., 
Inc. ;  Erickson,  A.  W.,  Advertising 
Agency,  Inc.;  Gould,  M.  P.,  Co.;  Guen¬ 
ther,  R;  Hamblin,  W.  F.,  &  Co.,  Inc.; 
Hicks  Advertising  Agency,  Inc.;  Hull, 
W.  H.,  &  Co.,  Inc.;  Ironmonger,  C. ; 
Lesan,  H.  K,  Advertising  Agency,  Inc.; 
Levin  &  Bradt;  Manufacturers’  Public¬ 
ity  Corporation,  Inc.;  Metropolitan  Ad¬ 
vertising  Co.,  Inc.;  Morgan,  J.  W.,  Ad¬ 
vertising  Agency;  Presbrey,  Frank,  Co., 
Inc. 

Richards,  J.  A. ;  Seaman,  Frank,  Inc. ; 
Sherman  &  Bryan,  Inc.;  Siegfried  Co.; 
W.  F.  Simpson  Advertising  Agency, 
Inc. ;  Sternberg,  H.  Sumner,  Advertising 
Service;  Storm,  J.  P.;  Street  &  Finney, 


Inc.;  Trades  Advertising  .■\gency,  Inc.; 
Urmy,  Louis  V.;  Volkmann,  M.,  Adver¬ 
tising  Agency,  Inc. ;  Van  Cleeve,  George. 


POSTAL  DEFICIT  WIPED  OUT. 


Extending  Service  Along  Profitable 

Line  Responsible,  Says  Hitchcock. 

A  deficit  in  the  Post  Office  Depart¬ 
ment  of  more  than  $17,000,000  has  been 
practically  wiped  out,  according  to  a 
statement  made  by  Postmaster-General 
Hitchcock  Sunday.  He  had  received 
from  the  auditor  of  the  department  a 
final  report  showing  that  the  revenues 
for  the  first  six  months  of  the  current 
fiscal  year  aggregated  $118,573,817  and 
the  expenditures  $118,614,680. 

“The  wiping  out  in  less  than  two  years 
of  the  largest  deficit  in  the  history  of 
the  department,”  said  Mr.  Hitchcock, 
“was  accomplished  not  by  curtailing 
postal  facilities,  but  by  extending  the 
service  along  profitable  lines.”  He  be¬ 
lieves  that  the  current  fiscal  year  will 
show  a  considerable  surplus. 


The  Best  Investment. 

You  cannot  make  a  better  invest¬ 
ment  of  either  your  time  or  money  than 
to  subscribe  for  and  read  The  Editor 
AND  Publisher  and  Journalist  regu¬ 
larly.  It  costs  you  less  than  two  cents 
per  week  and  keeps  you  well  informed 
as  to  the  situation  in  the  newspaper, 
magazine  and  advertising  field. 


Kentucky  Editors  Will  Have  Outing. 

The  Kentucky  Press  .Association  will 
hold  its  regular  summer  outing  at  Ceru¬ 
lean  Springs  June  19  to  23. 


(From  Poor  Bob’s  Almanack.') 

We  are  taking  desperate  measures  to  sell  ad¬ 
vertising  space  in  the  Brooklyn  Standard 
Union.  We  are  letting  it  go  at  15  cents  a  line 
—NOW. 

Better  buy  at  the  desperation  price.  Take  a 
little  foresight  and  charge  it  to  us. 

Our  rate  for  advertising  is  16  cents  FLAT — 
no  sliding  discounts.  The  trouble  with  sliding 
discounts  is  that  it’s  bard  to  keep  them  “on  the 
level.”  Often  the  advertiser  or  agent  who 
buys  a  discount  pays  for  only  half  of  iL  You 
know  how  it  works,  and  how  it  is  worked  by 
the  unscrupulous  and  the  unthinking. 

No  wrinkles  follow  in  the  wake  of  the  “Flat 
Rate” — sharks  or  no  sharks. 

And  Flat  means  FLAT  here. 

If  you  buy  space  in  a  newspaMr  of  known 
circulation  and  with  an  honest  “flat  rate”  you 
are  on  your  way. 

You  have  a  chance — like  the  old  lady  at  the 
Brooklyn  Bridge,  who  said:  “Where  will. I  Mt 
a  Coney  Island  car?”  and  who  was  told:  “Get 
off  that  track,  or  you’ll  get  it  in  the  sitting 
room.”  • 


Are  You  a 
Food  or  Urug 
Manufacturer  ? 

If  so,  we  have  proven 
plans  to  show  you.  No 
theorizing.  We  specialize 
along  these  lines  Ja  A 

PHILADELPHIA 
ADVERTISING  BUREAU 

WILLIAM  W.  MATOS,  lac. 
Bulletin  Building,  PhUadelphla 
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NEWS — By  leased  wires,  day  and  night,  all  over  theco 
by  telegraph  or  telephone. 

PICTURES — Serious,  comic;  of ^  the  news,  of  people; 

photograph  or  drawing.  Every  kind;  all  liin 


MUTT  AND  JEFF-The  Most  SMXwifal 


SUNDAY  FEATURES 


Ar«  You  a  Membar  of  Tad’*  Daffjrdil  Club  ?  If  Not, 
Join  it  To-dav- 


The  Katzen jammers  Illustrated  Magazine  Pages 

Happy  Hooligan  Illustrated  Editorial  Page 

Little  Jimmy  and  His  Pa  Illustrated  Foreign  Letters 

Violet  and  the  ‘‘Bad  Mans”  Illustrated  Sporting  Letters 

Howson  Lott  and  His  Troubles  Illustrated  Theatrical  Letter 
Lady  Duff*Gordon  Fashion  Page  Signed  Washington  Letters 
Lina  Cavalieri  Beauty  Page 
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INTERNATIONAL 
NATIONAL  NEWJ 


ALL  THE  NEWS 


In  its  wire  news  report  the  Inter* 
national  News  Service  not  only 
covers  a  world  wide  field,  but  it 
covers  it  without  bias  and  without 
favoritism.  It  holds  the  record 
over  all  other  press  associations  in 
the  morning  field  for  important  ex¬ 
clusives  and  for  promptness  and 
accuracy  in  getting  and  transmit¬ 
ting  the  news  every  day. 


Mutt  and  Jeff  Aren’t  the  Only  Ones  in  Washington  Looking  for  Job*.— By 


WRITE  FOR  PARTICULARS 


INIERNATIONAL  NEWS  SERVICE  ( 
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New  Voi 


a  Newspaper ! 


A  FOOL  THERE  WAS.” -By  NELL  BRINKLEY. 

ICepyritht,  1911,  br  National  Nows  Aasociation.) 


Features  I 


s  that  can  Furnish  Anything  and  Everything 
'omplete  Modern  Newspaper 


L  NEWS  SERVICE 
^VS  ASSOCIATION 


the  country— and  from  all  over  the  world.  Pony  reports 


iple;  of  places,  of  everything!  In  the  form  of  matrix, 
all  l^ds. 


DAILY  FEATURES 


Mr.  Mutt  and  His  Friend  JefF  The  Monk  Family  Comics 
>  Tad's  Sporting  Drawings  Tom  Powers'  Comics 

*  Nell  Brinkley's  Drawings  Opper's  Comics  and  Cartoons 

The  Hallroom  Boys  Comics  Signed  Articles  by  Noted  Writers 
The  Family  Upstairs  Fashion  Illustrations 

Desperate  Desmond  Sporting  Illustrations 

\  News  Illustrations  « 

S«ccwtful  Circulation  Mnnafera  in  America 


'Not  a  aarmon,  but  a  *pic’  of  tke  chap  who  kaan’ 
wit  to  know  tke  wondera  of  hia  life  when  they 
wait  behind  him.” 


ALWAYS  AHEAD 


The  National  News  Association, 
in  its  wire  report  of  news  to  even* 
ing  papers,  by  reason  of  employing 
the  most  expert  staff  of  editors  and 
the  highest-salaried  staff  of  teleg¬ 
raphers  in  this  country,  gives  an 
unequaled  rapid-fire,  up-to-the- 
minute  service.  '^Always  first 
over  the  wire"  is  its  motto,  and  it 
lives  up  to  it 
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WORKING  FOR  BETTER  NEWS- 
PAPERS. 

New  York  the  past  week  has  been 
the  newspaper  capital  of  the  nation,  for 
here  were  assembled  in  council  the  rep¬ 
resentatives  of  the  leading  dailies  of 
every  State  and  territory  in  the  United 
States,  with  the  iiossible  exceptions  of 
Alaska  and  Hawaii.  No  such  array  of 
newspaper  talent  can  be  found  in  any 
other  country  in  the  world  as  gathers 
at  the  annual  conventions  of  the  Asso¬ 
ciated  Press  and  the  American  News¬ 
paper  Publishers’  Association,  because 
nowhere  else  are  there  located  so  many 
large  and  thriving  dailies. 

What  these  annual  conferences  mean 
to  the  newspaper  publishing  business 
none  but  those  who  are  in  attendance 
at  their  several  sessions  can  imagine. 
Here  are  threshed  out  the  hundred  and 
one  problems  that  constantly  arise  in 
every  newspaper  office,  experiences  are 
exchanged,  new  ideas  in  circulation 
work,  in  printing,  in  handling  largq 
editions  quickly,  in  securing  greater 
efficiency  from  labor  and  in  straighten¬ 
ing  out  the  Idnks  in  organization  are 
presented. 

And  when  at  the  end  of  the  week  the 
publishers  return  to  their  homes  it  is 
with  a  confident  feeling  that  during  the 
coming  year  they  will  be  able  to  get  out 
better  newspapers,  do  more  for  the 
cities  in  which  they  are  located  and 
fulfill  the  mission  entrusted  to  them  by 
a  confiding  public  with  greater  success 
than  ever  before. 

These  two  associations  are  the  strong 
bulwarks  of  American  journalism.  Each 
occupies  a  distinct  field  of  its  own.  The 
.\ssociated  Press  is  a  co-operative  news 
gathering  institution  whose  activities 
cover  the  whole  world.  The  American 
Newspaper  Publishers’  Association  is  a 
commercial  organization  designed  to  as¬ 
sist  its  members  in  improving  the 
efficiency  of  their  plants  and  to  pro¬ 
tect  them  from  all  kinds  of  frauds  and 
swindlers. 

Both  are  working  to  place  the  news¬ 
paper  publishing  business  on  a  higher 
plane.  Ihe  people  want  the  latest  and 


best  news  of  all  countries — the  Asso¬ 
ciated  Press  strains  every  nerve  to  give 
its  members  just  that  kind  of  news;  the 
people  prefer  clean  newspapers — clean 
in  their  advertising  as  well  as  their 
news  columns ;  they  ask  for  honest 
opinions  on  current  questions  and  they 
demand  prompt  service — the  American 
Newspaper  Publishers’  .\ssociation  aims 
to  supply  these  demands  in  the  dailies 
they  issue. 

It  is  gratifying  to  know  that  the  ad¬ 
ministrations  of  both  of  these  associa¬ 
tions  are  in  the  hands  of  capable  and 
honest  men — men  who  are  unselfishly 
working  to  make  American  journalism 
the  best  on  earth. 


PLAYING  SQUARE  WITH  THE 
PUBLIC. 

Most  wideawake  publishers  are  fa¬ 
miliar  with  the  schemes  of  the  want 
ad  swindler,  the  most  contemptible  of 
all  swindlers,  who  seeks  by  alluring 
promises  of  employment  to  rob  those 
seeking  work.  Men  of  this  latter  type 
have  no  more  compunctions  in  wrest¬ 
ing  from  a  poor  widow  her  last  dollar 
than  they  would  in  taking  a  bone  from 
a  starving  dog. 

No  self-respecting  newspaper  will  ad¬ 
mit  to  its  columns  advertisements  that 
on  their  face  are  intended  to  cheat  its 
readers,  no  matter  how  large  a  sum 
of  money  may  be  offered  in  payment. 
Publishers  the  world  over  are  becoming 
more  and  more  vigilant  in  protecting 
their  patrons  from  the  nefarious 
schemes  of  evil  men.  It  is  a  pleasure 
to  record  the  fact  that  each  year  it  is 
becoming  harder  for  swindlers  to  se¬ 
cure  the  aid  of  the  press  in  the  pursuit 
of  illicit  wealth.  Once  in  a  while,  how¬ 
ever,  even  the  argpts-eyed  advertising 
or  business  manager  is  himself  de¬ 
ceived,  but  when  he  discovers  his  error 
he  is  prompt  to  correct  it  and  make 
amends. 

The  Arizona  Gazette,  published  at 
Phoenix,  some  time  ago  admitted  to  its 
help  wanted  columns  the  advertisement 
of  the  “Railroad  Employers’  Associa¬ 
tion’’  guaranteeing  employment  on  rail¬ 


roads  at  a  salary  of  $80  a  month.  Sub¬ 
sequently  the  owner  of  the  Gazette 
learned  that  the  president  of  the  “As¬ 
sociation”  had  been  arrested  for  fraud¬ 
ulent  use  of  the  mails  and  dropped  the 
ad  from  its  columns. 

Furthermore,  the  Gazette  published  a 
notice  to  the  effect  that  if  any  of  its 
readers  had  been  swindled  by  the  con¬ 
cern  and  would  furnish  proof  of  same 
the  amount  would  be  refunded  by  the 
owners  of  the  paper. 

Naturally  this  action  of  the  Gazette 
has  been  heartily  commended  by  the 
business  men  of  Phoenix  and  has  great¬ 
ly  strengthened  its  prestige  in  the  city 
and  State. 

No  newspaper  publisher  can  afford  to 
allow  gold-brick  men  to  “work”  their 
readers.  Public  confidence  is  the  most 
valuable  asset  a  newspaper  can  have. 
It  is  beyond  price  and  when  once  lost 
is  rarely  ever  regained.  Unless  the 
readers  of  a  publication  can  rely  upon 
the  integrity  of  its  news  columns  and 
the  responsibility  of  its  advertisers  they 
will  soon  desert  it.  Play  a  square  g;ame 
with  the  public  and  it  will  give  you  its 
hearty  support.  Use  marked  cards  or 
resort  to  dishonest  practices  of  any 
kind  and  it  will  accomplish  your  social 
and  financial  ruin. 


AMERICA’S  FIRST  NEWSPAPER. 

It  seems  hardly  possible  that  two  hun¬ 
dred  and  seven  years  have  passed  since 
John  Campbell  launched  the  Boston 
News  Letter,  America’s  first  regularly 
issued  newspaper.  On  April  24,  1704,  he 
published  the  initial  copy  of  his  pioneer 
journal,  an  event  of  such  great  import¬ 
ance  that  Boston  became  known  ever 
after  as  a  literary  centre. 

Campbell,  who  was  postmaster  of  the 
town,  retained  a  monopoly  of  the  field 
until  1719,  when  the  Boston  Gazette 
made  its  appearance.  The  rivalry  be¬ 
tween  the  News  Letter  and  the  Gazette 
was  hot  and  bitter,  but  in  the  end  the 
Gazette  was  driven  out  of  business. 
Although,  within  the  next  few  years 
other  newspapers  were  founded  the 
News  Letter  kept  on  the  even  tenor  of 
its  way  for  seventy-two  years,  when  it 
came  to  its  end  with  the  British  evacua¬ 
tion  of  Boston. 

The  first  number  of  the  News  Letter, 
which  was  a  weekly,  consisted  of  a 
single  half-sheet  printed  on  both  sides, 
two  columns  to  the  page.  Three  quar¬ 
ters  of  the  space  was  taken  up  with 
British  politics  and  an  account  of  the 
opening  of  Parliament.  The  local  news 
consisted  of  three  short  paragraphs. 
New  York  was  represented  by  two 
items.  Providence  by  two.  New  London 
by  one,  and  Philadelphia  by  two.  In 
the  lower  comer  of  the  last  pag:e  ap¬ 
peared  the  first  advertisement  printed 
on  American  soil. 

Circulations  in  those  early  newspaper 
days  did  not  count  for  much.  The  News 
Letter  had  been  in  existence  20  years 
before  it  had  secured  300  subscribers. 
The  newspaper  was  a  new  thing  and  as 
the  thrifty  Bostonians  were,  as  a  rule, 
opposed  to  inovations  it  took  many 


years  of  patent  work  to  convince,  them 
that  they  ought  to  buy  and  read  their 
local  paper. 

Although  the  spread  of  journalism 
was  slow,  when  the  News  Letter  sus¬ 
pended  publication  in  1776,  there  were  in 
Massachusetts  seven  newspapers,  in 
New  Hampshire,  one;  in  Rhode  Island, 
one;  in  Connecticut,  three;  in  Pennsyl¬ 
vania,  eight;  in  New  York,  three;  in 
Maryland,  Virginia  and  North  Carolina, 
two  each;  in  South  Carolina,  three;  in 
Georgia,  one;  or  a  total  of  33,  all  week¬ 
lies. 

According  to  Ayer’s  Newspaper  An¬ 
nual  of  1911  there  arc  in  the  United 
States  at  the  present  time  24,236  period¬ 
icals,  of  which  2,614  are  dailies  and  17,- 
260  are  weeklies. 

If  John  Campbell  could  return  from 
across  the  Styx  and  visit  the  office  of  a 
metropolitan  newspaper  he  would  look 
with  awe  at  the  mighty  presses  pouring 
forth  from  masses  of  whirling  cylinders 
steady  streams  of  twenty-four  page 
papers,  all  printed,  cut,  pasted  and 
counted  at  the  rate  of  from  30,000  to 
150,000  an  hour. 

In  the  composing  room  he  would  find 
that  the  cases  from  which  the  old-fash¬ 
ioned  printer  set  the  type  had  been  dis¬ 
carded  for  the  linotype  and  monotype 
machines ;  marvelous  creations  of  the 
inventors’  skill,  by  whose  aid  columns  of 
copy  are  turned  into  type  in  a  few 
minutes. 

Should  he  visit  the  editorial  depart¬ 
ment  he  would  behold  the  impossible — 
men  taking  messages  by  telegraph  from 
the  most  distant  cities  and  countries 
over  copper  wires,  and  others  actually 
talking  with  people  they  cannot  see  hun¬ 
dred  and  even  thousands  of  miles  away. 

So  swiftly  are  changes  made  in  the 
equipment  of  the  modern  newspaper 
that  within  half  a  century  every  type  of 
machine  now  in  use  will  have  been  dis¬ 
carded  for  better,  swifter  and  more 
economical  inventions. 


WILL  EXERT  AN  INFLUENCE. 

Grace  Methodist  Episcopal  Church,  W. 

104th  street.  New  York. 

April  18,  1911. 

Dear  Mr.  Shale — I  greatly  appreciate 
the  attention  your  periodical  has  given 
me.  I  am  sure  that  it  will  do  good  and 
I  hope  it  will  help  awaken  some  other 
churches. 

Wishing  you  every  possible  joy  in  the 
good  work  you  are  doing  and  assuring 
you  that  the  high  tone  of  your  paper  is 
bound  to  exert  an  influence,  1  am, 

Your  sincere  friend, 
Christian  F.  Reisner,  Pastor. 


KEEPS  HIM  IN  TOUCH. 

McKeesport,  Pa.,  April  19,  1911. 
Editor  and  Publisher. 

Gentlemen — Enclosed  find  amount  for 
next  year’s  subscription. 

I  am  rather  busy  in  assisting  in  de¬ 
veloping  a  splendid  field,  but  I  never 
fail  to  take  the  time  necessary  to  scan 
your  good  paper,  and  thus  keep  in  touch 
with  the  newspaper  field  the  country 
over. 

Wishing  you  the  continued  success 
you  merit. 

Sincerely, 

Wilbur  G.  Miller, 
Managing  Editor  Daily  News. 


April  29,  1911. 
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PERSONAL 


Harmon  N.  Campbell,  business  man¬ 
ager  of  the  Chicago  Examiner,  has  been 
appointed  a  member  of  the  civil  service 
commission  by  Mayor  Carter  Harrison. 
It  is  said  that  .Mr.  Campbell  will  suc¬ 
ceed  Elton  Lower  as  president  of  the 
commission  in  1J)13, 


George  W.  Davis,  for  eight  years  city 
editor  of  the  Jacksonville  (Ill.)  Courier, 
was  elected  mayor  recently  in  the  first 
election  under  the  commission  form  of 
government.  He  has  been  city  clerk 
k>r  the  last  two  years.  Mr.  Davis  de¬ 
feated  X.  H.  Bancroft,  formerly  city 
editor  of  the  Jacksonville  Journal,  who 
was  elected  mayor  two  years  ago. 


Six  months  ago  Signor  Enzo  Stasio, 
editor  of  the  Italian  Bulletin  of  Chi¬ 
cago,  poet  and  lyric  tenor,  arranged  to 
exchange  lessons  in  his  native  tongue 
for  lessons  in  English  with  Miss  M. 
V'iolet  Brothers,  an  elocutionist.  And 
now  Signor  Stasio,  w’ho  now  speaks 
English  fluently,  has  announced  his  en¬ 
gagement  to  Miss  Brothers,  who  can 
chatter  in  Italian  like  a  native.  The 
marriage  is  to  take  place  in  June. 


Willard  A.  Smith,  publisher  of  the 
Charlevoix  (Mich.)  Sentinel,  has  begun 
his  forty-third  year  as  publisher  of  that 
paper.  Each  issue  of  the  paper  has 
been  published  by  the  present  owner, 
who  began  as  editor  and  owner  when  he 
was  a  few  months  past  twenty-one  years 
of  age.  Editor  Smith  claims  that  he 
liolds  the  record  in  the  State  for  having 
published  continuously  a  paper  for  such 
a  period.  He  is  recognized  as  the  dean 
of  the  Western  Michigan  Newspaper 
Club. 


I’rof.  Janies  Cbapman  Johnson,  editor 
of  the  Harrisonburg  (Va.)  Daily  News 
and  professor  of  English  in  the  Har¬ 
risonburg  High  School,  was  married 
recently  to  Miss  .Althea  E.  Lorse,  in¬ 
structor  in  physical  education  in  the 
State  Normal  School  at  Harrisonburg. 


Col.  J.  W.  Furlow  continues  at  the 
helm  of  the  Americus  (Ga.)  Times  Re¬ 
corder,  as  city  editor,  under  the  reor¬ 
ganization.  Colonel  Furlow  is  one  of 
the  oldest  newspaper  men  in  Georgia  in 
point  of  service,  and  has  been  identified 
with  Americus  journalism  for  more 
than  a  quarter  of  a  century. 


Ezra  L.  Evans,  city  editor  of  the  Ra¬ 
cine  fWis.)  News,  ended  his  journalis¬ 
tic  career  Saturday  after  thirteen  years 
of  continuous  service  on  the  paper. 
Evans  tendered  his  resignation  to  en¬ 
gage  m  other  business.  He  became  con¬ 
nected  with  the  News  just  after  his  re¬ 
turn  from  the  Spanish  War  with  the 
soubriquet  of  “Major.” 


Roy  Harrison  Danforth,  for  three 
years  city  editor  of  the  Berkeley  (Cal.) 
Independent,  will  become  news  editor 
of  the  San  Francisco  News  on  May  1. 
He  will  be  succeeded  on  the  Independ¬ 
ent  by  W.  Wasson. 


Charles  S.  Means,  editor  and  pub¬ 
lisher  of  the  Wayne  City  (Ill.)  News, 
was  married  last  week  to  Miss  Alice 
Ketchum,  of  Springfield,  Ill. 


Newspaper  Men’s  Early  Mass. 

The  tenth  anniversary  of  the  institu¬ 
tion  of  the  morning  newspaper  men  and 
night  workers’  mass  in  New  York  will 
be  celebrated  at  St.  Patrick’s  Cathe¬ 
dral,  Fiftieth  street  and  Fifth  avenue, 
Sunday,  May  7,  at  2.45  o’clock  in  the 
morning. 


OBITUARY. 

James  Gillespie,  editor  of  the  Mem¬ 
phis  (Mo.)  Reveille  and  one  of  the 
oldest  newspaper  publishers  in  north¬ 
east  Missouri,  died  last  week,  following 
long  illness  with  dropsy.  He  was 
born  in  Carroll  County,  Ohio,  in  18-13. 
He  purchased  the  Memphis  Reveille  in 
1885.  During  the  dvil  war  he  was  first 
lieutenant  in  the  Twenty-ninth  Mis¬ 
souri. 

Capt.  Wagar  H.  Remington,  for  many 
years  an  officer  of  the  Western  News¬ 
paper  Union,  died  last  week  at  his 
home  in  New  York  City.  He  was 
seventy-one  years  old  and  was  born  at 
Hudson,  N.  Y.  He  was  a  veteran  of 
the  civil  war  and  was  wounded  at 
Gettysburg. 


Edward  Raine,  proprietor  of  the  Bal¬ 
timore  German  Correspondent,  died  at 
his  home  in  that  city  last  week  from 
apoplexy.  He  was  seventy-seven  years 
old  and  was  born  in  Hinden,  Prussia. 
He  was  a  grandson  of  the  famous  pub¬ 
lisher,  Wunderman,  of  Munster.  Prior 
to  the  civil  war  he  established  German 
papers  in  several  Ohio  towns  and  helped 
to  form  several  German  companies  of 
Ohio  regiments  during  the  war. 


Charles  Edward  Locke,  dean  of  Pitts¬ 
burg  newspaper  men,  died  suddenly  at 
his  home  in  that  city  last  week  of  heart 
trouble.  He  was  born  in  Allegheny  in 
1839.  He  began  his  career  at  the  age 
of  twelve,  when  he  secured  employ¬ 
ment  as  an  apprentice  on  the  old  Pitts¬ 
burg  Gazette.  He  remained  in  the  com¬ 
posing  room  until  1860,  when  he  became 
reporter  on  the  Pittsburg  Dispatch.  In 
1875  he  was  made  managing  editor  of 
the  Chronicle  and  when  that  paper  was 
consolidated  with  the  Telegraph  he  be¬ 
came  city  editor  of  the  Chronicle-Tele¬ 
graph.  Later  he  went  to  the  Pittsburg 
Press  as  city  editor,  where  he  remained 
for  many  years,  being  practically  in 
charge  of  that  paper.  He  resigned  from 
the  Press  upon  the  organization  of  the 
Pittsburg  afternoon  news  bureau,  which 
covered  western  Pennsylvania,  Ohio  and 
Indiana. 


FORT  WORTH  AD  CLUB. 


Members  Plan  to  Capture  Next  Con¬ 
vention  of  Associated  Clubs. 

Fort  Worth,  Tex.,  April  24. — The 
chief  feature  of  the  meeting  of  the  Fort 
Worth  Advertising  Men’s  Club,  last 
week,  was  the  adtfress  of  Col.  Frank  P. 
Holland,  of  Farm  and  Ranch,  Dallas, 
in  which  he  outlined  plans  for  captur¬ 
ing  the  next  annual  convention  of  the 
Associated  Advertising  Clubs  of  Am¬ 
erica  for  some  Texas  city,  probably  Dal¬ 
las.  ' 

In  his  talk  Col.  Holland  pointed  out 
that  this  convention  brought  together 


without  being  buttonholed  by  a  Texan. 


ton  convention. 


New  Ad  Club  Organized. 

The  Wichita  Falls  (Tex.)  Ad 
was  organized  last  week  with  a  charter 
membership  of  nineteen.  Marvin  Smith 
was  elected  president,  and  F.  H.  Day, 
secretary. 


“Uncle  Walt”  j; 

(Walt  Mason)  _ 

America’s  Mott  Popular  Newspaper  Feature 

THE  ADAMS  NEWSPAPER  SERVICE  1 

People's  Gm  Building  Chieago  a 

■ - — - - -  r 

“  GOTHAM  GOSSIP  ” 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New  York. 
Makes  a  crackajack  feature  for  both  daily 
and  weekly  newspapers.  Only  one  paper  in 
a  town. 

National  News  Service 

9  E.  26th  Street.  New  York.  N.  Y. 

A  BAD  MAT 

You  are  using  a  bad  matrix  for  illustra¬ 
tions.  We  have  the  only  up-to-date  news- 
picture  service  and  the  only  up-to-date 
Newsy  daily  matrix  page.  Try  it  for  a 
month  and  for  the  first  time  Ulaatratc 
current  news. 

BAIN  NEWS  SERVICE 

32  Union  Square  New  York 

FEATURES 

The  International  Syndicate 

Established  1899 

Baltunore,  Maryland 

KEW  YORE  HERALD  SYHDICA’TE 

Special  Services  of  ell  Kinds  lor  Newspapers 
Address 

Herald  Square  Canadian  Branch 

New  York  City  Desbarats  Bldd.*  Montreal 

. 

WllwBERDlNG 

“AD»» 

popularity  to  your  Newspaper 

Send  for  samples  of  our  Black  and  Yellow 
Celluloid  Top  Buttons. 

MUSCHOID  SYNDICATE.  SAN  FRANCISCO 

ADVERTISING  MEDIA 

ILLINOIS. 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  Weit. 

NEW  YORK. 

THE  BUFFALO  EVENING  NEWS 

ia  read  in  over  80%  of  the  homes  of  Buffalo 
and  ita  suburbs,  and  has  no  disuitisffed  adver¬ 
tisers.  Write  for  rates  and  sworn  cfreulation 
statement. 

WASHINGTON 

THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  all  American  newspapers  except  one 
in  total  volume  of  business  carried.  Circula¬ 
tion — Daily,  64,741;  Sunday,  64,20t”^0% 
ahead  of  its  nearest  home  competitor. 

\  matchless  record — an  nnbeatahle  newspaper 

MISCELLANEOUS 

LINOTYPES  WANTED. 

Will  pay  spot  cash.  State  model,  factory 
number,  mats,  condition,  also  when  can  be 
shipped.  Address  “BUYER,”  care  Thu  Ediio* 
AND  PUBLISHEB. 

LINOTYPE  COMPOSITION. 

Our  experience  and  equipment  enables  us  to 
furnish  publishers  and  printers  with  first-class 
linotype  composition  at  reasonable  rates.  Esti¬ 
mates  cheerfully  furnished  on  all  classes  of 
linotype  composition.  BOYLE.  O’BRIEN  & 
CHAMPLIN.  244  West  23d  St..  New  York. 

SITUATIONS  WANTED 


On*  C*Ht  Ptr  W*ri 


BUSINESS  MANAGER 


HELP  WANTED. 

POSITIONS  OPEN 


•emce;  registration  free;  tenna  mod- 
established  18S8;  no  branch  olkes. 
^LD'S  NEWSPAPER  MEN’S  EX¬ 


BUS.  OPPORTUNITIES 

NEWSPAPER  MEN 

Desiring  to  bny  or  sell  can  do  ao  te  beat  ad- 


FOR  SALE 


'RTNTERS  AND  NEWSPAPER 
MEN,  ATTENTION! 

This  advertisement  contains  a  few  of  the 
lany  good  things  now  on  our  lists — not  a  dead 
nr  among  them. 

Prosperous  printing  business,  location,  center 
f  Manhattan.  Investigation,  20%  per  annum 
uaranteed  to  printer  of  business  ability.  812,- 
00.00,  liberal  terms:  references  exchanged. 

Death  causes  offering  model  printing  ilant: 
ery  profitable,  downtown  equipment,  cost  over 
$25,000.00;  interest  or  whole  cash  or  terms. 

Brooklyn  Borough,  shopping  district,  excep- 

>nal  paying  business,  other  interests;  cash  or 
time.  Net  profits  will  pay  for  business  in  four 
years. 

Will  lease  small  printing  plant  with  side  line? 
low  rent:  some  trade. 

Exceptional  proposition — will  sell  half  or 
whole  interest  in  printing  establishment  which 
has  discounted  all  bills  for  the  past  forty-fivr 


ance  from  profits;  purchaser  must  be  a  good  in 
and  outside  man  with  clean  record. 

Printing  plant — lease  or  sale,  owners  have 
become  stationers:  will  give  their  trade;  have 
cylinder  press,  jobbers,  etc.;  central  downtown 
location;  very  liberal  terms. 

Have  a  number  of  good  offerings  in  weekly 
newspaper  plants,  bookbinderies.  also  Linotype, 
Monotvpe  and  Simplex  typesetting  machines, 
as  well  as  cylinder  presses,  webs.  Duplex,  flat¬ 
bed  two  revolution,  drums,  paper  cutters, 
folders,  (jas  engines,  electric  motors,  wire 
stitchers,  job  presses,  etc. 

Consult  us  on  every  printer’s  want. 

Conner,  Fendler  4  Co.,  98  Beckman  SfTvet, 
New  York  Citv,  Selling  Agents  for  The  Amer¬ 
ican  Type  Founders  Co.,  and  Dealers  in 
Printers’  Supplies  generally. 


DAILY  NEWS. 

Reports  for  evening  papers,  advaaoa  newt, 
mail  service,  special  and  Chicagv  ■•sva. 
YARD’S  NEWS  BUREAU.  180  WMbingtoa 
St.  CUesgo;  in. 


LINOTYPE  BARGAINS. 

Model  1 — $1,000,  including  mats  and  fall 
equipment;  unusual  bargain. 

Model  2 — $2,000;  double  magazine  machine, 
includes  2  sets  mats,  fully  equipped;  $650  cash, 
balance  in  year;_  exceptionally  good. 

Model  S — Quick  change  machine,  all  im¬ 
provements;  half  cash,  balance  in  year;  in¬ 
cludes  mats,  full  equipment,  fine  order. 

These  linotypes  can  be  shipped  on  one  hour’s 
notice.  Every  machine  is  a  decided  bargain. 
Write  or  wire  me  collect. 

WILLIAM  B.  BOYD, 

Linotypes  and  Printing  Machinery, 
Eighth  year  in  the  business, 

1828  Broadway,  New  York. 


MUST  GO  SOUTH  FOR  MY 

health  and  will  sacrifice  a  live,  paying  news- 
piper  and  Job  office  that  will  invoice  $3,600. 
Gasoline  power  and  up-to-date.  Must  have 
$1,500  cash,  $1,000  time  or  trade.  C.  J.  ZOOK. 
Lime  Springs,  la. 


FOR  SALE^SEVEN  NO.  1 

Model  linotype  single-letter  with  standard 
moulds  in  good  condition.  Ten  makeup  tables 
with  chases,  complete;  one  Miller  saw  trimmer 
with  one  horse  power  motor;  one  stereotype 
saw  trimmer;  one  set  of  stereotype  machinery; 
one-half  dozen  job  cabinets;  two  imposing 
stones;  seven  linotype  motors,  220  volt  direct; 
six  linotype  motors,  110  volts;  one  motor  gen¬ 
erator  set  reducing  volt  from  500  volts  direct 
to  220  volts  direct;  one  three  horse  power 
motor,  500  volts  direct;  one  paper  cutter.  Ad¬ 
dress  NASHVILLE  TENNESSEAN  ANI> 
AMERICAN,  Nashville.  Tenn. 


HOE  20-PAGE 

press,  full  stereotype  outfit  included,  for  sale. 
Price  low  and  reasonable  tcrmi,  “HERALD,” 
Binghamton,  N.  Y. 
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WHEN  IN  NEW  YORK 


Do  not  fail  to  visit  our  plant  and  see  in  operation  the  Latest 
Improved  Newspaper  Printing  and  Stereotyping  Machinery 


With  Lightning  Folders,  Self-Oiling  Boxes,  Tubular  Cylinders,  Locking  Roller  Sockets  and  other  improvements 

Running  Speed  Per  Hour  with  Two  Folders  and  Two  Deliveries: 

72,000 — 4, 6,  8,  10,  12, 14  or  16  pa^e  papers,  the  36,000 — 20,  24,  28  or  32  page  papers,  composed  of 

sheets  all  inset.  two  equal  or  unequal  collected  sections. 

36,000 — 18,  20,  22,  24,  28  or  32  page  papers,  the  36,000 — 18,  22  or  30  page  papers,  composed  of 

sheets  all  inset.  two  unequal  collected  sections. 

18,000 — 36,  40,  44  or  48  page  papers,  composed  of  two  equal  collected  sections. 

When  made  with  Four  Folders  and  Four  Deliveries  the  capacity  is  increased  to :  144,000  per  hour  on  4, 6  and  8  pages. 

All  Delivered,  Folded,  Pasted  and  Counted  in  Bundles. 

Note  the  open  construction  and  accessibility  of  the  cylinders,  rollers,  inking 

apparatus,  and  other  working  parts. 


ONE  OF  OUR  HUNDRED  DESIGNS 


NEW  HOE  X-TYPE 

PATENTED  OCTUPLE  PRESS 


April  29,  1911. 
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EVER  IN  THE  LEAD 


Automatic  Curved  Stereotype 
Plate  Finishing  and 
Cooling  Machine 

Moderate- priced,  Simple,  Reliable  and  Efficient. 
Turns  out  the  best  plates  in  the  quickest  possible 
time  and  the  most  economical  manner. 


m\  E  manufacture  the  most  efficient  and 
iHjpyj  reliable  machinery  for  making  perfect 
stereotype  plates  rapidly  and  economic¬ 
ally.  It  is  all  simple  and. convenient  in  opera¬ 
tion,  devoid  of  complicated  mechanism  and 
possesses  the  well  known  Hoe  qualities  of 
strength  and  durability. 

Our  long  experience,  combined  with  the 
resources  of  the  largest  and  best  equipped  plant 
of  the  kind  in  existence,  enables  us  to  turn  out 
the  best  article  at  the  lowest  possible  price  con¬ 
sistent  with  mechanical  accuracy  and  solidity 
of  construction. 


Improved  Matrix  Rol¬ 
ling  Machine 

The  Strongest  and  Most  Rigid  Roller 
Made. 


Dross  Refining 
Furnace 

Payf  for  Itself  in  a  Short  Time. 
Saves  from  sixty  to  seventy  per 
cent,  of  the  metal  in  the  dross. 


R.  HOE  &  CO. 

504-520  Grand  St.  ••  New  York,  N.  Y. 


8  Rue  de  Ghateaudun 
Paris,  France 


109-112  Borough  Road 
London,  S.  E.,  England 


7  Water  Street 
Boston,  Mass. 


7  So.  Dearborn  Street 
Chicago,  Ill. 


Pneumatic  Matrix  Drying  Presses  heated 
by  steam  or  electricity. 

Better  Mats — Increased  Output — Time  Cut 
In  Half. 


Improved  Metal  Furnace  With  Pumps 
and  Equipoise  Casting  Moulds 

A  Valuable  Time  and  Labor  Saving  Equipment. 


> 


H.  L.  PITTOCK, 


CEN'ERAI.  MANAflER  OF  THE  TORTLAND 
OREGONL.\N. 


A.  C.  WEISS,  _ 

[•RESIHENT  and  general  manager  of  the  duluth  (minn.)  herald,  who  was 
RE-ELECTED  A  DIRECTOR  OF  THE  ASSOCIATED  PRESS. 
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JOURNALISM  WEEK 

(Continued  from  page  15.) 

vertising.”  He  denounced  advertisers 
who  print  advertisements  the  truth  of 
which  they  doubt  and  urged  publishers 


r-CHAS.H.EDDYn 

Representative  of  daily 
I  newspapers  having  quality 
of  circulation. 


New  York  Evening  Post 
Boston  Evening  Transcript 
Milwaukee  Evening  Wisconsin 
Providence  Journal 
Providence  Evening  Bulletin 
Springfield  Republican 
Hartford  Courant 
Lewiston  Journal 
Savannah  Morning  News 
New  Orleans  Picayune 
Peoria  Evening  Journal 


Metropolitan  Building, 
Peoples*  Gas  Building, 


New  York 
Chicago 


to  remove  the  yellow  taint  from  adver¬ 
tising,  as  it  is  being  removed  from  the 
news  columns.  “The  advertising  that 
succeeds  is  honest,”  said  Thomas  Bal- 
I  mer,  advertising  director.  Woman’s 
I  World.  "The  day  of  so-called  clever- 
I  ness  in  advertising  has  passed.  The 
four  requirements  of  a  good  advertise¬ 
ment  are:  Tell  what  the  article  is,  what 
it  can  do.  where  you  can  buy  it,  what  it 
costs.”  The  subject  of  Mr.  Balmer’s  ad¬ 
dress  was  “Present-Day  Advertising.” 
J.  B.  Dignam,  of  Hand,  Knox  &  Co., 
Chicago,  told  of  how  he  tried  to  run  a 
“high  class  magazine  in  a  low  class 
town.” 

In  “The  Making  of  an  Agricultural 
Editor”  Henry  Wallace,  of  Wallace’s 
Farmer,  Des  Moines,  Iowa,  asserted  that 
the  great  agricultural  editor  of  America 
has  not  yet  appeared.  He  will  be  a  man 
educated  in  the  new  journalism  and  in 
scientific  agriculture  and  he  will  rule 
the  epuntry,  he  said. 

Shailer  Mathews,  editor  of  the  World 
Today,  traced  magazine  journalism  from 
Godey’s  Lady’s  Book  down  to  the  most 
modern  poster  style  of  magazine  that 
makes  its  appeal  to  the  head-line  read¬ 
ing  public. 

Mrs.  C  A.  Bonfils  (Winifred  Black), 
of  the  Kansas  City  Post,  in  “The  Real 
.\rt  of  Real  Reporting,”  divided  all  re¬ 
porters  into  three  classes,  “the  poor 
dubs  who  never  arrive,  the  mediocre 
subs  and  the  hubs  around  which  every¬ 
thing  revolves.”  Miss  V.  A.  L.  Jones, 
society  editor  of  the  St  Louis  Republic, 
;  declared  that  “journalism  is  at  once  the 


very  best  and  the  very  worst  sort  of 
career  for  women.”  ! 

“It  either  makes  or  mars  her,”  she  I 
said.  “It  all  depends  on  the  individual.  I 
In  it  is  a  great  field  open  to  women.”  j 

!  Journalistic  ethics  in  the  large,  the 
j  slow  but  sure  change  in  newspaper  poli- 
I  cies  and  the  growing  sense  of  public  , 
I  obligation  in  the  present-day  news- 
;  paper  formed  the  theme  of  the  talks  of 
!  Oswald  G.  Villard,  editor  of  the  New  i 
'  York  Evening  Post,  and  Charles  H.  | 
I  Grasty,  editor  of  the  Baltimore  Sun.  | 
j  “.An  owner  who  sells  his  opinions  or  j 
I  submits  to  control  of  any  kind  is  a  j 
I  menace  to  his  profession,”  said  Mr.  I 
Villard  in  speaking  of  “The  Duty  of ! 
j  the  Journalist.”  “The  worst  form  of  j 
;  newspaper  corruption  that  exists  is  the 
'  controlling  of  the  editorial  policy  of  a ! 
!  paper  by  the  large  advertisers.”  Mr.  j 
I  Grasty  agreed  with  Mr.  Villard  that  the  j 
big  advertiser  is  the  greatest  trouble  j 
maker  for  the  newspaper.  “Suppres-  j 
I  sion  of  news  is  a  journalistic  crime,” 

I  he  said.  “The  newspaper  man  to-day 
I  works  chiefly  from  a  sense  of  public  ob¬ 
ligation.” 

United  States  Senator  Lafayette 
Young  attacked  exploitation  of  the  in- 
I  dividual’s  private  life  and  the  “playing 
up”  of  a  story  because  of  the  promi¬ 
nence  of  relatives  of  the  person  con- 1 
cerned,  in  an  address  on  “The  Responsi- 1 
I  bility  of  the  Journalist.” 

I  More  than  two  hundred  newspaper 
men  and  women  attended  the  meetings. 


NEW  PUBLICATIONS. 

.A  new  paper  has  made  its  appearance 
at  Greenwood,  Miss.,  called  the  Leflore 
County  Herald. 

A  stock  company  will  launch  a  new 
weekly  at  Ludowici,  Ga. 


Shonberg  White  Brass 


l<S>! 


I  For  Crank  Pins,  Slides, 
j  Truss  Bearings,  Heavy 
I  Pressure  Metal 


I.  Shonberg 

Manufacturer  and  Dealer  in 

TYPE  AND  BABBITT 

METALS 


363  Hudson  Avenue 

BROOKLYN,  N.  Y. 

Telepkon*  4277  Main 


Aprh.  29,  1911. 
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NOTICE 


nr^HE  general  adoption  by  progressive  publishers  of  the 
automatic  method  of  casting  stereotype  plates  is 
increasing  so  rapidly  that  it  has  become  necessary  to  provide 
greater  facilities  for  the  manufacture  and  distribution  of 

Junior  Autoplate  Machines 
and  Autoshavers 

The  AUTOPLATE  COMPANY  OF  AMERICA, 
which  has  been  formed  for  the  purpose,  has  acquired  the 
Autoplate  patents  as  well  as  the  properties  and  staff  of  the 
Campbell  Printing  Press  and  Manufacturing  Company 
(The  Campbell  Company),  and  will  conduct  its  business  at 
No.  1  Madison  Avenue,  New  York  City,  where  all 
communications  should  be  sent. 

The  policy  of  this  Company  will  be  in  all  respects 
identical  to  that  which  has  brought  the  art  of  stereotyping 
to  the  very  advanced  position  which  it  now  occupies. 


Autoplate  Company'  of  America 

HENRY  A.  WISE  WOOD.  President 


THE  EDITOR  AND  PUBLISHER, 


April  29,  1911. 


The  Daily  Newspaper  Club 

represents  the  leading  newspapers  of  the  United  States.  Its  object  is  to  spread  among 
manufacturers,  merchants  and  other  business  men,  the  gospel  of  the  supremacy  of 
daily  newspaper  advertising  2is  a  selling  force. 

In  carrying  on  its  work  it  supplies  prospective  advertisers  with  authentic  infor¬ 
mation  showing  what  has  been  accomplished  through  an  intelligent  use  of  this  form  of 
publicity ;  it  furnishes  data  concerning  the  rates,  circulations  and  constituencies  of  the  news¬ 
papers  throughout  the  country;  it  makes  suggestions  as  to  the  character  of  advertising 
campaigns.  Through  these  and  other  methods  the  club  aids  advertisers  in  securing  the 
largest  possible  returns  for  their  money,  and  encourages  new  concerns  to  enter  the  field. 

In  carrying  on  this  work,  which  benefits  all  newspaper  owners,  we  desire  the  co- 
ofjeration  of  every  publisher,  and  to  that  end  we  herewith  extend  an  invitation  to  the 
leading  papers  of  each  city  to  become  members  of  the  club,  in  order  that  through  their 
active  aid  we  may  carry  on  our  missionary  campeugn  more  effectively.  Will  you  be  one? 

Particulars  as  to  how  publications  may  join  this  great  welfare  movement  will  be 
gladly  furnished. 


PRESIDENT,  Louis  Wiliy 

(.The  New  York  Timet) 
VICE  PRESIDENTS: 

C  C.  Rosewatei  (Omaha  Bee) 
Bbuce  Haldeman, 

(Louisville  Courier-Journal). 
TRE.\SURER,  Beenaed  H.  Riddee. 

(New  Yorker  Staats-Zeitunc). 


EXECUTIVE  COMMITTEE. 
Chables  H.  Taylob,  Jr.,  Boston  Globe. 
H.  F.  Guhnison,  Brooklyn  Eagle, 

W.  P.  GoODsrEEO,  Buffalo  Erening  News. 
Wiu-iAK  H.  Field,  Chicago  Tribune. 
August  F.  Sebsted,  Kansas  City  Star. 


BOARD  OF  DIREfTTORS. 
Chables  D.  Atkinson,  Atlanta  Journal.  W.  S.  Jones, 
Hobewell  L.  Rogebs,  Chicago  Daily  News.  F.  P.  Glass,  ] 
L  S.  Seymour  (Chicago  Record-Herald.  W.  J,  Pattisc 
Ed.  Flickeb.  (.incinnati  Encmirer.  Geobce  S.  Ol 

Lafayette  Young,  Jr.,  Des  Moines  Capital.  C.  M.  Palmei 
G.  J.  Palmeb,  Houston  Post.  W.  H.  Cowle 


W.  S.  Jones,  Minneapolis  Journal. 

F.  P.  Glass,  Montgomery  Advertiser. 

W.  J.  Pattison,  New  York  Evening  Post. 
Geobce  S.  Oliveb,  Pittsburg  Gaxette-Times 
C.  M.  Palmeb,  St.  Joseph  News-Press. 

W.  H.  Cowles.  Spokane  Spokesman-Review. 


David  B.  Plum,  Troy  Record. 


ERNEST  J.  PRESTON,  Secretary  and  General  Manager 


World  Building, 


NEW  YORK 


DAILY  CLUB  DINES 

(Continued  from  page  13.) 

tliree  forty-inch  ads  the  third  week,  and 
six  twenty-inch  ads  the  fourth  week  of 
the  month. 

There  is  absolutely  no  way  that  the 
advertiser  could  figure  from  this  card 
the  cost  of  his  schedule  or  to  make  out 
an  order  to  send  to  the  publisher. 

No  provision  is  made  for  anything 
but  the  same  size  copy  and  the  same 
number  of  insertions  each  week  for  a 
certain  period.  It  so  happens  that  this 
publisher  has  an  open  space  rate  for  10,- 
000  lines.  This  was  made  on  account  of 
the  changed  conditions  since  he  first  is¬ 
sued  the  card,  but  the  10,000  line  rate  is 
not  shown  on  the  card,  and  is  only 
known  to  the  initiated. 

QUESTION  OF  FLAT  RATES. 

A  great  deal  of  discussion  has  been 
going  on  for  several  years  regarding 
flat  rates.  Unquestionably  the  flat  rate 
is  an  ideal  rate  for  the  advertiser,  and 
for  the  publisher,  providing,  of  course, 
that  it  is  practical. 

I  am  not  prepared  to  say  that  the  flat 
rate  is  practical  in  all  cases,  though 
many  publishers  who  have  had  both  the 
flat  rate  and  the  sliding  scale,  tell  me 
that  the  flat  rate  is  most  satisfactory. 
I  find,  however,  that  very  often  the  flat 
rate  is  not  flat,  and  when  this  is  the  case 
it  gives  rise  to  contention  between  the 
advertiser  and  the  publisher,  a  thing 
which  I  believe  you  will  agree  with  me, 
should  lie  avoided  in  so  far  as  is  possi¬ 
ble. 

For  instance  there  is  a  certain  news¬ 
paper  that  some  time  ago  established  a 
flat  rate  of  five  cents  per  line.  I  should 
have  said  partially  established  a  flat  rate 
of  five  cents  per  line,  that  is  what  they 


charge  the  “so-called”  foreign  advertiser. 
This  same  paper  will  sell  space  to  its 
local  advertisers,  and  1  am  not  speak¬ 
ing  of  the  big  department  stores,  who 
use  large  quantities  of  space,  but  to 
local  advertisers  who  are  buying  space 
under  conditions  which  could  be  met  by 
many  foreign  advertisers  at  a  rate  of 
thirty  cents  per  in<fli — just  two  and  one- 
seventh  cents  per  line,  or  a  reduction  of 
more  than  fifty  per  cent. 

The  advertising  agents  are  not  entirely 
selfish  in  trying  to  purchase  space  from 
the  newspapers  at  the  best  rate  or  the 
lowest  rate  possible.  We  get  no  imme¬ 
diate  financial  remuneration  if  we  break 
your  rates  or  hold  them  down  or  se¬ 
cure  a  rate  from  you  that  is  perhaps 
lower  than  you  think  it  should  be. 

Our  commission  on  five  cents  per  line 
is  just  exactly  100  per  cent,  more  than 
our  commission  on  twenty-five  cents  per 
line.  We  make  just  twice  as  much 
money  if  the  advertising  cost  $100,000 
as  we  do  if  it  costs  only  $50,000. 

The  space  buying  department  of  an 
advertising  agency  exists  for  the  pur¬ 
pose  of  securing  what  is  right  for  the 
advertiser,  and  the  advertiser  gets  the 
I'.enefit. 

NO  INTERMEDIATE  DISCOUNTS. 

There  is  another  card  that  I  lielieve 
should  be  corrected,  and  it  is  in  vogue 
in  many  cases  throughout  the  country. 

I  have  in  mind  a  paper  that  has  a 
transient  rale  of  seventy  cents  per  inch, 
and  a  1,000  inch  rate  of  thirty- five  cents 
■per  inch,  with  no  intermediate  discounts. 

A  very  large  proportion  of  advertisers 
do  not  use  1,000  inches.  Is  it  just  to 
charge  an  advertiser  who  uses  nearly 
1,000  inches,  seventy  cents  per  inch,  when 
you  charge  the  advertiser  who  uses  1,000 
inches  thirty-five  cents  per  inch? 


For  instance,  if  an  advertiser  runs  600 
inches  according  to  this  card,  it  would 
cost  him  $350.  If  he  used  1,000  inches 
it  would  cost  him  $350.  If  he  used  750 
inches  it  would  cost  him  $525 — $175, 
or  fifty  per  cent,  more  than  if  he  had 
run  the  full  1,000  inches. 

Now,  under  such  conditions,  one  of 
two  things  happens.  Either  the  pub¬ 
lisher  does  not  adhere  to  his  rate  card 
or  he  charges  an  excessive  price  for 
space  under  1,000  inches.  Candidly,  I 
do  not  believe  that  the  publisher  analyzed 
very  carefully  the  situation  when  he 
compiled  these  rates. 

LOCAL  AND  FOREIGN  RATES. 

There  is  another  question  that  has 
been  bothering  advertisers  for  years: 
the  difference  between  local  and  foreign 
rates. 

I  am  not  making  comparisons  between 
the  advertiser  in  the  foreign  field  who 
uses  5,000  or  10,000  lines  and  the  adver¬ 
tiser  in  the  local  field  who  uses  a  very 
large  volume  of  space,  but  I  do  take  ex¬ 
ception,  and  advertisers  take  exception 
to  the  fact  that  in  too  many  cases  pub¬ 
lishers  do  not  charge  the  same  price 
in  the  foreign  field  for  the  same  amount 
of  space,  same  copy,  and  the  same  sched¬ 
ule. 

For  instance,  it  is  possible  for  an 
advertiser  to  send  his  copy  and  electros 
to  a  dealer  in  automobiles  in  some  cities, 
and  have  this  dealer  who  knows  abso¬ 
lutely  nothing  about  advertising  or  the 
selection  of  papers,  and  should  have 
nothing  to  do  with  the  advertising,  buy 
his  space  at  a  less  price  than  the  adver¬ 
tiser  can  buy  it  himself  for  the  same 
amount  of  space,  or  even  for  a  larger 
amount  of  space.  I  consider  that  this 
condition  is  wrong,  and  it  is  not  only 
wrong,  but  it  is  a  menace  to  the  promo¬ 
tion  of  newspaper  advertising. 


EXAMPLE  OF  R.ATE  VARIATION. 

I  recently  had  a  quotation  from  a  pub¬ 
lisher  of  $1.75  per  inch.  In  checking  up 
his  local  rate  for  the  same  amount  of 
space,  1  found  that  this  could  be  pur¬ 
chased  for  $1.25  per  inch.  This  was  for 
the  same  schedule,  same  copy,  all  con¬ 
ditions  the  same,  except  that  if  the  ad¬ 
vertiser  sent  his  copy  to  the  distributer 
of  his  commodity  instead  of  the  dis¬ 
tributer  of  his  advertising,  or  from  his 
own  advertising  department,  he  could 
buy  it  for  thirty  per  cent.  less. 

I  wrote  to  the  publisher  and  asked  if 
he  would  state  to  me  frankly  just  why 
this  condition  existed,  as  I  could  not 
see  the  justice  or  fairness  of  it 

His  reply  was  that  he  had  figured  that 
it  cost  him  about  thirty  per  cent,  more 
to  secure  his  foreign  advertising.  He 
had  to  maintain  a  New  York  office,  he 
had  to  allow  us  agent’s  commission,  and 
therefore,  it  was  necessary  to  make  the 
additional  charge. 

Now,  let  us  analyze  this  case.  Our 
commission  is  ten  per  cent,  in  this  paper. 
I  do  not  know  what  commission  he  pays 
his  New  York  office,  but  twenty  per 
cent,  seems  to  me  to  be  pretty  high,  and 
under  the  circumstances,  his  local  busi¬ 
ness  should  cost  absolutely  nothing  to 
secure. 

Now,  it  so  happens  that  in  the  same 
city  there  is  another  paper  in  which  the 
rates  are  identically  the  same  for  an 
equal  amount  of  space  in  the  local  and 
foreign  field.  This  paper  allows  the 
same  agent's  commission.  Strange  to 
say,  the  same  people  represent  them  in 
New  York,  and  still  stranger,  the  paper 
is  owned  and  controlled  by  the  same 
people. 

w.  c.  freeman’s  speech. 

Twenty-six  years  ago,  when  I  started 


April  29,  1911. 


THE  EDITOR  AND  PUBLISHER. 


NEW  YORK 

New  York,  April  8.  1911. 
Paul  Block.  Inc.. 

260  Fifth  Avenue, 

New  York  City. 

Dear  Mr.  Block: 

I  want  to  congrratulate  you 
and  your  staff  on  the  alert¬ 
ness,  thoroughness  and  high 
efficiency  shown  In  handling 
the  general  advertising  or 
THE  EVENING  MAIL. 

Through  your  organization 
we  are  kept  in  instant  and  in¬ 
timate  touch  with  all  that  is 
going  on  among  advertisers 
throughout  the  country.  This 
knowledge  in  itself  is  of  great 
value,  aside  from  the  notable 
increase  you  have  made  in  our 
advertising  from  this  field. 

Very  truly  yours, 

Henry  L.  Stoddard, 
Publisher,  The  Evening  Mail. 

THE  HEW  TOBK  ETEH- 
IHO  MAHi  la  forging  ataadUy 
ahead  In  both  Mrcnlatlon  and 
advarttalng. 

The  flrat  three  montha  of 
1911  ahow  a  remarkable  In- 
creaae  over  the  aame  period  In 
1910. 


PAUL  BLOCK. Inc 
1  CHICAGO  NEW  YORK  boston  I 


SYRACUSE 

Syracuse,  N.  Y.,  April  12.  1911. 
Mr.  Paul  Block, 

250  Fifth  Avenue, 

New  York  City. 

My  Dear  Mr.  Block; 

It  is  a  pleasure  to  connatu- 
late  your  office  and  the  POST 
STANDARD  COMPANY  upon 
the  record-breaking  volume  of 
foreigrn  business  which  you 
sent  to  us  during  the  month 
of  March; — not  alone  In  for¬ 
eign  advertising,  but  in  local 
advertising  and  circulation  as 
well  the  record  for  March  Just 
passed  exceeds  the  record  of 
any  previous  month. 

With  all  good  wishes,  I  re¬ 
main. 

Very  truly  yours, 

W.  E.  Gardner, 
Publisher,  Post-Standard. 


The  circnlatlon  of  THE 
POST-STAHDAHS  Is  now 
nearly  43,000  net  eoples  par 
day,  which  is  about  45% 
greater  than  the  published 
figures  of  any  other  Byraouse 
Hewspaper. 


PAUL  BLOCK. Inc 
1  CHICAGO  NEW  YORK  boston] 


TOLEDO 

Toledo,  April  10,  1911. 
Dear  Mr.  Block: 

The  foreign  business  for  the 
BLADE  during  March  was 
wonderful!  It  was  great 
work! 

Have  you  also  noticed  the 
remarkable  gains  made  in  the 
local  advertising? 

Very  truly  yours, 

H.  S.  Thalheimer, 
Gen’l  Mgr.,  Toledo  Blade. 


THE  TOEEDO  BEADE  oon- 
tlnues  Us  wonderful  growth  In 
circulation  and  advartlBlng. 

The  local  advartlslag  Is 
breaking  records  OTsry  month. 

The  bills  for  foreign  adrer- 
tlslng  in  Varch,  Just  passed, 
were  nearly  $4,000.00  greater 
than  for  the  month  of  March, 
1910. 

Everybody  who  wishes  to 
advertise  successfully  In  To¬ 
ledo  and  Its  territory  uses  the 
BEADS. 


PAUL  BLOCK. Inc 

I  CHICAGO  NEW  YORK  boston] 


in  the  advertising  business,  I  was  con-  ]  fooled  by  any  of  these  claptrap  adver- 
vinced  that  the  man  who  sold  space  in  tisements.  If  they  are  fooled  it  is  their 
a  daily  newspaper  to  a  merchant  would  own  fault.  At  any  rate,  we  need  this 
prove  to  be  a  real  benefactor  to  that  money  to  make  our  newspapers  better — 
merchant.  I  was  impressed  then,  as  1  more  powerful. 

am  impressed  now,  with  the  great  pow-  “So  if  we  do  err  in  printing  these  ad- 
er  of  the  daily  newspaper  in  building  a  vertisements  we  are  making  amends  by 
merchant’s  business.  There  is  no  other  spending  the  money  to  improve  our 
power  nearly  so  strong.  newspapers.” 

Having  had  this  feeling  at  the  be-  Another  thing  that  permitted  so  much 
ginning — having  it  now  with  greater  latitude  in  the  printed  words  of  the  ad- 
intensity — I  could  never  sell  advertising  vertisers  was  a  custom  that  had  ex¬ 
space  except  with  the  conviction  that  I  isted  without  question  for  years.  No- 
was  rendering  a  valuable  service  to  the  body,  not  even  the  readers,  gave  real 
merchant  who  bought  it  from  me.  serious  thought  to  the  matter  or  took 
I  have  never  accepted  the  viewpoint  the  trouble  to  analyze  the  character  of 
of  some  advertisers  that  they  were  con-  the  advertisements  printed, 
ferring  a  favor  on  newspapers  when  advertising  becomes  real  news. 
they  gave  them  business.  ^^e  time  came  when  advertising 

Looking  backward  it  is  my  pride  that 

news — principally  through 

the  newspapers  have  contributed  so  sub-  ^^^^ts  of  the  honest,  intelligent  and 

stantially  to  the  great  business  develop-  seeing  men  of  the  advertising  fra- 

ment  of  this  country.  It  is  my  regret  tgrnitv 

that  they  have  also  made  certain  lines  ^hen  readers  of  newspapers  became 
of  business  prosperous  which  should  commenced  to  protest 


never  ha^  been  l>0Tn.  against  indecent  and  dishonest  adver- 

Upon  this  point  of  helping  businesses  tisements 
to  thrive  tfiat  should  have  been  killed  ^he  publishers  whose  consciences  had 
off  at  their  inception  I  wish  to  speak  undoubtedly  been  all  right  all  along, 
particularly  to-night.  j^y^d  to  give  heed  to  their 

WHY  THEY  FAVOR  WEEKLIES  AND  whisperings  for  business  reasons,  awak- 
MONTHLiES.  ened  finally  to  the  responsibility  they 

.  .1.  i  .t-  II  j  owed  to  their  readers,  so  they  com- 
The  stronghold  that  the  weekly  and  j  gradually  into  the 

monthly  publications  have  on  he  gen-  ^  advertise- 

eral  advertisers  is  due  to  the  fact  ha  elimination 

they  have  convinced  their  readers  that  •  r 

«„i„  ‘n  many  newspapers  of  some  of  the 


WHY  THEY  FAVOR  WEEKLIES  AND 
MONTHLIES. 


IdTerfiJmen^tt  thTre?o"re  ‘“r^ 
tisers  feel  that  they  get  100  per  cent,  of  “'"hat  disgrace  the  business. 
faith  when  their  advertisements  are  However,  too  many  of  these  adver- 

'-.u  •  J  t  .  i.  tisements  yet  appear  in  a  great  many 

Faith  IS  advertisings  greates  asset  „ewspapers-and  they  are  a  disgrace 

L*"**  and  a  menace  to  the  newspaper  busi- 


monthly  publications  are  not  more  hon¬ 
est  than  newspaper  publishers,  but  they 


It  is  because  of  their  appearance  in 


th  advertUrny  columns  of  newsp;pers 
heeded  the  call  of  public  opinion.  So  advertisers  who  use  week- 

they  commenced  to  print  only  clean  ,  publications  so  liberally 

advertisements  and  as  a  result  they  se-  i  a  a  a  .  j  -a«i  ^ 

cured  the  confidence  of  the  advertUers  J"  a  newspaper 

as  well  as  a  great  volume  of  their  busi-  feel  that  publishers  are  careless 

..  ..  ,  .  J  in  permitting  such  advertising  to  ap- 

A  the  time  these  publications  started  J  their  columns-they  do  not  use 
o  clean  up  the  newspapers  of  the  conn-  ^  They  think  that  the 

try  just  teemed  with  pages  of  patent  Anting  of  them  discredits  in  a  great 
medicine  advertisements,  mining  adver-  j  ^^her 

tisements,  horse  racing  advertisements  „ 

and  innumerable  cure-alls  for  all  kinds  „„  n,.* 


of  diseases.  They  were  a  source  of  tre¬ 
mendous  revenue. 

good  sometimes  comes  from  evil. 

To  have  refused  to  print  these  adver- 


Are  they  right  or  are  they  not?  But, 
right  or  wrong,  their  opinion  on  this 
point  is  strong  enough  to  cause  them  to 
withhold  business  from  the  newspapers. 

Now,  what  must  we  do  to  make 


tisements  meant  a  serious  financial  loss’  considtr  newspapers  favorably? 

Besides,  readers  of  newspapers  did  not  the  obvious  thing  to  do  to  dean 

complain  about  them.  Furthermore, 

publishers  were  too  busy  reaping  the  desirability  of  clean  advertising. 
harvest  and  taking  a  good  part  of  the  .  ^here  is  no  denying  the  overwhelm- 
money  thus  earned  to  improve  their  sentiment  among  national  adver- 
newspapers-so  out  of  evil,  you  see.  advertising  and 

good  sometimes  results.  recognize  their  demand  we 

Maybe  the  newspaper  publishers  in  ^et  from  them  our  share  of  the 

those  days  eased  their  conscience  by  D^siness.  . 


Is  not  the  obvious  thing  to  do  to  dean 


saying  to  themselves : 


A  big  national  advertiser  on  whom 


“Our  readers  are 'capable  of  taking  U 


care  of  themselves — they  will  not  be 


{Coiilinucd  on  fatje  31!.) 


ROCHESTER 


Mr.  Paul  Block:  April  20,  1911. 

New  York  City. 

My  dear  Paul: 

I  have  been  looking  over  the  advertising  records  of  the  past  few  years 
and  found  that  the  foreign  advertising  had  increased  over  60%  in  that  time. 
We  did  the  largest  business  last  month  that  we  ever  did  in  the  foreign 
field  and  I  want  to  congratulate  you  on  the  good  work  you  are  doing  for 
the  DEMOCRAT  &  CHRONICLE.  Yours  sincerely, 

Wm.  H  Cook,  Business  Manager. 

It  is  not  neoessAry  to  argtis  the  qnaUtlM  of  ths  BOOHBSTBB  DEMO- 
CBAT  A  OHBOHZODB.  BTezy  sdvortiser  and  agent  knows  the  Bockester 
sltnation  and  of  course,  always  laolndes  the  DUCOCBAT  ft  OBOtOHIOliE 
first.  Olronlattoa  over  60,000  net  copies  per  day. 


PAUL  BLOCK. Inc 

] CHICAGO  NEW  YORK  boston] 


ST.  LOUIS 

St.  Louis,  Mo.,  April  3,  1911. 
My  dear  Mr.  Block: 

Our  March  gains  in  high- 
class  paid  advertising  have 
been  remarkable. 

In  the  foreign  advertising 
field  alone,  the  gains  you  made 
were  over  15,000  lines  above 
last  March,  and  I  hope  you 
will  accept  my  best  congratu¬ 
lations  not  only  for  yourself, 
but  for  your  staff,  both  in  New 
York  and  Chicago. 

Very  sincerely, 

Edw.  L.  Preetorlus, 

Publisher,  St.  Louis  Times. 

THE  ST.  X>OUIS  TIMES  has 
been  a  success  for  a  long  time, 
and  every  month  not  only 
passes  the  same  month  of  the 
previous  year,  hut  is  nearly 
always  a  record  breaker  over 
any  previous  month  in  the 
history  of  its  business. 


NEWARK 

Newark,  Jan.  16,  1911. 
Dear  Mr.  Block: 

When  you  took  charge  of 
our  foreign  advertising  a  year 
ago  our  Foreign  Advertising 
Department  was  not  in  very 
excellent  condition. 

To-day  everybody  is  paying 
the  proper  rates  and  advertis¬ 
ers  who  formerly  thought  that 
they  could  cover  Newark  with 
the  New  York  City  newspapers 
have  been  educated  by  you 
and  your  staff  to  recognize 
that  Newark  is  a  large  city 
and  can  only  be  covered  with 
the  Newark  papers. 

We  congratulate  you  on  your 
work,  and  if  you  Increase  our 
business  this  year  over  last 
year,  as  you  increased  last 
year  over  the  previous  year, 
we  will  certainly  be  very 
pleased. 

Very  cordially  yours. 

The  Newark  Star, 
George  B.  Smith, 
General  Manager. 

THE  NEWABH  STAB 
guarantees  a  larger  circula¬ 
tion  than  any  other  Hewark 
newspaper.  You  can  write 
this  in  the  contract. 


PAUL  BLOCK. Inc 
1  CHICAGO  NEW  YORK  boston] 


MEMPHIS 

Memphis,  April  24,  1911. 
Mr.  Paul  Block, 

260  Fifth  Avenue, 

New  York  City. 

Paul: 

Some  fifteen  years  ago  the 
writer  knew  you  as  a  clerk 
and  later  as  a  proprietor  with 
an  office  expense  of  $40  a 
week,  and  now,  when  the  ex¬ 
penses  of  the  chain  of  offices 
of  Paul  Block,  Inc.,  are  about 
$160,000  a  year.  This  growth 
speaks  for  Intelligent  co-opera¬ 
tion  of  all  the  men  of  Paul 
Block,  Inc.  Your  success  can 
be  explained  largely  by  finding 
you  and  your  associates  never 
too  busy  to  attend  to  business. 

Yours  very  truly. 

The  Memphis  News  Scimitar, 
Gilbert  D.  Raine,  Publisher. 

THE  HEWS  SCIMITAB  U 
the  evening  paper  of  Memphis. 
The  fact  that  it  carries  more 
advertising  six  days  out  of 
the  week  (it  has  no  Sunday 
edition)  than  its  morning  con¬ 
temporary  is  best  evidence  as 
to  its  local  strength. 


PAUL  BLOCK. Inc 
I  CHICAGO  NEW  YORK  boston] 
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THE  EDITOR  AND  PUBLISHER. 


April  29,  1911. 


W’e  have  been  accused  of 
“knocking"  magazine  adver¬ 
tising. 

PiHic  ami  tush  wush. 

We  arc  advocating  the  use 
of  newspaper  advertising  by 
those  who  should  use  news¬ 
papers  in  preference  to  other 
mediums. 

We  believe  in  new  spa{)er.s, 
talk  newspai)ers.  sell  adver¬ 
tising  space  in  newspapers. 

We  believe  magazine  ad¬ 
vertising  is  valuable  too,  un¬ 
der  certain  circumstances. 

When? 

After  those  individual 


ixjints  in  which  the  goods  to 
be  sold  are  distributed  and 
exposed  for  sale,  arc  thor¬ 
oughly  campaigned  through 


the  local  new  spai)ers. 


.^fter  those  campaigns  have 


been  extended,  citv  by  citv. 


section  by  section. 

After  the  adjacent  iind  trib- 


utarv  rural  and  semi-rural 


territory  has  been  covered  by 


the  big  weeklies. 


Then,  and  as  a  supple¬ 
mental  and  tying  together 
proposition,  you  may  take  on 
the  magazines. 

Show  us  one  unsuccessful  publicity 
campaign  along  the  plan  outlined  abo\e, 
and  we  wilt  show  you  ten  where  the 
reverse  procedure  was  attempted. 

We  represent  newspapers 
in  a  score  of  prosperous 
cities  and  have  facts  and 
figures  in  abundance  for  you. 

THE  JOHN  BUDD  COMP.\NY 

Newspaper  Advertising  Representatives, 
Brunswick  Bl^..  New  York;  Tribune 
Bldg.,  Chicago;  Chemical 
Bldg,,  St.  Louis. 


CIRCULATION  MANAGERS 

WiS!  Make  Annual  Pilcrimace  to  the 
Catakilla  Next  Month. 

The  annual  outing  of  the  Circulation 
Managers’  .\ssociation  of  Greater  New 
York  will  be  held  on  May  24,  25  and  26. 
.\s  usual  the  Catskills  will  be  the  objec¬ 
tive  point. 

According  to  present  plans,  the  party 
is  scheduled  to  leave  New  York  on 
Wednesday,  May  24,  arriving  at  Cat- 
skill  on  Thursday.  The  return  trip  will 
be  made  by  the  Catsldll  day  boat,  leav¬ 
ing  at  noon  Friday,  and  arriving  at  New 
York  in  the  evening. 


JOSEPH  BLETHEN, 

BUSINESS  .M.\NAGER  OF  THE  SEATTLE  (WA  SH.)  TIMES. 


EFFICIENCY. 

(Continued  from  page  8.) 
loafing  for  which  there  is  no  more  jus¬ 
tification  today  than  there  was  for  the 
effort  made  years  ago  to  stop  the  in¬ 
troduction  of  machinery. 

Engineer  Emerson  tells  us  that  when 
the  first  aspiring  ape  used  a  stone  in¬ 
stead  of  his  teeth  to  break  a  nut,  the 
other  apes  feared  he  would  eat  all  the 
nuts,  and  that  the  slower  ones  would 
go  hungry.  If  we  study  the  outcome  of 
the  invention  of  the  linotype  machine, 
we  find  that  it  multiplied  the  number 
of  men  employed  on  newspapers.  If 
we  trace  the  progress  of  the  web  press 
we  find  a  similar  outcome.  The  same  is 
true  of  the  multiplication  of  plates  by 
stereotyping.  The  autoplate,  like  the 
other  inventions,  has  enabled  publishers 
to  use  more  presses,  to  employ  more 
pressmen,  more  mailers,  and  more  paper 
distributers.  The  increases  in  the  size 
and  speed  of  paper  making  machines  has 
contributed  to  cheapen  the  cost  of  news¬ 
print  paper  and  to  increase  the  output 
of  new  spapers  in  the  United  States  with¬ 
in  thirty  years  from  95,000  tons  to  1,- 
200,000  tons  per  annum.  We  employ 
over  100,000  wage  earners,  exclusive  of 
clerks. 

PAPER  MAKING  IN  PRIMITIVE  STAGE. 

The  business  of  paper  making  is  in 
a  most  primitive  stage.  In  every  paper 
mill  with  only  two  or  three  exceptions, 
the  method  of  beating  or  mixing  the 
I  materials  to  be  used  in  the  making  of 
paper  is  identical  with  that  which  pre¬ 
vailed  200  years  ago.  Forester  ^inchot 
said  that  of  three  trees  cut  in  the  woods 
for  paper  making  only  one  went  into 
paper.  Recent  experiments  made  in 


Germany  indicate  that  mechanical  pulp 
can  be  made  with  one-third  of  the  power 
now  used.  In  other  words,  our  pulp 
grinding  capacity  may  be  multiplied 
soon  by  three.  I  think  I  can  safely  say 
that  every  invention  which  saved  labor 
in  newspaper  production  increased  the 
number  of  men  employed  and  shortened 
their  hours  of  labor  and  improved  their 
conditions. 

Mathematicians  have  worked  out  slide 
rules  whereby  the  ordinary  mechanic 
having  no  knowledge  of  mathematics  can 
determine  the  speed  and  feed  of  his 
lathe  for  different  kinds  of  work  even 
when  he  has  twelve  variables  to  work 
out.  Why  cannot  we  work  out  formula 
that  will  show  what  a  press  crew  should 
do  under  given  conditions  and  what  a 
composing  room  force  should  do  with  a 
given  assortment  of  copy?  We  meet 
here  once  a  year  and  go  over  a  budget 
of  topics  that  have  been  evolved  as  the 
result  of  the  casual  suggestion  of  a  small 
number  of  members.  With  all  deference, 
I  venture  to  say  an  annual  meeting  is 
not  the  place  to  work  out  laws  or  for¬ 
mula  for  scientific  work.  While  these 
topical  discussions  are  helpful,  they  fall 
far  short  in  furnishing  that  information 
which  this  association  should  compile  for 
its  members. 

The  efficienccy  engineers  who  have 
exploited  these  systems  report  that  they 
have  in  many  cases  reduced  cost,  in¬ 
cluding  all  supervision,  to  three-sevenths 
of  the  cost  without  “system.”  I  under¬ 
stand  they  are  applicable  to  all  kinds  of 
human  activities  and  to  the  smallest  de¬ 
tails  of  every  trade.  It  is  obvious  that 
we  cannot  improve  our  situation  or  ob- 
(Continued  on  page  37.) 


lie  was  going  down  a 
list  of  papers  covering 
the  Eastern  States;  in 
town  after  town  he’d 
carefully  analyzed  circu¬ 
lation  from  the  quality 
standpoint ;  weighed  and 
estimated  it  from  the 
quantity  standpoint ; 
then  he  came  to  Bing¬ 
hamton,  N.  Y,,  and  with 
a  smile  of  satisfaction 
and  relief  he  put  down 

THE 

BINGHAMTON 


He  turned  to  his  as¬ 
sistant  and  remarked — 
“that’s  one  place  where 
we  can  be  sure  we  are 
right — got  the  quality 
and  the  quantity  both 
there.” 

It’s  a  lot  of  satisfac¬ 
tion  to  be  able  to  pick  a 
live  little  city  like  Bing¬ 
hamton  where  you  can 
count  on  the  develop¬ 
ment  of  trade  and  then 
dispose  of  the  advertis¬ 
ing  campaign  with  a 
quick  assuring  selection 
of  one  newspaper  like 
the  PRESS, 

THE  JOHN  BUDD  COMP.\NY, 

Advertisina  Representatives 
Bank  Bldg.,  St.  Louis. 

Bldg.,  Chicago;  Third  Nat’I 
Brunswick  Bldg.,  New  York;  Tribune 


Half  Interest  for  Sale, 

Half  interest  in  an  established  class  pu^ 
lishing  business  can  be  bought  on  a  basis 
of  its  profits. 

Important  monthly  trade  paper,  with  large 
paid  circulation  and  a  fairly  well  estab¬ 
lished  out-of-doors  weekly,  and  several  good 
selling  technical  books  constitute  this 
property. 

It  is  believed  that  the  properties  can  be 
larnly  increased  by  aggressive  management 
This  should  interest  an  experienced  pub¬ 
lisher  acquainted  with  out-of-doors  publish¬ 
ing.  It  will  tdee  about  U5,000  to  buy  a 
half  interest.  Refer  to  R.  A.  H.  Harris- 
Dibble  Company,  '  40  West  *4th  Street, 
New  York.  ( 
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A  TRIBUTE 

TO 

THE  TRIBUNE 


“The  New  York  Tribune  is  a  greater 
and  better  paper  in  1911  than  it  was  in 
any  previous  period. 

“The  Tribune  was  one  of  the  late^ 
of  the  great  dailies  to  reduce  its  price  to 
one  cent.  The  sudden  drop  from  three 
cents  to  one  cent  was  sensational  and  ex¬ 
perimental.  The  fadl  that  it  resulted  in  a 
phenomenal  increase  in  the  circulation  of 
the  paper,  as  well  as  in  its  advertising 
patronage,  ju^ified  the  radical  ^ep.” 

— Leslie's  Weekly,  April  ij,  iqii. 
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Anyone  Can  Sell  Subscriptions  by  the  Aid  of 


Grabs  lively  Premiums 

They  have  proved  their  value.  They  MAKE  GOOD.  YOU  want  that  kind. 


GRAB’S 

FOOT  SCRAPER 

declared  by  many  to  be  the  best  pre¬ 
mium  on  the  market.  The  most  efficient 
FOOT  SCRAPER  made. 

Used  with  exceptional  success  by 
publishers.  It  brushes  sides  of  shoe  and 
scrapes  sole  in  one  operation.  Prevents 
dirt  being  carried  into  the  house.  Fits 
all  feet.  Every  housekeeper  wants  one. 
Has  ten  parallel  cleaning  plates.  No 
clogging.  Easily  swept  under.  Lasts 
a  lifetime. 


GRAB’S 

KEYLESS  BASKET  BANK 

A  Favorite  Preminm  for  the  Whole  Family. 

As  Popular  as  They  Make  Them. 

Registers  amount  deposited.  Made  of  best 
cold  rolled  steel,  oxidized  copper  finish.  Size 
2  1-2  X  3  1-2  inches.  Holds  $30.00  in  dimes. 
First  dime  locks  safe,  every  fiftieth  dime  unlocks. 
Impossible  to  open  otherwise.  Amounts  as  de- 
poated  are  daily  registered  on  face  of  bank. 

ONE  OF  THE  BEST 


YALE  FRUIT  PRESS 

wins  subscribers  galore.  A  live-wire  premium  that  never  fails 
to  interest  housekeepers. 

THE  YALE  FRUIT  PRESS  will  represent  your  pub¬ 
lication  righl!  One  of  the  best  premiums  for  women  ever 
manufactured.  Saves  time,  trouble,  labor  and  expense.  Has 
no  equal  for  making  jams,  jellies,  grape  juice,  wines,  cider, 
fruit  ices,  or  for  pressing  fruits,  vegetables,  meat,  or  for  mak¬ 
ing  sausage,  etc.  Made  entirely  of  steel  and  iron.  Clamps 
to  any  handy  place.  Get  full  description. 

YOU  MAKE  NO  MISTAKE  ON  THE 
“YALE”  FRUIT  PRESS 


THE  “VICTOR”  COSTUMER 


PATENTED 

A  Perfect  Revolving  Coat  and  Hat  Tree 
The  most  serviceable  device  of  the 
kind  ever  made.  Takes  small  space 
and  accommodates  twelve  coats,  eight 
hats  and  umbrellas.  All  metal,  polished 
old  copper  finish.  Head  piece  revolves. 
Adjustable  height,  six  feet.  Hook 
length,  I  I  I  -2  inches. 

Fills  a  Need  in  Every  Home. 

A  Premium  With  a  Record. 


Complete  information  and  quantity  prices  on  request.  WRITE  IMMEDIATELY  for  exclusive 
territory  on  one  or  more  of  these  fine  premiums. 

VICTOR  M.  GRAB  &  COMPANY,  XSS  KJT  “cfficXS 
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The  head  of  fhe  advertising 
and  sales  departments  of  a  con¬ 
cern  manufacturing  and  selling 
a  high  grade  article  largely 
through  department  stores,  just 
made  the  following  remarks  to 
us ; — 

“From  xoliat  I  hear  from  buy¬ 
ers  and  merchants  from  Nezo 
Orleans  zclio  haz'c  been  in  Nezv 
]'ork  recently,  I  am  thoroughly 
satisfied  that  your  claim  of  su¬ 
premacy  for  THE  XEIV  OR- 
LE.iSS  ITEM,  at  least  as  an 
adz'crtising  medium  in  its  ozon 
field,  is  thoroughly  founded  and 
zeell  sustained.  It  zoill  please 
you  to  knozc  that  these  buyers 
and  merchants  inz’ariabl\  put 
THE  XEiy  ORLEANS  'ITEM 
first  in  their  si::c-up  of  the  nezos- 
papers  as  adz'ertising  mediums 
to  eoz'cr  Xezo  Orleans  and 
z'icinity." 

We  (piote  this  gentleman's 
words  because  they  are  emphatic 
and  to  the  point.  We  were  per- 
stmally  much  pleased  to  heat 
him  speak  in  this  way,  because 
he  is  one  of  the  few  who  fouiul 
it  very  hard  to  see  the  light. 

The  net  paid  circulation  of 
TH K  XEW  ( IRI. KAXS  ITEyi 


is  now  far  in  excess  of  30,000 


copies  each  day  and  continues  to 
show  a  steady,  healthy  growth. 
This  circulation  is  entirely  with¬ 


in  the  buying  radius  of  Xew 
( )rleans  and  largely  within  the 
actual  city  limits. 

ri  I E  "^'EW  O  R  I .  E  A  X  .S 
ITEM  is  the  home  new.sj)aper 
of  the  wide-awake,  jirogressive 
element,  and  that  this  is  evident 
to  local  merchants  and  general 
advertisers  who  make  a  practice 
of  keeping  in  close  touch  with 
local  conditions,  is  demonstrated 
by  their  ttse  of  the  advertising 
columns  of  THl'^  XEW  OR- 
EE.AXS  ITh'M  to  a  greater 
extent  than  those  of  any  other 
Xew  (Orleans  ncw.spaper.  Many 
of  them  use  the  ITE.M  exclu¬ 
sively. 

THK  JOU.X  Ill'DI)  COMP.VXY 

Newspaper  Advertising  Represen  atives, 
Brunswick  Uldg..  New  York;  Tribune 
Chicago;  Chemical 
Hldg.,  St.  Louis. 


PUBLISHERS  THRONG  NEW  YORK. 

(Continued  from  page  4.) 


"Sot  the  Cheapest, 

But  the  BEST" 

CIRCULATION 

PROMOTERS 

Jiti  of  our  managorM  aro  ttockhoiders 


THE  INITED  CONTEST  CO. 

CLEVELAND,  OHIO  (Incorporated) 

Sank  Reference*  Furnished 


I.,ynn  (Mass.)  Item,  Chas.  IT.  Hastings. 

New  Bedford  (Mass.)  Standard,  Benj.  H. 

Anthony.  Geo.  A.  HougiL  E.  S.  Alby. 

St.  Louis  Republic,  Collins  Thomuson. 

.Savannah  (Ga  )  Morning  Times,  F.  G.  Bell. 
Baltimore  American,  J.  W.  Stoddard.^ 
Washington  (1>.  C.)  Star,  Fleming  Xewhold. 
Memphis  (Tenn.)  News  Scimitar,  William  M. 
Clemens. 

Portland  (Me.)  Express,  Wm.  H.  Dow  and  F. 
W.  Drinkwater. 

Cincinnati  Times-Star,  C.  H.  Kcmb^dd. 

Knoxville  (Tenn.)  Sentinel,  G.  F.  Milton. 
Rochester  (N,  Y.)  I’nion  Advertiser,  W.  J. 
Curtis. 

Chattanooga  Times,  11.  C.  Adler. 

Troy  (N.  S’.)  Record,  D.  B.  Plum. 

Charleston  News  &  Courier,  Robert  I-atban. 
Bangor  (Me.)  Daily  Commercial,  John  P.  Bass. 
M.  K.  Harrigan. 

IJncoln  (Neb.)  State  Journal,  J.  C.  Seacrest. 
Macon  (Ga.)  News,  R.  L.  McKcnney. 

Newark  (N.  J.)  Evening  News,  Chas.  F.  Dodd. 
Portland  (Ore.)  Oregonian.  C.  A.  Morden. 
i.os  Angeles  Express,  IL  W.  Brundige. 

Salt  I^ke  C  ity  ilcseret  News,  IL  G.  Whitney. 
Grand  Rapids  Evening  Press,  Edmund  Booth. 
1‘ittshurg  Dispatch,  Col.  C'.  A.  Rook. 

St.  Louis  Cilohe-Dcmocrat,  F.  St.  J.  Richanls 
Des  Moines  Register  and  Leader,  C»ardnei 
C'uwles. 

Bloomington  (III.)  Pantagraph,  C.  C.  Marquis. 
Fort  Worth  (Kan.)  Reconl.  A.  J.  Sandegard. 

St.  Joseph  Gazette,  ('.  D.  Morris. 

Kansas  C'ity  Pnst^  C.  Wray. 

Toronto  (Gan.)  Star,  J.  E.  Atkinson. 

Springtield  (III.)  State  Journal,  Louis  H 
Murie. 

St.  Paul  Dispatch  and  Pioneer  Press,  C.  K. 
Blauden. 

Na'^hville  Banner,  Edgar  M.  Foster. 

Buffalo  News,  M.  P.  Goodsiieed. 
ilouston  Post,  (i.  J.  Palmer. 

C  hicago  Daily  News,  Hopewell  Rogers. 
Evansville  J'*urnal*Ncws.  John  11.  M.  Neely. 
Omaha  Bee,  C'.  C.  Rosewater. 

.Atlanta  C'onstitiition,  Louis  W.  Holliday. 
C'hicago  Evening  Post,  Leigh  Reilly. 

Galveston  .News.  Jolm  T.  Luhhen.  J.  1).  Lorentz. 
St.  Louis  Rt public,  Wallace  Brooke. 

Syracuse  Herald,  Bert  AIcKevett,  Edward  H 
O’Hara. 

Boston  Traveler.  Frank  S.  Baker. 

Fort  Worth  Star  Telegram  .\.  G.  C'arler. 
Haverhill  Gazette,  Robert  T.  Wright. 

New  A’ork  Journal,  W.  P.  Leech. 

C'hicago  American,  T.  C'.  Dayton. 

Rome  Sentinel^  A.  C.  Kissinger. 

New  Orleans  States,  Robert  C'.  Ewing, 
Waterhurv  Republican,  Wm.  J.  Pape. 

Atlanta  Georgian,  F.  L.  Seely. 

Fall  River  Cilobe,  J.  F.  Driscoll. 

Pittsburg  Gazette-Times,  Geo.  S.  Oliver. 
Pittsburg  Chronicle-Telegraph,  A.  K.  Oliver. 

St.  Joseph  News-Press,  Louis  T.  Ciolding. 
Brooklyn  Standard  Union,  H.  I..  Bridgman. 
Charlotte  Observer,  F.  M,  C'Dldwell. 

Buffalo  Times,  Thos.  M.  C'lark. 

Wilmington  (Del.)  Star,  Jerome  B.  Bell. 

St.  Jostph  (Mo.)  News  Press,  C.  M.  Palmer. 
Winston  (N.  C.)  State  Journal,  M.  L.  Craw 
ford. 

Macon  fCia.)  News,  R.  L.  McKeniiey. 

Lowell  ^Mass.)  ('ourier,  Cieorge  E.  Coburn. 
Meriden  (Conn.)  Morning  Record,  W.  A. 
Kelsey. 

Birmingham  (Ala.)  Ledger,  James  J.  Smith. 
!*ortland  (Ore.)  Journal,  ('.  S.  Jackson. 
Harrisburg  (Pa.)  Star  Independent,  Wilme’  ’ 
C'row. 

Scranton  (Pa.)  Times,  E.  J.  I.ynelt. 

Providen'^e  (R  1.)  Journal,  Frederick  Ray 
Marlin. 

New’  York  Journal  of  C'ommerce,  A.  W.  Dods- 
worth. 

Vew  York  Evening  Sun,  C.  W.  dowry. 

Yew  A’ork  FA'ening  Post.  W.  J.  Pattison. 
Richmond  (Va.)  'Times  Dispatch,  .Allen  l*otts. 
Charleston  (S.  C.)  Evening  Post,  Alexander  B. 
“Kohn. 

Salt  I.aV;c  (Utah)  Herald-Republican,  Geo.  E. 
Hale. 

Davtnjxift  (la.)  Times,  E.  P.  Adler. 
Milwaul'e‘>  (Wis.)  Evening  Wisconsin,  John  W. 
('ampsie. 

S  racuse  (N.  Y.) 

PoTtU’iul  Oregonian,  E.  B.  Piper. 

Richmond  Times-Dispatch,  John  Stuart  Bryan. 
St.  Louis  Republic.  C.  W.  Knapp. 

Seattle  'I'imes.  Alden  J.  Blethcn. 

Sj'ringtield  (III.)  State  Regi.-lcr,  Thomas  Reese. 
Washington  Evening  Star,  Frank  B.  Noyes. 
7anesville  (O.)  Times-Recordcr,  W.  O.  Littick 
Kansas  C'ity  Star,  William  R.  Nelson. 

New  Orleans  Times  Democrat,  D.  I).  Moore. 

N.  y.  Evening  Mail,  Henry  L.  Stoddard  and 
John  C.  Cook. 

N.  Y.  Evening  Post,  Osw’ald  VHlard  and  W.  J. 
Pattison. 

K.  Y.  Staats-Zeitung,  Herman  Ridder. 

N.  Y.  Times,  Adolph  S.  Ochs. 

.Atlanta  Constitution^  Clark  Howell. 

Evansville  Journal-News,  John  H.  McNally. 
Fort  Worth  Record,  Clarence  Ousley. 

Duluth  Herald,  A,  C.  Weiss. 

Houston  (Tex.)  Post,  I'ol.  R.  M.  Johnson,. 
Hartford  (Conn.)  Courant,  Charles  H.  Clark. 
Hamilton  (O.)  Journal,  Homer  Guard. 
Hoboken  (N.  J.)  ()b';erver,  Samuel  1>.  Smith. 
Kansas  CiW  Post,  C.  W.  Larke. 

Marietta  ((5.)  Register-Leader,  John  Kaiser. 
New  Orleans  Item,  James  M.  Thompson. 

New  Orleans  Picayune,  Col.  Thomas  G.  Rapier. 
New'  York  Globe,  Henry  J.  Wright. 

Baltimore  American,  Gen.  Felis  Angus. 
Baltimore  Sun.  C.  ll.  Grasty. 

Boston  Globe,  Chas.  IL  Taylor,  Sr.,  and  Chas. 
H.  Taylor,  Jr. 

Burli  ’ton  (Vt.)  News,  Joseph  R.  Auld. 

Colur  ’a  (S.  C.)  State,  Ambrose  E.  Gonzales. 
Cinci*  lati  (O.)  Times  Star,  Joseph  Garrison. 
Cinci  nati  Enquirer,  W.  F.  Wiley. 

Chic:  go  Tribune.  James  Kecley, 

Chic’  *zo  Daily  News,  Victor  Lawson. 


Cleveland  (O.)  Plain  Dealer,  Elbert  H.  Baker 
and  George  M.  Rogers. 

C'hicago  Record-Herald,  J.  S.  Seymour. 

Fresno  (Cal.)  Republican,  Chester  H.  Row'ell. 
Oklahoma  City  Oklahoman,  R.  E.  Stafford. 
Philadelphia  Enquirer,  James  Elverson,  Jr. 
Pueblo  (C'olo.)  Chieftain,  Harris  Stevens. 
Raleigh  (N.  C.)  News  and  Observer,  Josephus 
Daniels. 

Savannah  ((la.)  Press,  P.  A.  Stovall. 

Springfield  (Mass.)  Republican.  Samuel  Bowles. 
St.  Louis  Dispatch,  Lawrence  White. 
SacramttUo  (Cal.)  Bee,  V.  S.  McClatchy. 

San  .Vntonio  Kxnres®.  Robert  >^av‘»ricks. 

San  Antonio  Light,  Charles  S.  Diehl, 

San  Francisd  Chronicle,  .\l.  H.  De  Young. 


COUNTY  PAPERS  ORGANIZE. 


Piedmont  Publisher*’  Exchange  Will 
Adjust  Advertising  Rates. 

Publishers  of  the  Piedmont  belt  met 
at  Belton,  S.  C.,  recently  and  organized 
the  Carolina  Publishers’  E.xchange.  J, 
S.  Willis,  of  the  Belton  Times,  was 
elected  president.  Other  officers  elected 
were  Ed.  H.  DeCamp,  Gaffney  Ledger, 
vice-president,  and  J.  S.  Steck,  of  the 
Keowee  Courier,  secretary  and  treas¬ 
urer. 

The  object  of  the  Exchange  is  to  se¬ 
cure  a  better  adjustment  of  advertising 
rates.  Tliose  who  were  present  signed 
an  agreement  to  take  no  foreign  adver¬ 
tisements  at  a  lower  rate  than  the  local 
advertisements.  Every  other  publisher 
who  joins  the  Exchange  will  be  required 
to  sign  the  same  agreement. 

SUNDAY  PAPER  FOR  WOMEN. 


St.  Loius  Editor  Says  They  Are  Its 
Principal  Patrons. 

The  Sunday  newspaper  is  for  women, 
declared  Casper  S.  Yost,  Sunday  editor 
of  the  St.  Louis  Globe-Democrat,  be¬ 
fore  the  Missouri  editors  in  session  at 
Columbia  last  week. 

“This  was  not  always  the  case,”  he 
continued.  “Formerly  it  was  the  men 
the  editor  of  the  Sunday  paper  aimed  to 
please.  But  now  the  women  are  the 
principal  patrons.  This  is  good  for  the 
advertiser,  for  it  is  the  women  who  buy 
most  of  the  things  advertised  in  the 
newspapers.  They  are  most  interested 
in  home  articles.” 


Illinois  Press  Women  Meet. 

The  Illinois  Woman's  Press  Associa¬ 
tion  had  a  “new  members’  meeting”  last 
week  at  Chicago.  Mrs.  Edith  Browne 
Kirkwood  was  chairman,  and  the  pro¬ 
gram  included  a  group  of  songs  by  the 
.\rmour  Institute  Glee  Club;  French 
and  English  songs  by  Miss  Nina  Win- 
ans,  with  Miss  Josie  Gale  as  accom¬ 
panist;  readings  by  Miss  Mary  Hight; 
“Half  Hour  with  James  Whitcomb 
Riley,”  by  Harry  Daniel,  and  short  talks 
by  the  following:  Mrs.  Magda  W'est, 
on  “The  Missing  Link”;  John  Mc- 
Cutcheon,  “Some  African  Sketches”; 
Richard  Henry  Little,  “A  Galley  of 
Type”;  Robert  Buck,  president  of  the 
Chicago  Newspaper  Club,  in  a  short 
talk  on  “What  I  Know  About  News 
Sense.” 


Western  New  York  Publishers  Elect. 

-At  the  annual  meeting  of  the  West¬ 
ern  Xew  York  Newspaper  Publishers’ 
•Association  held  at  Rochester  recently, 
the  following  officers  were  elected  for 
the  ensuing  year :  President,  Will  O. 
Greene,  of  the  Fairport  Mail ;  vice- 
president,  C.  C.  Hayden,  of  the  Holley 
Standard ;  secretary  and  treasurer,  F. 
B.  Miner,  of  the  Fairport  Herald.  Fif¬ 
teen  members  were  present  and  the  ses¬ 
sion  proved  a  profitable  one. 


To  hold  its  subscribers  a  newspaper 
must  be  something  more  than  a  mere 
news  gatherer. 


Syr.vcuse,  with  its  thou¬ 
sands  of  skilled  and  well-paid 
workmen  of  typewriter,  au¬ 
tomobile,  piano  and  other 
high  grade  lines  of  output,  is 
a  splendid  market.  It  is  also 
the  centre  of  a  populous  and 
prosperous  section. 

Syr.acuse  is  a  city  of  good 
newspapers.  It  has  three 
live,  aggressive  dailies  that 
stand  high  among  the  “big 
newspapers  of  the  country.” 

The  Syracuse 
Evening  Journal 

has,  by  sheer  force  of  merit 
and  accomplishment,  taken 
first  place  in  this  splendid 
field.  Its  growth  in  circula¬ 
tion  (it  is  now  running  over 
35,000  copies  daily)  has  been 
phenomenal. 

Its  grozi'th  in  advertising 
has  kept  pace  zoith  its  circu¬ 
lation  grozi’th. 

We  have  facts  and  figures 
in  this  connection  with  which 
we  can  demonstrate  conclu¬ 
sively  the  method  by  which 
we  can  practically  assure  the 
success  of  an  advertising 
campaign  to  cover  Syracu.se 
and  vicinity. 

We  are  at  your  service, 
anytime,  anywhere. 

THE  JOHN  m  OD  CO.MP.WY 
Newspaper  Advertising  Representatives, 

Brunswick  Bldg..  New  York;  Tribune 
Bldg.,  Chicago;  Chemical 
Bldg.,  St,  Louis. 


THE  UNITED 
PRESS 

BEST  Telegraph  News 
Services  for  Afternoon 
and  Sunday  Morning 
Newspapers. 

GcBcral  OMlees: 

World  BoUdlno.  New  York 
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STRICKLAND  GILLILAN, 

.VOTED  HIMOKIST,  UliTIRER  AXn  FC«MER  NEWSPAPER  MAN  WHO 
PLEADS  FOR  ACCURACY  IN  THE  NEWS  VoLUM  NS. 


[PLEA  FOR  ACCURACY. 

“When  You  Quote  a  Man,  Say  What 
He  Said” — Any  Other  Course 

Tends  to  Shake  Public  Confi¬ 
dence  in  Journalism.  Need 
for  Men  with  Power  to  Oh- 
seree  Accurately. 

Written  for  The  Editos  amd  Pususbbs 
BY  Strickland  Gillilan. 

1  used  always  to  admire  the  expres¬ 
sion  ‘hoist  with  his  own  petard.”  1 
never  quite  knew  what  it  meant,  but 
what  difference  does  that  make  in  the 
use  of  a  perfectly  good  expression  that 
sounds  literary?  It  was  commonest  in 
detective  stories  and  yarns  of  sea  adven¬ 
ture. 

Since,  I  have  found  that  it  means  "bit 
by  your  own  dog”;  “run  over  by  your 
own  automobile” ;  “swindled  by  your 
own  game”;  or  “slandered  by  your  own 
newspaper.”  .Anything  like  that,  just 
so  that  the  bee  that  stung  you  flew  out 
of  your  own  hive. 

So  1  have,  felt  “hoist  with  my  own 
petard"  frequently  since  I  quit  being  the 
interviewer  and  began  being  the  inter¬ 
viewed.  The  grossness  of  the  inac¬ 
curacy  with  which  I  have  been  “quoted” 
— not  on  vital  matters,  for  I  carefully 
eschew  those  in  all  my  conversations, 
written  and  spoken — in  little  things  in 
which  1  would  so  much  rather  have 
been  quoted  as  saying  what  I  did  say 
instead  of  what  1  didn’t.  Of  course, 
the  thing  the  reporter  said  in  quotation 
marks  as  having  emanated  from  me 
was  much  wiser  and  finer  and  more 
profound  or  funnier  than  anything  I 
had  really  said ;  and  1  respected  his 
benevolent  wish  to  place  me  in  a  better 
lighi  liefore  the  public  than  my  own 
actual  words  would  have  placed  me. 
Hut  yet.  1  resented  it,  some  way.  I 
was  so  willing,  reckless  as  it  would 
have  seemed  to  the  reporter,  to  assume 
the  ri.sk  and  the  responsibility  of  what 


1  said,  im  toad  of  having  him  step  in, 
.Arnold  W’inkereid-wise,  and  shielded 
me  from  the  keen  javelins  of  the  public 
by  substituting  his  own  well-chosen 
words  for  my  crudities. 

NINETEEN  TO  TWENTY-FIVE  JOIRNALIST. 

Which  made  me  think— and  Heaven 
bless  anything  that  can  make  us  think 
— of  other  days  and  other  times  and 
another  wise  young  man  whose  name 
was  the  same  as  the  one  I  have;  and 
of  the  things  he  u.sed  to  do  to  men 
whom  he  interviewed.  How  often  1 
have,  when  I  was  a  really  young  re¬ 
porter,  felt  profound  pity  for  some 
statesman  or  business  man  who  tried 
to  tell  me  something,  and  said  it  so 
badly  and  worded  it  .so  unrhetorically 
that  I  had  to  shift  it  all  around  into  my 
own  golden  words  lieforc  presenting  it 
to  the  rhetoricians  who  worked  in  the 
bakeshop  or  the  foundry  and  read 
our  paper!  Often,  in  fact,  through  the 
wisdom  that  dwells  undisturbed  in  the 
skull  of  the  nineteen-to-twenty-five 
journalist  (sic),  I  saw  the  man  was 
saying  the  wrong  thing,  and  in  my  own 
adroit  and  Machiavellian  way  1  made 
some  happy  turn  of  phrase  which  gave 
to  his  remarks  a  meaning  I  was  sure 
would  be  more  effective  for  him. 
L’sually  I  arranged  those  little  improve¬ 
ments  without  the  consent  or  knowl¬ 
edge  of  the  interviewed  party,  so  that 
it  would  come  as  a  complete  surprise 
to  him.  .\nd  so  ungrateful  are  repub¬ 
lics,  republicans  and  insurgents,  tHat 
when  next  day  1  saw  the  man  and 
stood  about  hungrily  on  one  foot  wait¬ 
ing  for  him  to  fall  on  my  neck  and 
weep  great  drops  of  gratitude  for  my 
kindness  in  saving  him  from  his  own 
blundering.  I  was  pained  beyond  ex¬ 
pression  to  note  that  he  seemed  utterly 
unappreciative ! 

In  those  days  I  took  his  silence  as 
evidence  of  the  selfishness  politics  and 
business  breed  in  men.  Now  I  interpret 
it  as  charity,  and  thank  the  Lord  he 
didn’t  kick  me  heartily  and  cuss  me 


“Your  service  has  been  more  “We  consider  your  service 

than  satisfactory  in  every  par-  the  best  on  the  market.” 

ticular.” 

iQuoted  from  two  letters  received  last  week.  One — a  new  |)a|ier,  or¬ 
dered  about  nine  months  aijo;  the  other  began  using  in  1902.) 

OUR  NEW  FEATURES 
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MISS  SARAH  HALE  HUNTER’S  EMBROIDERY 
PATTERNS — both  Sunday  and  Week-day. 

“IN  FAME’S  SPOTLIGHT”— a  weekly  feature  by 
Vincent  Towne. 

DAILY  BASEBALL  SERVICE — 1  /2  and  1  col.  sizes. 

WEATHER  REPORTS  (changed  somewhat) — 1/2 
and  1  col.  sizes. 

WEEKLY  PAGES 


1,  2,  and  S-column  illustrations;  artis¬ 
tic,  rehneci  humor;  not  **horse*play.” 


CHILDREN’S 

Contains  the  right  sort  of  stories  for 
children;  attractive  illustrations. 


HOME  CIRCLE 

.Attractive  House  Plans.  Mr.  and 
Mrs.  lustwed.  Men’s  Corner.  Fashioh 
Hints. 


FASHION 

Half-tone  illustrations,  attractively 
grouped;  best  New  York  models  and  up- 
to-date  costumes;  miscellaneous  and  de¬ 
scriptive  articles. 


Miscellaneous  feature  articles,  illus¬ 
trated  in  half-tone;  a  ]>age  of  general 
interest. 

WEEKLY  PUZZLE 
.An  interesting  puzzle  feature.  3  and 
4-column  sizes. 


DAILY  FEATURES 


COMIC  SERVICE 

A  pictorial  column  of  fun  for  each 
day.  $0  l-column  comics  weekly.  Good 
anywhere. 

line  fashions 

Un  to-date  illustrations  in  line,  1  and 
8  cclumn  sizes;  descriptive  matter. 

2  COL.  PUZZLES 

Service  is  the  “hidden  feature”  vari¬ 
ety;  artistic;  catchy  verses. 

HEART  AND  HOME  TALKS 

By  Barbara  Boyd,  author  of  ’‘Little 
Problems  of  Love  and  Marriage,’*  **Con- 
fessions  of  a  Young  Housekeeper,”  etc. 


1  COL.  PUZZLES 

Requiring  little  space  and  practically 
no  typesetting.  Shipped  monthly. 

CARTOONS 

By  Ryan  Walker.  Non-partisan.  2 


HALF-TONE  FASHIONS. 

Best  New  York  models;  descriptive 
matter;  2  column  size. 

PORTRAITS 

Excellent  likenesses  in  half-tone  of 
people  of  note;  a  valuable  file  builder.  1 
and  3  column  sizes. 
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out.  For  then  I  “knew  everything,” 
and  really  knew  mighty  little  of  life. 
The  scheme  of  the  universe  and  the 
ways  of  men  lay  undigested  in  a  poll- 
parrot  intellect.  Now  I  have  seen -the 
world,  have  been  of  it  awhile,  and  1 
partially  know  how  tremendously  wrong 
I  was  then  in  the  conceptions  1  per- 
jinitted  swellheadily  to  color  my  im¬ 
pudent  interpretations  of  other  peo¬ 
ple’s  words.  I  know,  now,  I  was  not 
called  upon  for  interpretation,  but  for 
quotation.  I  believe  few  men  will  deny 
their  own  words,  if  said  words  are  ac¬ 
tually  put  into  print.  They  may  regret 
them,  if  they  prove  to  have  been  a  tac¬ 
tical  mistake,  and  swear  at  the  news¬ 
paper  that  printed  them,  but  they  will 
be  mighty  slow  about  denying  them. 

MEN’  OF  M.VTURITY  .\S  REPtIRTERS. 

All  of  which  leads  straight  as  a 
well-feathered  arrow  to  its  target,  to 
the  necessity  of  employing  only  men  of 
some  maturity  as  reporters.  I  believe 
in  employing  fewer  young  onions  who 
are  only  the  promises  of  men,  and  in 
hiring  a  few  real  men  with  real  knowl¬ 
edge  of  life  and  humanity,  paying  them 
enough  per  capita  to  enable  them  to 
retain  their  self-respect,  and  demanding 
of  them  accuracy,  accuracy  and  more 
accuracy,  .^n  interview  that  doesn’t 
say  what  the  interviewed  said,  is  wasted 
ink ;  wasted  time ;  wasted  labor ;  and, 
worst  of  all,  it  wastes  the  efforts  that 
have  been  put  into  the  work  in  bygone 
years  by  patriarchs  and  genuises  of  the 
cult,  to  establish  on  the  grounds  of 
just  deserts  the  public’s  confidence  in 
the  printed  word. 

For  in  this  business,  no  paper  can 
fall  down  alone.  When  a  paper  falls  in 
public  estimation,  other  papers  fall  with 
it,  in  the  eyes  of  all  who  know  the  bare 
fact,  without  the  power  or  evidence  or 
time  to  weigh  the  circumstances.  It  is 
not  the  Burrville  Bladder  that  has  fallen 
down — journalism  has  fallen,  and  “you 
can’t  believe  nothin’  them  noozepapers 
says,  anyhow.”  “Them  newspapers”  get 
all  the  blame  that  one  paper  deserves, 
in  the  eyes  of  the  proletariat.  And  be¬ 
fore  the  newspaper  can  do  all  it  was  in-, 
tended  to  do,  that  same  proletariat  must 
be  convinced.  He  must  be  captured, 
his  confidence  must  be  hog-tied  long 
enough  to  get  the  truth  into  his  system 
and  make  him  know  it  is  truth,  and  the 
truth  shall  make  him  free.  For  while 
the  proletariat  lets  us  think  we  do  our 
thinking  for  him  he  (except  in  Adams 
County,  O.,  and  Vermillion  County,  Ill.) 
does  his  own  voting. 

POWER  TO  OBSERVE  ACCURATELY. 

1  believe  a  young  man  should  undergo 
the  most  rigid  tests  for  honesty  and 
clarity  of  vision  before  he  enters  the 
game.  I  believe  the  test  for  honesty 
and  gumption  and  the  power  to  observe 
accurately  should  be  made  unmercifully 
strict.  The  newspaper  man’s  honesty 
is  far  more  important  than  that  of  the 
bank  employe.  The  newspaper  re¬ 
porter  holds  in  his  hands  interests  more 
vital  than  anybody’s  bank  account.  By 
an  innocent  blunder^  (I  mean  uninten- 
’  tional,  not  innocent),  he  may  mar  a 
man’s  or  a  woman’s  reputation  mend- 
lessly  and  endlessly.  1  believe  in 
schools  of  journalism.  There  cannot 
■  be"  too  much  preparation  for  the  work 
'  -And  the  keynote  of  the  instruction 
.  given  in  schools  of  journalism  should 
r.be 

V  ‘‘When  you  quote  it  man,  say  what  he 
said.  Chloroform  your  own  mammoth 
inteUfet  for  the  moment.  Use  your  ears 
only.  And  after  you  have  got  the  inter- 
vietv,  get  the  interviewed  person’s  0.  k.” 

Recently,  to  grow  personally  remin¬ 
iscent,  I  spoke  before  the  Poor  Rich¬ 
ard  Club,  of  Philadelphia.  It  wanted 
to  speak  first,  hat  I  heat  it,  and  spoke 

lC4i*rC  i 


before  it.  I  referred  only  jestingly  to 
advertising,  when  I  began  my  justly 
celebrated  harangue.  I  said:  “I  like 
advertising  people.  I  am  advertising 
people  myself.”  (Loud  laughter  and 
great  gratification  on  the  part  of  the 
club  and  me,  respectively.)  No  fur¬ 
ther  did  I  refer  to  advertising.  But 
when  the  Philadelphia  Inquirer  next 
day  told  of  my  address,  the  reporter 
said  I  spoke  of  advertising,  and  stated 
that  in  my  opinion,  newspaper  advertis¬ 
ing  was  the  best  and  most  effective 
Now,  the  young  man  who  reported 
that,  might  just  as  well  have  misquoted 
me  in  something  vital,  as  in  something 
that  did  not  amount  to  anything  at  all 
except  for  the  passing  moment. 

If  I  had  the  moral  courage  I  would 
go  around  and  humbly  beg  a  lot  of  peo¬ 
ple  I  once  interviewed,  to  kick  me  hard. 
.And  if  I  had  less  painful  memories  of 
my  own  reporting  days.  I’d  kick  some 
of  those  who  say  bright  things  of  their 
own  inside  my  quotation  marks. 

EFFICIENCY. 

{Continued  from  page  32.) 
tain  results  if  we  do  not  begin  to  plan 
for  them.  The  sooner  we  make  an  in¬ 
telligent  beginning,  the  better  our  chance 
for  results. 

THE  SYSTEM  AfPLIEl). 

We  should  arrange  to  eliminate  every 
unnecessary  movement  of  a  workman. 
We  should  reduce  his  every  act  to  a  sci¬ 
entific  basis.  We  should  train,  teach  and 
develop  workmen  and  help  them  to  work 
by  method.  It  is  our  duty  to  make  com¬ 
petent  workmen  and  to  bring  them  to 
this  highest  state  of  excellence,  and  it  is 
our  loss  when  we  encounter  inefficiency. 
We  should  classify,  tabulate  and  reduce 
to  rules  and  formulae  whatever  knowl¬ 
edge  of  operations  and  methods  we  have 
acquired.  We  should  systematically  re¬ 
cord  and  index  costs  of  operations.  We 
should  systematically  check  up  and  keep 
tab  upon  the  efficiency  of  every  mechani¬ 
cal  department  and  upon  every  purchase 
and  upon  every  result.  We  should  look 
beyond  next  week  or  next  month  for 
results.  As  the  efficiency  engineers  cor¬ 
rectly  say,  it  is  the  duty  of  the  man¬ 
agement  to  guide  and  help  the  employe 
in  working  out  the  scientific  laws  and 
methods  by  which  the  best  methods  and 
the  best  implements  for  efficiency  and 
economy  can  be  obtained  and  the  em¬ 
ploye  must  take  over  much  of  the  work 
-hat  is  now  left  to  the  men,  and  not  leave 
the  employe  to  his  own  unaided  de¬ 
vices. 

In  recent  years  in  New  York  City  we 
have  confronted  at  least  one  union 
which  practically  locked  the  gates  of 
the  city  to  all  competent  workmen  from 
without.  In  almost  every  section  we 
encounter  soldiering  in  its  most  despica¬ 
ble  phases,  the  employe  refusing  to  give 
to  the  employer  a  fair  equivalent  for 
the  wage.  In  one  city  a  pressmen’s 
union  asks  employment  for  ten  men  to 
operate  a  press  which  "four  men  operate 
in  another  city.  The  co-ordination  of 
mechanical  efficiency  is  opposed.  We 
can  well  afford  to  pay  for  a  careful 
study  of  each  type  of  implement  used 
in  the  trade  and  for  a  compilation  of 
records. 


Florida  Editors  in  Sessio«i. 

The  Florida  Press  Association  is  in 
session  this  week  at  Tallahassee.  The 
attendance  is  said  to  be  the  largest  in 
the  history  of  the  organization. 


Ridder  Naaaod  for  Charities  Board. 

Gox.  I>ix,  of  New  York,  has  named 
Herman  Ridder,  publisher  of  the  New 
York  Staats  Zeitung,  as  a  member  of 
the  State  Board  of  Charities. 
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N  Wisconsin  I  saw  a  palace  in  a  park,  clear 
1  back  in  the  country.  It  was  a  general  store, 
where  everything  was  sold  that  that  people 
use  and  need.  This  store  had  rest  rooms,  bath  rooms, 
lunch  rooms,  a  library  and  an  art  gallery.  It  was 
simply  a  store  for  farmers  and  their  families." 

-KLBKRT  HUBBARD,  in  the  March,  1911,  “FRA” 

“Simply  a  store  for  farmers  and  their  families.” 
There  are  hundreds  of  such  stores  in  Wisconsin. 
And  as  Mr.  Hubbard  goes  on  to  say  of  this  store, 
they  are  making  money. 

Would  you  like  this  trade  ? 

The  Wisconsin  Agriculturist 

reaches  one  out  of  every  three  of,  these  farmers 
throughout  the  state — the  best  one.  It  goes  into 
every  sixth  home  in  Wisconsin,  for  50  per  cent,  of 
our  people  are  farmers. 

Let  us  show  you  how  little  money  it  takes  to 
make  goods  “step  lively”  in  Wisconsin. 


THE  WISCONSIN  AGRICULTURIST 


ARTHUR  SIMONSON.  Pabli*h«r. 


Racine,  Wieconun 


Ceorge  W.  Herbert, 

Western  Representative, 

First  National  Rank  Building,  Chicago. 

Member  Standard  Farm 


Wallace  C.  Richardson,  Inc. 
Eastern  Representative 
41  Park  Row,  New  York  City. 
Papers  .Association. 


THE  EDITOR  AND  PUBLISHER, 


v3PEED  PLANT 


aUALITY  PLANT 


Art  Department  wurcw  create^^ 

OK  EMBELEl^HEvS  1DEA.S-  ; 

Al  New  Coeor.  D e F*>vF^T>fEN t 

WITH  A  NEW  METHOD- 


15-1^  NASSAU  <ST. 
Tel  -  4200'hi?-5'4  Beekineti?- 
NEW  YORK  CITY  ^ 


"Write  or  Tel  opl)  0170  for  Represeijt&tive  or  Saai>|>le4r 


April  29,  1911. 


THE  EDITOR  AND  PUBLISHER. 


39 


NEWEST  PROFESSION. 


Teaching  of  JournalUm  in  Colleges 
and  Universities  Past  Experimental 

Stage.  Graduates  in  Actual 
Practice  Prove  Value  of  Their 
Training.  “No  Man  Is 
Bom  a  Journalist.” 

Written  for  The  Editor  and  Publisher 
By  W.\LTER  WILLIAMS, 

Dean  of  the  School  of  Journalism,  University 
of  Missouri. 

The  teachinj?  of  journalism  in  col¬ 
leges  and  universities  has  passed  the 
experimental  state.  Men  and  women, 
trained  in  college  and  university 
courses  in  journalism,  have  been  grad¬ 
uated  into  the  active  practice  of  the 
profession  and  have  succeeded  in  prov¬ 
ing  the  value  of  their  education.  They 
have  compelled  even  the  most  unwill¬ 
ing  to  admit  that  the  man  who  is 
trained  along  professional  lines  at  col¬ 
lege  is  better  equipped  than  the  man 
who  enters  journalism  without  such 
training.  “By  their  fruits  ye  shall  know 
them.” 

THOUS.VND  STUDE.N'TS  ENROLLED. 

More  than  one  thousand  students  are 
now  enrolled  in  courses  in  journalism 
in  .-Xmerican  universities.  Most  of  the 
courses  are  in  the  state  universities  of 
the  Middle  West,  universities  supported 
by  the  states  and  primarily  designed  to 
tit  their  graduates  for  public  service. 
The  number  of  colleges  and  universities 
offering  such  courses  is  increasing  and 
the  enrollment  of  students  is  growing 
rapidly. 

The  teaching  of  journalism  varies  in 
diflferent  institutions,  from  an  ac- 
casional  lecture,  as  at  Yale,  to  a  regu¬ 
lar  professional  course  leading  to  a  de¬ 
gree  in  journalism,  as  at  Missouri.  The 
Missouri  plan  places  journalism  in  the 
list  of  professions  with  law  and  medi¬ 
cine  and  engineering  and  education. 
The  School  of  Journalism  at  the  Uni¬ 
versity  of  Missouri  is  co-ordinate  with 
the  other  professional  schools.  It  has 
the  same  requirements  for  entrance — 
two  years  of  college  work,  in  addition 
to  four  years  of  high  school  work — 
and  has  a  course  of  instruction  cover¬ 
ing  three  years  and  leading,  as  in  the 
other  schools,  to  a  professional  degree. 
SUBJECTS  taught  IN  MISSOURI  SCHOOL. 

The  subjects  taught  in  the  Missouri 
school  will,  perhaps,  indicate  the  scope 
of  instruction  in  journalism  in  other 
institutions.  While  colleges  and  uni¬ 
versities  organize  their  courses  differ¬ 
ently,  they  agree  pretty  generally  in  the 
fundamental  courses  offered.  Among 
the  courses  required  at  Missouri  are 
English,  history,  economics,  sociology, 
psychology,  ethics,  political  scence,  and 
government — purely  academic  courses. 
The  professional  courses  distinctive  of 
the  schools  of  journalism,  as  at  Mis¬ 
souri,  are  reporting,  news-writing, 
news-presentation,  editorial  writing, 
copy-reading,  newspaper  administration, 
publishing,  advertising,  the  history  and 
principles  of  journalism,,  illustration, 
and  the  libel  law. 

The  students  at  Missouri  issue,  under 
direction  of  the  faculty,  a  daily  after¬ 
noon  newspaper,  not  a  college  journal, 
but  a  general  newspaper.  All  the  work 
on  this  newspaper,  other  than  mechan¬ 
ical,  is  done  by  the  students  in  journal¬ 
ism.  The  students  have  the  theory  and 
the  practice — the  school  plus  the  news¬ 
paper  office.  The  laboratory  is  supple¬ 
ment  to  the  lecture  room. 

NO  MAN  BORN  A  JOURNALIST. 

No  man  is  born  a  journalist  any  more 
than  he  is  born  a  lawyer  or  a  hod- 
carrier.  Natural  aptitude,  of  course, 
helps  to  success  in  any  vocation.  When 
to  natural  aptitude  is  added  study  and 


training,  the  chances  of  success  in  any 
profession  are  increased.  It  is  to  direct 
aright  such  study  and  to  provide  such 
training  that  the  universities  are  pro¬ 
viding  schools  of  journalism — the  new¬ 
est  profession — as  years  ago  they  pro¬ 
vided  schools  of  the  older  professions, 
law  and  medicine. 


DAILY  CLUB  DINES 

{Continued  from  />(igr31.) 

to  get  him  started  in  a  newspaper  cam¬ 
paign  still  refuses  because  he  says  he 
is  not  sure  that  his  advertisement  will 
not  be  classed  with  Dr.  Sanden,  or 
Santal  Midy,  or  Big  G,  or  other  adver¬ 
tisements  of  similar  character,  and  he 
does  not  propose  to  have  the  public 
think  of  him  as  it  thinks  of  these  ad¬ 
vertisers. 

I  don’t  believe  there  is  a  publisher  in 
this  room  who  really  wants  to  print 
this  character  of  advertising,  but  he  has 
not  yet  been  convinced  that  he  can  af¬ 
ford  the  loss  of  revenue  that  such  ad¬ 
vertisements  bring  to  him. 

A  New  York  banker  gave  some  ad¬ 
vertising  to  an  out-of-town  newspaper 
and  that  newspaper  was  sent  to  his 
home.  His  young  daughter  happened 
to  look  over  the  paper  and  noticed  a 
conspicuous  advertisement  of  Dr.  San¬ 
den.  She  showed  the  advertisement  to 
her  father  and  asked  him  what  the  pic¬ 
ture  and  the  wording  in  the  Dr.  Sanden 
advertisement  meant. 

HIS  AD  IN  BAD  COMPANY. 

This  advertising  had  never  been 
brought  to  his  attention  in  such  a  di¬ 
rect  way  before.  He  immediately  or¬ 
dered  the  discontinuance  of  his  adver¬ 
tisement  in  that  newspaper  and  felt 
mortified  that  he  had  used  a  publication 
that  would  print  such  advertising. 

Gentlemen,  it  is  only  when  things 
are  brought  home  to  us  in  this  mariner 
that  we  realize  what  a  serious  thing  it 
is  for  us  as  newspaper  men  to  send 
such  advertising  into  the  homes  of 
readers. 

A  western  newspaper  publisher — one 
of  those  rugged,  old-fashioned  fellows 
— stopped  into  my  office  the  other  day 
to  ask  me  about  the  work  I  am  trying 
to  do,  and  I  briefly  explained  it  to  him. 
He  then  said : 

“I  am  the  publisher  of  a  newspaper 
in  a  small  country  town  and  have  a 
daughter  nine  years  old  who  likes  to 
read  her  papa’s  newspaper.  She  is  a 
bright  girl  and  a  great  reader.  She 
has  faith  in  me  and  in  my  paper. 

“I  made  up  my  mind  long  ago  that 
I  would  not  print  in  my  newspaper 
anything  that  I  could  not  talk  to  her 
about  frankly  and  freely.  How  would 
I  feel  if  I  permitted  in  the  advertiang 
columns  of  my  paper  some  of  the  ad¬ 
vertisements  that  I  could  not  explain 
to  'that  little  girl  without  acquainting 
her  with  facts  that  she  should  not 
know. 

“gentlemen — CLEAN  UP." 

“So  I  do  not  print  any  of  these  ad¬ 
vertisements — I  do  not  print  anything 
that  cannot  be  read  by  every  child  in 
my  community — and  my  little  paper 
out  there  is  growing  fast  and  has  the 
respect  of  the  readers  in  my  town.” 

Gentlemen — clean  up!  Let  us  all  pull 
together  to  develop  this  national  adver 
tising  which  rightfully  belongs  first  to 
the  newspapers. 


The  Fault  I*  All  Your  Own. 

If  you  are  not  receiving  your  share 
of  the  foreign  business  that  is  being 
placed  by  big  advertisers  the  fault  is 
all  your  own.  You  have  neglected  to 
advertise. 


IN  CONSOLIDATION 
THERE  IS  STRENGTH 


The  quickest  newspaper  money  comes 
through  consolidation. 

It  is  a  two-edged  sword  —  you  pocket 
the  other  fellow’s  revenue  and  get 
,  the  maximum  product  at  the  mini¬ 
mum  cost. 

But  the  “other  fellow”  doesn’t  love  you 
well  enough  to  let  you  absorb  him. 

We  can  perform  the  operation  without 
pain. 


HARWELL  &  CANNON 

Broker*  in  Newspaper  and  Magazine 
Properties 


200  Fifth  Avenue, 


Twentr-third  Street, 


NEW  YORK 


NEWSPAPER 
— MEN^= 

often  have  occasion  to  present 
a  Loving  Cup  to  a  member  of 
the  fraternity  or  to  offer  a 
Prize  Cup  or  Trophy  for  the 
winner  of  golf  tournament  or 
other  event. 

Before  selecting,  write  for  our 
new  catalogue,  illustrating  a 
line  unsurpitssed  in  beauty  and 
quality.  Produced  by  the 
makers  of  the  famous  1847 
ROGERS  BROS,  spoons,  forks 
and  knives,  long  known  as 
“Silver  Plate  that  Wears.” 

^  We  can  supply  Sterling  as 
well  as  Silver  Plate. 

Write  for  Catalogue  99E 

MERIDEN  BRITANNIA  CO. 

(International  Silver  Co.,  Successor) 

MERIDEN,  CONN. 

New  York  Chicsgo  Sss  Fraacitce 


^  “Publishers  who  attend  1911  Banquet 
^  of  the  A.  N.  P.  A.  at  the  Waldorf 
Astoria  in  the  end  of  April  are  invited  to 
investigate  our  Guaranteed  News  Ink  at 
4c.  per  pound  while  in  New  York  City,” 
American  Ink  Co.,  12  Duane  St. 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS. 

The  California  Chemical  Co.,  Los 
\iiKeles.  Cal.,  is  placing  orders  for  10,- 
••"o  lines  with  Middle  West  papers  di¬ 
rect. 


The  Siiitzler  Advertising  Co.,  Hunter 
liuihling,  Clticago,  is  placing  orders  for 
.j.iHHi  lines  to  be  used  within  one  year 
with  Eastern  papers  for  H.  S.  Peterson. 


The  Charles  H.  Fuller  Co.,  378  Wa¬ 
bash  avenue,  Chicago,  is  placing  orders 
for  1,000  lines  to  be  used  within  one 
tear  with  Southwestern  papers  for  the 
Foso  Co,  Cincinnati,  O. 


The  J.  Walter  Thompson  Co.,  44  East 
Twenty -third  street,  Xew  York,  is  {fac¬ 
ing  orders  for  four  inches  forty  times 
in  Southern  papers,  Sundays  and 
Wednesdays,  for  the  C.  J.  Moffet  Co. 


The  George  Batten  Co.,  Fourth  ave¬ 
nue  building.  New  York,  is  placing  a 
few  orders  with  Southern  papers,  but 
principally  Southwestern,  for  the  J.  G. 
Dobson  Medicine  Co.,  .\tlanta,  Ga. 


Calkins  &  Holden,  250  Fifth  avenue. 
New  York,  has  received  the  account  of 
Robert  H.  Ingersoll  &  Bro.,  Ingersoll 
watches,  45  John  street.  New  York. 


The  Dorland  Advertising  Agency, 
.Atlantic  City,  N.  J.,  is  placing  orders 
with  large  city  papers  for  the  P.  L.  M. 
General  .American  Agency,  281  Fifth 
avenue.  New  A'ork. 


■A.  R.  Elliott,  C2  West  Broadway,  New 
York,  is  placing  new  orders  with  New 
England  papers  for  the  Borden’s  Con¬ 
densed  Milk  Co.,  Peerless  Brand,  108 
Hudson  street.  New  York. 


The  A  W.  Erickson  .Advertising 
.Agency,  Fourth  avenue  building.  New 
A'ork,  is  again  placing  a  few  new  or¬ 
ders  for  the  Barrett  Manufacturing  Co., 
Carbonol,  17  Battery  place.  New  A'ork. 


H.  J.  Kleinmann,  German-American 
'  .Advertising  .Agency,  Mint  Arcade,  Phil- 
'  adelphia.  Pa.,  is  placing  orders  for 
:  twelve  inches  twenty-six  times  with  pa- 
I  pers  of  large  circulation  for  Ungcrer 
I  &  Co.,  Dr.  Kiesows’  German  Essence, 
'  273  Pearl  street.  New  A’ork. 


H.  H.  Levey,  Marbridge  building. 
New  A'ork,  is  again  making  trade  deals 
with  dailies  for  the  Martinique  Hotel, 
Broadway  and  Thirty-third  street.  New 
A'ork. 


’  Levin  &  Bradt,  1269  Broadway,  New 
{  A'ork,  are  placing  orders  with  a  selected 
I  list  of  papers  in  Pittsburg,  A’oungstown 
I  and  McKeesport  for  the  Magistral 
j  Chemical  Co.,  Nurito  Rheumatism  Cure, 
I  Flatiron  building.  New  A’ork.  This 
agency  is  also  making  contracts  for 
1,000  lines  with  Canadian  papers  for 
I  the  Carbona  Products  Co.,  Carbona, 
1269  Broadway,  New  A’ork  This  ac¬ 
count  will  gradually  be  extended  to  a 
few  large  cities  in  the  United  States. 


The  Long-Critchfield  Corporation, 
Brooks  building,  Chicago,  is  placing  or¬ 
ders  with  Western  papers  for  the  Dan 
Patch  Electric  Railway  Co.,  Chicago. 


P.  F.  O’Keefe,  43  Tremont  street, 
I  Boston,  Mass.,  is  placing  orders  with 
I  Western  papers  for  the  Security  Co., 
I  Boston,  Mass. 


The  Philadelphia  Advertising  Bureau, 
■  Bulletin  building,  Philadelphia,  will 
shortly  place  orders  with  a  large  list 
I  of  papers  for  the  Sapristo  Co.,  Phila- 
!  delphia. 

ii  - 

j|  The  Frank  Presbrey  Co.,  3  West 
•  Twenty-ninth  street.  New  York,  will 
shortly  start  a  campaign  with  New 
A'ork  City  papers  for  the  United  Stores 
.Association,  Stiner  building.  New 
A’ork.  This  advertising  may  l)e  ex¬ 
tended  to  all  the  metropolitan  cities. 


The  E.  N.  Erickson  .Advertising 
-Agency,  Park  Row  building.  New  A'ork, 
is  again  placing  orders  with  large  city 
pairers  for  the  .Allcock  Manufacturing 
Co.,  274  Canal  street.  New  A'ork. 


The  Federal  .Advertising  .Agency,  231 
West  Thirty-ninth  street.  New  A'ork,  is 
making  contracts  for  1,000  lines  with 
Western  papers  for  the  Niagara  Silk 
Mills,  Niagara  Gloves,  North  Tona- 
wanda,  N.  A’.  This  account  will  gradu¬ 
ally  l>e  extended. 


The  Ferry-Hanly  Advertising  .Agenev’, 
911  Gloyd  building,  Kansas  City,  Mo., 
is  placing  orders  with  a  few  Southern 
and  Western  papers  for  the  Schmelzer 
.Arms  Co.,  Kansas  City,  Mo.  This 
agency  is  also  placing  orders  with  large 
city  paiK'rs  west  of  Philadelphia  and  a 
few  in  the  South  and  Southwest  for  the 
Kansas  City,  Mexico  &  Orient  Railway 
l.and  Det)artment.  Baltimore  avenue, 
Kansas  City,  Mo. 


The  Charles  H.  Fuller  Co ,  .378  Wa¬ 
bash  avenue,  Chicago,  is  placing  new 
orders  generally  for  Mme.  Du  Barrie, 
Quinland  building,  Chicago.  This 
agency  is  also  placing  renewal  orders 
for  one  time  generally  for  the  Walter 
Luther  Dodge  Co.,  Tiz  Foot  Powder, 
Chicago. 


Dr.  Kilmer  &  Co.,  Swamp  Root,  Bing¬ 
hamton,  N.  A'.,  is  placing  new  copy  on 
contracts. 


Irving  Rosenbaum,  1123  Broadway, 
New  A’ork.  is  placing  a  few  orders  with 
a  selected  list  of  weekly  editions  of 
papers  for  the  Fits  .All  Sales  Co.,  Safety 
Razors,  51  Leonard  street.  New  A'ork. 
This  agent  is  also  placing  orders  with 
a  few  weekly  editions  of  dailies  for  the 
National  Manufacturing  Co.,  New 
A'ork. 


W.  W.  Sharpe  &  Co.,  99  Nassau 
street.  New  A’ork,  is  placing  a  few  or¬ 
ders  with  Toronto,  Canada,  papers  for 
J.  H.  Mayers,  New  A'ork. 


The  F.  P.  Shumway  Co.,  373  Wash¬ 
ington  street,  Boston,  Mass.,  is  placing 
readers  with  Canadian  papers  for  the 
Bowker  Fertilizer  Co.,  43  Chatham 
street,  Boston. 


The  J.  Walter  Thompson  Co.,  44 
East  Twenty-third  street.  New  York, 
is  renewing  orders  with  papers  of  large 
circulation  for  the  Chichester  Chemical 
Co.,  Chichester  Pills,  2317  Madison 
square,  Philadelphia. 


The  M.  Volkmann  .Advertising 
.Agency,  5  Beekman  street.  New  A’ork, 
is  placing  some  new  copy  for  G.  &  C. 
Merriam  &  Co.,  Webster’s  Dictionary, 
Myrick  building,  Springfield,  Mass. 


fe.  E.  Vreeland,  350  West  Thirty- 
eighth  street.  New  A’ork,  will  shortly 
place  new  orders  with  a  selected  list  of 
papers  for  the  Crown  Perfumery  Co., 
30  Blast  Twentieth  street.  New  York. 


Li«t  of  Pablic«tiaa«  •xaminad  bj  tb«  AMOciation  of  Amoricaa  A^Tor- 
tiaart,  of  wkicb  a  COMPLE’TE  EXAMINA’TION  ml  tbo  Tarioiu  racorda  of 
circnlatioB  waa  mada  and  tbo  ACTUAL  CIRCULATION  aacartaiaod. 


ALABAMA. 


ITEl 


.Mokllc 


ARIZONA. 

GAZBTTB  . Pkoenlx 

CALIFORNIA. 

INDEPENDENT . . . . .  Saata  Barkara 
BULLETIN  . . . .  .'1 . . .  .tea  Fraaelaoe 

CALL  . . .  .7  .taa  Fraaelseo 

EXAMINER  .... 


.laa  Fraaetaeo 


FLORIDA. 

METROPOLIS  . JaekaoB'rllle 

GEORGIA.  _ 

ATLANTA  JOURNAL 

(CIr.  68,168)  Atlanta 

CHRONICLE  . Aavnata 

SRALD  . . . . .  . AnFnata 

ENRUIRER-SUN  . .Colanakaa 

LEDGER  . . Colanakaa 

ILLINOIS.  ! 

POLISH  DAILY  ZGODA . CkleaBO 

SKANDINAVEN  . . . . . . Okleaato 

WOMAN'S  WORLD  . . . Ckloaato 

HERALD  . . JoUot 

HERALD-TRANSCRIPT  . Poorla 

JOURNAL  . . Poorla 

^  INDIANA. 

JOURNAL-GAZETTE  ....Ft.  Wayno 

NEWS-TRIBUNE  ^.^1. . Marloa 

TRIBUNE  . Terre  Hante 

THE  AVE  MARIA . Notre  Danae 

IOWA. 

EVENING  GAZETTE  ^.  .  .BnrllaBtoa 
CAPITAL  ....... . . . .  . .  .Pea  Molnea 

REGISTER  A  LEADER  Dea  Molnea 
THE  TIMES-JO'URNAL  ....Dnka«oe 

KANSAS. 

CAPITAL  . Topeka 

KENTUCKY. 

COURIER-JOURNAJ.  . LonlaTllle 

TIMES  . . . . .  .  Lontarllle 

LOUISIANA. 

ITEM  . ^.. Hew  Orleans 

TIMES  DEMOCRAT.'. .  .New  Orleana 

MAINE. 

JOURNAL  . Lewtatoa 

MARYLAND. 


THE  SU.N  ..  PaMlorinCaahClr.  ..  Baltimore 
Morn.aalEve.  111.5S1 . Sun..«i0.7M! 

MICHIGAN.  'I 

PATRIOT.!  1910)  D.10.720:  S.  1 1,619. Jackaon  | 

MINNESOTA. 

TRIBUNE . Mom.  aad  Eva . Minneapolia 

MISSOURI. 

DAILY  AND  SUNDAY  GLOBE.  JopUa 
POST-DISPATCH . Bt.  Lonla 


NORTH  DAKOTA. 

NORMANDEN  ..  (Cir.  9,450) ..  Grand  Forks 

OHIO. 

PLAIN'  DEALER  . . . Clereland 

(March,  D.  SS,S8S-3.  123,913) 
VINDICATOR  . .Yonanratown 

PENNSYLVANIA. 

TIMES  . Ckeater 

DAILY  DEMOCRAT  ^. .  .  .Johnatown 

JOURNAL  . JoknatoWB 

DISPATCH  ^ . Plttakar* 

GERMAN  GAZBTl'E  . .  Pklladeipkia 

PRESS  .  Plttakorp 

TI MES-LBADBR  . Wllkea-Barrc 

GAZETTE  . York 

SOUTH  CAROLINA. 

DAILY  MAIL  . Anderaon 

DAILY  RECORD  .........  Colnnakla 

THE  STATE  . Colnaakla 

(  Cir.  D.  1B.169-S.  15,318) 

TENNESSEE. 

NEWS-SCIMITAR  . . . . . MentphU 

BANNER  . NaakrlUe 

TEXAS. 

RECORD . Fort  Worth 

CHRONICLE  . Honatoa 

TIMBS-HERALD  . Waeo 

WASHINGTON. 

ra^T.INTELLIGE.\CER . . Seattle 

WISCONSIN. 

EVENING  WISCONSIN ....  Mil  waakee 

CANADA 

ALBERTA. 

HERALD  . .  . . .  .Calparr 

BRITISH  COLUMBIA. 

WORLD  . VaneonTor 

TIMES  . VIetorla 

ONTARIO. 

BAAMINBR  . Peterkorongh 

FREE  PRESS  . Loadoa 

QUEBEC. 

LA  PRESSE  Cir.  Dac.  1910,  101,534  Montreal 


GET  THE  BEST  ALWAYS! 

^tttsburg 

Greater  Pittsburg’s  Greatest 
Newspaper 


Wai.i.ACB  G.  BaooKE 
Biunawick  Bldg. 
New  York 


HORACB  M.  Ford 
Peoplea  Gas  Bldg. 
Chicago 


MONTANA. 

MINER  . Bntte 

NEBRASKA. 

FREIE  PRESSE  . .  (Cir.  142.440)  .  .  Lincoln 

NEW  JERSEY. 

PRESS . Aabarp  Park 

JOURNAL  - ..T... . Elisabeth 

TIMES  . Elisabeth 

COURIER-NEWS  . PlalaBeld 

NEW  MEXICO. 

MORNING  JOURNAL  . .  Alknqnerane 

NEW  YORK. 


The  Mobile  Register 

MOBILE,  AIABABIA 

“We  have  used  The  Mobile  Register  for 
the  last  nine  years  and  consider  it  the  best 
medium  we  have  in  this  section.  It  is  read 
by  the  best  people.” 

Reynalds  Music  Store. 

C.  F.  KELLY  &  CO. 

Publisheia'  Repreaentstiyes 
New  York  Chicago 


BUFFALO  EVENING  NEWS 


.  BnEalo 
New  York 


BOLLETINO  PELLA  g.4BA 
LESLIE’S  WEEKLY  (Cir.  300,000) 

_ New  I'oric 

MESSENGER  OF  SACRED 

HEART.. few  YORK 
RECORD  . . . . 


AUGUSTA  HERALD 

Andnsla,  Oa. 

Proven  circulation  is  what  you  get  in 
the  Herald.  Circulation  books  audlira  by 
Association  American  Advertisers. 

Benjamin  &  Kentnor  Go. 

Forelda  ■epresaataUvea 

CHICAGO  and  NEW  YORK 


Ml 


Al’KlL  29,  I9II. 
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DIRECTORY  OF  ADVERTISING  AGENTS 


General  Agents 


ADVERTISERS’  SERVICE 

A  Bcekaian  St.,  New  York 
Tel.  Cortlandl  3 1  S3 


Publishers*  Representatives 

ALCORN.  FRANKLIN  P. 

FlellroB  Bldd*.  New  York 
Tel.  Oreoiercy  666 


AMERICAN  SPORTS  PUB.  CO. 

21  WerreD  Si..  New  York 
Tel.  Barclay  7095 

ARMSTRONG.  COLLIN  ADV.  CO. 

Broad  Cxchande  Bldd.,  New  York 
Tel.  Broad  6146 


ALCORN.  GIORGE  H. 

40S  TrlbUBC  BMg..  New  York. 
Tel.  BcckmaB  >991 

BARNARD  &  BRANHAM 

Bruaswick  Bldd-.  New  York 
Boyce  Bldd..  Chlcado 
Tel.  Madison  So.  6380 


carpenter  &  CORCORAN 

26  Cortlondt  St.,  New  York 
TeL  Cortlondt  7800 


BRYANT,  M.  D..  CO..  Inc. 

200  Flltk  Ave.  New  York 
TeL  Grammercy  2214 


DEBEVOISE.  FOSTER  CO. 

16-1 1  West  S8tk  St..  New  York 
Tel.  Murray  HIIL  6226 

FEDERAL  ADVERTISING  AG’CY 

242  West  39th  St..  New  York 
Tel.  Bryant  4770 


FRANK.  ALBERT  &  CO. 

26-26  Beaver  St.,  New  York 
Tel.  Broad  5745 


BUDD.  THE  JOHN  COMPANY 
Brunswick  Bldo.  New  York 
TeL  Madison  Sq  6187 

KELLY.  C.  F.  £1  CO. 

Metropolitan  Bldd*.  New  York 
People's  Gas  Bind..  Chlcado 
Tel.  Gramercy  3176 

KRUGLER.  FRED’K  M. 

150  Nassau  St..  New  York 
Tel.  Beekman  4746 


HOWLAND,  HENRY  S.,  Adv.  Agency 
20  New  SL,  New  York 
TeL  Hector  4298 


KIERNAN.  FRANK.  &  CO. 

156  Broadway.  New  York 
Tel.  1233  Cortlandt 


LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
TeL  Cortlondt  6214-15 


MEYEN.  C.  &  CO. 

Tribune  Bldd..  New  York 
Tel.  Beekman  1914 


NORTHRUP.  FRANK  R. 

225  Fifth  Ave..  New  York 
Tel.  Madison  So.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Ckieaao 
20  Went  22d  SI.  New  York 
Tel.  Mad.  Sq.  6722 

PUTNAM.  C.  I. 

46  W.  24tb  St..  New  ''  ork 
Tel.  Murray  Btll  1277 

S.  G.  UNDENSTEIN 

1 1 6  East  28lh  SI..  New  York 
506  Boyce  Bldd-  Chlcado 
Tel.  Madison  So.  8556 


SECURITIES  ADV.  AGENCY 

44  Broad  St.,  New  York 
Tel.  Broad  1420 


THE  SIEGFRIED  COMPANY 

50  Church  St*.  New  York 
Tele  Cortlandt  7525 


VERREE  &  CONKLIN.  Inc. 

225  Fifth  Avenne,  New  York 
Tel.  Madison  062 


STODDARD  &’BRICKA.  Adv.  Agrnls 
114-116  East  28tb  St..  New  York  - 
TeL  1528  Mad  Sq. 

PENNSYLVANIA 


WAXELBAUM.  BENJAMIN 

189  East  Broadway.  New  York 
TeL  Orebard  5860 


Montclair  Academy,  in  Montclair,  N.  J., 
and  for  Max  Grab  Fashion  Co.,  New 
York,  magazine  and  newspaper  adver¬ 
tising. 


BLOOMINGDALE,  CHAS.,  Jr. 
1420  Chestnut  SL,  Philadelphia 
Personal  Service 


FROWERT  ADV.  AGENCY 
Stephen  Gl'ard  Bid  i..  Philadelphia 
Tel.  Filberl  5127 


RUBINCAM  ADV.  AGENCY 

Drexel  Bldg..  Philadelphia 
TeL  Lombard  2152 


The  Title  Guarantee  &  Trust  Co., 
New  York,  is  running  its  newspaper 
campaign  dady  in  local  newspapers  in¬ 
stead  of  bi-weekly,  as  heretofore,  this 
representing  a  large  increase  in  their 
appropriation. 


PHILADELPHIA  ADV.  BUREAU 

William  W.  Matos.  Ine. 

Bulletin  Bldg.,  Philadelphia 


MEXICO 


THE  PUBLICITY  COMPANY 

Saa  Diedo.  9.  City  of  Mexico,  Mexico 


CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 

Bank  of  Nova  Scotia  Building 
Havana.  Cuba 

L  C,  Felleman,  18  B’way,  N.  Y. 


ADDITIONAL  AD  TIPS. 

The  Siegfried  Co.,  of  New  York,  is 
placing  a  magazine,  newspaper  and  ex¬ 
port  advertising  campaign  for  Keid, 
Ltd.,  of  Philadelphia,  holders  of  all 
patents  covering  the  Reid  electric  smelt¬ 
ing  process ;  newspaper  advertising  for 
“The  Harold,”  a  New  York  apartment 
house;  a  newspaper  campaign  for  the 


TO  CUT  OUT  BILL  POSTERS. 

Cireux  Owner*  Decide  to  Discontinue 
U«e  of  Big  Lithograph*. 

It  is  reported  from  Chicago  that 
Ringling  Bros,  have  decided  to  cut  out 
all  hill  posting.  In  this  they  will  be 
followed  by  circus  owners  all  over  the 
country. 

This  course  is  said  to  be  the  result 
of  a  disagreement  with  the  larger  bill- 
I  posting  companies.  In  view  of  the 
large  saving  already  effected,  it  is  be¬ 
lieved  that  the  circus  owners  will  never 
again  use  the  billboards  as  they  have 
in  the  past. 

Oklahoma  Daily  Change*  Hand*. 

Frank  Costello,  former  issouri  State 
Senator,  has  purchased  a  controlling 
intcre.st  in  the  Hobart  (Okla.)  Daily 
Democrat-Chief.  C.  M.  NYorral  retires 
from  the  firm. 


RECOGNIZED  AGENTS. 

Complete  List  ae  Compiled  by  the 
American  Newspaper  Publishers* 
Association.  Thoroughly 
Revised  and  Corrected 
Down  to  Date. 

Iklou  is  printed  a  complete  list  of  ad¬ 
vertising  agents  recojinized  l>y  the  .Amei^ 
ik'an  Newspaper  Publishers’  .Association. 

It  is  revised  and  corrected  down  to  date 

A. 

AMcn.  Edwin,  Co.  131  E.  4th  S‘..  Cincinnati,  O. 
.Mien  Advt.  Agency  (Inc.),  45  Wist  34th  St., 
Y.  Citv. 

.\inerican  ^sports  Public  Co.  (Inc.),  21  War 
ren  St.,  N.  V.  City. 

.\mstcrd'»ni  .\dv.  .\gtncy  (Inc.),  MTS  l»road 
way,  N.  Y.  City. 

.\rmstrong.  Collin,  .\dv.  Co.  (Inc.),  25  llroad 
St.,  N.  Y.  Ci;y. 

.\nfenger,  Louis  K..  Holland  1>!dg.<  St.  Louis. 
Mo. 

.\yer,  N.  W.,  &  Son,  300  Chestnut  St.,  Phila¬ 
delphia.  Pa.;  Fifth  Ave.  Bldg..  N.  Y.  City. 
Ayres,  H.  E.,  &  Co.,  164  Federal  St.,  Boston. 
Mass. 

B. 

Ballard  &  Alvord  (Inc.),  1328  Broadway,  N. 
Y.  City. 

Hankers  and  Merchants  Agency  Co.  (Inc.),  6 
Wall  St..  X.  Y.  City. 

Barber,  J.  W..  Adv.  .Agency  (Inc.),  258  Wash 
ington  St.,  Boston,  Mass.  ' 

Bates  Adv.  Co.  (Inc.),  15  Spruce  St.,  N.  Y.  i 
City.  ! 

Bates.  J.  D..  Adv,  Agency,  292  Main  St.,  j 
Springfield,  Mass.  | 

Batten.  Geo.,  Co.  (Inc.),  Fourth  Ave.  Bldg,,  i 

X.  Y.  City.  ! 

Benson  &  Easton,  Corn  Exchange  Bank  Bldg.,  ) 

Chicago.  III.  { 

Blackman-Ross  Co.  (Inc.),  10  E.  33d  St.,  N.  ' 

Y.  City.  i 

Blaine-Thonipson  Co.  (Inc.),  Four  h  Nat.  Bank  i 

Bldg.,  Cincinnati.  O.  j 

Blum,  Charles,  807  Chestnut  St.,  Philadelphia,  i 

Pa.  I 

Bond,  .Arthur  T.,  16  Central  St.,  Boston.  Mass,  i 
Boston  Financial  Xews  .Adv.  -Agency,  109  State  ' 
St.,  Boston,  Mass.  | 

Boston  News  Bureau,  17  Exchange  PI.,  Bos¬ 
ton,  Mass. 

Bromfield.  P.  B..  Fifth  Ave.  Bldg..  N.  Y.  City.  ' 
Burkitt  &  Co.,  Old  Colony  Bldg.,  Chicago,  111.  ' 


Calkins  &  Holden  (Inc.),  250  Fifth  Ave.,  X. 
Y.  City. 

Carpenter  &  Corcoran.  26  Cortlandt  St.,  N.  Y. 
City. 

Chambers  Agency,  Godchaux  Bldg.,  New  Or¬ 
leans,  La. 

Chapman  .Adv.  Co.  (Inc.),  Third  and  Oak  Sts., 
Portland.  Ore. 

Cheltenham  Adv.  Service,  150  Fifth  -Ave.,  N. 
Y.  City. 

Chesman,  Nelson  &  Co.  (Inc.).  1127  Pine  St., 
St.  Louis.  Mo.;  Trude  Bldg.,  Chicago.  111.: 
Brunswick  Bldg.,  X.  Y.  City;  Times  Bldg. 
Chattanooga,  Tenn. 

Clague-Painter-Jones  Co.  (Inc.),  First  Nat. 

Bank  Bldg.,  Chicago.  Ill. 

Clark,  Geo.  K.,  927  Chestnut  St.,  Philadelphiri, 
Pa. 

Clarke,  E.  IL,  Adv.  .Agency  (Inc.),  112  Dear 
born  St..  Chicago.  111. 

Cochrane,  Witt  K.,  .Adv.  .Agency,  Boyce  Bldg., 
('hicago.  Ill. 

Colton.  Wendell  P.,  220  Broadway,  X.  Y.  City. 
Cone.  -Andrew.  Gen.  -Adv.  -\gency  (Inc.),  Tri¬ 
bune  Bldg..  N.  Y.  City. 

('unstantine  .Adv.  Co,,  Globe  Bldg.,  Seattle. 
Cooper  .Adv.  Co.  (Inc.),  I’mbsen  Bldg.,  San 
Francisco,  Cal. 

Corning  Adv.  .Agency,  ID.spatch  Bldg.,  St.  Paul. 
Minn. 

Cowen  Co.  (Inc.),  ]ohn  Hancock  Bldg..  Bo.s- 
ton.  Mass. 

Cramer-Krasselt  Co.  (Inc.),  354  Milwaukee  St., 
Milwaukee,  Wis. 

Crockett  Agency,  Maison-Bianche  Bldg.,  New 
Orleans,  La. 

Crosby-Chicago,  Pullman  Bldg..  Chicago.  HI. 
Cross-Gilchrist  Adv.  Co.  (Inc.),  Columbia  Bldg., 
Cleveland,  O. 

I). 

Dake  .Adv.  Agency  (Inc.),  12  Geary  St.,  San 
Francisco,  (Tal. 

Darlow  .Adv.  Agenev  (Inc.).  Bee  Bldg.,  Omaha. 
Neb. 

Danielson  &  Son,  90  Westminster  St..  Provi¬ 
dence,  R.  I. 

D’.Arcy  Adv.  Co.  (Inc.),  Fullerton  Bldg.,  St. 
Louis,  Mo. 

I>auchy  Co.  (Inc.),  9  Murray  St.,  N.  Y.  City. 
Deimel,  Adolph,  735  Bushwick  .Ave.,  Brooklyn. 
N.  Y. 

Decker,  Henry.  Ltd.,  Fuller  Bldg.,  N.  Y.  City. 
Debevoise,  Foster,  Co.  (Inc.),  15  W.  38lh  St.. 
N.  Y.  City. 

Desharats  .Adv.  .Agency,  L  d.,  4*2  Victoria  Sq., 
Montreal,  P.  0. 

Dobbs,  William  F.,  Danbury,  Conn. 
Dollcnmayer  Adv.  Agency  (Inc.),  Tribune 
Bldg.,  Slinneapolis,  Minn. 


Alert. 

Masterful. 

Mependei^ 


Press  Clippings 


^  Everything  and  anything 
^  that  is  printed  in  any  news¬ 
paper  or  magetzine,  anywhere — 
can  be  supplied  by 

BURRELLE 

45  Lafayette  StreeL  New  York  City 

ESTABLISHED  A  (tUAKTEK  OF  A  CENTUBY 


The  Chestnut  Street 
Engraving  Ccwpany 

'iS 

r 


PI-KDTOENGf 
IN  ALL  ns  BRANCilP^ 

*W  COR.  seVENTtI  AND  CHESTNUT  STS 
CL  PMILADELPITIA  PA.  u.  ') 


TAKE  IT  TO 


TWFKSRSTl 
ENGRAVERS^ 
ON  EARTH 


lowTOCAamitg) 


GARWOOD  ELECTRIC 

Bcciute  (■)  they  cannot  be  Marled  by  a  short  circuit  or  a  xround. 
(b)  sioppinx  the  press  aulomiticsily  locks  it  so  Ihit  the  safety  of 
the  crew  is  never  dependent  on  the  memory  ol  nny  one  msn. 

Bulletin  S05-H  explains  how. 

Garwood  Electric  Co., 


New  York  Philadelphia. 


Boston  Chkafo 

New  Orleans 


PiltahurK 


!;Esmi!7((£jmco> 

I  tMNusauSUIX  TaL  4M24  ] 


THE  LOVEJOY  CO.  Eaubllnhod  1S53 
j  ELECTROTYPERS 

I  and  Manufacturers  of  Blecuotype  Machiaery 

i  444-446  Pearl  Street  New  York 

i 


••XHE  KOfiEER  SYSTEM” 

of  ELECTRIC  CONTROL,  for 

Motor -Driven  Printing  Presses  and  Auxiliary  Machinery 

Used  by  the  leadins  newspapers  throughout  the  world 
Manufactured  and  aold  by  the 

CUTL-ER-HAMMER  MFC.  CO..  Milwaukee.  WtacM>naljn 

New  York  Chicago  Boston  Pittsburg  Pnlladelpbla  Cleveland  San  Fruclaco 


1. 


THE  EDITOR  AND  PUBLISHER. 


April  29,  1911. 


Doremus  &  Co.  (Inc.),  44  Broad  St.,  X.  Y. 
City. 

Doremus  &  Morse  Adv.  Agency,  .50  Pine  St., 

N.  Y.  City. 

Doriand  Adv.  Agency,  .\tlantic  City,  N.  J. 
Doughty,  Chas.  L.,  519  Main  St.,  Cincinnati.  O. 
Dukelow  &  Walker,  246  Washington  St.,  Bos¬ 
ton,  Mass. 

Dunne,  Desmond  Co.  (Inc.),  176  Montague 
St.,  Brooklyn,  N.  Y. 

Dver,  Geo.  L.,  Co.  (Inc.),  42  Broadway,  X. 
"Y.  Citv. 

I>unlap-\Vard  Adv.  Co.  (Inc.),  Hartford  Bldg.. 
Chicago,  HI. 

Dietz,  Ottumar.  Adv.  Bureau  (K.  K.  Nciige 
bauer),  140  Nassau  St.,  N.  Y.  City. 

Davis,  J.  W..  Railway  Exchange  Bldg..  Chicago. 
Ill. 

Donovan  &  Armstrong,  Commonwealth  Bldg.. 
Philadelphia,  Pa. 


Eddy,  Louis  O.,  Marshall  Field  Bldg.,  Chicago, 
Ill. 

Elliott,  A.  R.  (Inc.),  62  W.  Broadway,  N.  Y. 
City. 

Ellis,  A.  W.,  Agency,  10  High  St.,  Boston, 
Mass, 

Erickson.  A.  W.,  Adv.  Agency  (Inc.),  Fourth 
Ave.  Bldg.,  N.  Y.  City. 

Erickson,  K.  N.,  Adv.  Agency,  21  Park  Row, 
X.  Y.  City. 

F. 

Fairfax.  H.  W..  World  Bldg..  N.  Y.  City. 
Finch,  L.  J.,  1364  Broadway,  N.  Y.  Citv. 

Foley,  Richard  A..  .\dv.  Agency,  Bulletin 

Bldg.,  Philadelphia.  Pa. 

Fowler-Simpson  Co.  (Inc.),  aOU  Schofield  Bldg., 
Cleveland,  O. 

Frank,  Albert,  &  Co.  (Inc.),  26  Beaver  St., 
X.  Y.  City. 

Frowert.  Percival  K.,  Stephen  Girard  Bldg., 
Philadelphia,  Pa. 

Fuller,  Chas.  H.,  Co.  (Inc.),  378-88  Wabash 
Ave..  Chicago,  Ill.;  Morgan  Bldg.,  Buffalo. 
X.  Y. 

Fuller  &  Smith,  Engineers*  Bldg..  Cleveland,  O. 

G. 

(■ardner  Adv.  Co.  (Inc.),  Kinloch  Bldg.,  St. 
Louis.  Mo. 

Gould.  M.  P.,  Co..  .^1  E.  22d  St..  X.  Y.  City, 
t^rulston,  Ernest  J.,  18  Tremont  St.,  Boston, 
Mass. 

(tratz,  Alfred,  1001  Chestnut  St.,  Philadelphia, 
Pa. 

(»ray,  F.  A.,  Adv.  Co.,  Dwight  Bldg.,  Kansas 
City,  Mo. 

Guenther-Bradford  Co.  (Inc.),  109  Randolph 
St.,  (Chicago,  Ill. 

Guenther,  R.,  115  Broadw’ay.  N.  Y.  City. 
Gundlach  Adv.  Co.  (Inc.),  Tribune  Bldg.,  Chi¬ 
cago,  Ill. 

Greve,  S.,  Adv.  Agency,  Sixth  and  Minnesota 
Sts.,  St.  Paul,  Minn. 

Green.  Carl  M..  Co.  (Inc.),  Penobscot  Bldg.. 
Detroit,  Mich. 

II. 

Hamblin,  W.  F.,  &  Co.  (Inc.),  Fifth  Ave.  Bldg., 

X.  Y.  City. 

Hartzell.  J.  H.,  Co.,  Bulletin  Bldg.,  Philadel¬ 
phia,  Pa. 

Haulenbeek,  G.  H.,  Adv.  Agency  (Inc.),  31 
Union  Sq.,  N.  Y.  City. 

H^s  Adv.  Agency,  196  Main  St.,  Burlington, 

Hedge.  Homer  W.,  Co.  (Inc.),  366  Fifth  Ave., 
N.  Y.  City. 

Hibson  &  Bro.,  229  Broadway,  X.  Y.  City. 
Hicks  Newspaper  Adv.  Agency  (Inc.),  132  Nas¬ 
sau  St.,  N.  V.  City. 

Hill,  W.  S.,  Co.  (Inc.),  328  Fourth  Ave.,  Pitts¬ 
burg,  Pa. 

Honig  Adv.  Service,  177  Post  St.,  San  Fran¬ 
cisco,  Cal. 

Hoopes,  E.  M.,  516  Market  St.,  Wilmington, 
Del. 

Horn-Baker  Adv.  Co.  (Inc.),  Commerce  Bldg., 
Kansas  City.  Mo. 

Hornberger,  H.  L..  Adv.  .\gency.  Fidelity  Mu¬ 
tual  Life  Bldg..  Philadelphia,  Pa. 

Houghton,  Walter  L..  828  Broad  St..  Newark. 

N.  J.,  and  225  Fifth  Ave.,  N.  Y.  City. 
Howard.  E.  T.,  Tribune  Bldg.,  N.  Y.  City. 
Hull,  W.  H.  H.,  &  Co.  (Inc.),  Tribune  Bldg., 
N.  Y.  City. 

Ho3Ft,  C'has.  W.,  25  Elm  St.,  New  Haven,  Conn. 
Holmes.  Frances,  524  S.  Spring  St..  Lo.s  .\n- 
geles.  Cal. 

Humphrey,  H.  B.,  (‘o.  (Inc.),  44  Federal  .S:.. 
Boston,  Mass. 

Hill  &  Tryon.  May  Bldg.,  Pittsburg.  Pa. 

I. 

Ireland  Adv.  .Agency  (Inc.),  925  Chestnut  St., 
Philadelphia.  Pa. 

Ironmonger,  C.,  18-20  Vesey  St.,  N.  Y.  City. 

Johnson-Dallas  Adv.  Co..  Empire  Bldg.,  At- 
Innta.  Ga. 

Jones,  Wylie  B.,  Adv,  Agency  (Inc.),  Bingham¬ 
ton,  N.  Y. 

K. 

Kastor,  H.  W..  &  Sons  Adv.  Co.  (Inc.).  Equit¬ 
able  Bldg.,  St.  Louis.  Mo.:  Stegcr  Bldg.,  Chi¬ 
cago,  III.:  Gumbel  Bldg.,  Kansas  Citv.  Mo. 
Keane.  N.  W..  99  Nassau  St..  N.  Y.  City. 
Kiernan,  Frank,  &  Co.,  156  Broadway,  Y. 
City. 

Klein,  Chas.  T.,  151  W.  96th  St,  N.  Y.  Citv. 
Koch.  Gtto  J..  Adv.  .\gency  (Inc.),  University 
Bldg.,  Milwaukee,  Wis. 

Kollock.  Edw'ard  D.,  201  Devonshire  St.,  Bos¬ 
ton.  Mass. 

L. 

Lawyers*  Adv.  Co.  (Inc.),  128  Broadway.  N. 

Y.  City. 

T.esan,  if  E..  Adv.  Agenev  (Inc,).  Fourth  Ave. 

Bldg..  N.  Y.  Citv:  Old  Colony  Bide.,  Chicago. 
I.<*vin  &  Bradt,  1269  Broadway,  N.  V'.  Citv. 

1.. ewis.  Louis,  Adv.  Agency,  22()  Broadway, 

N.  Y.  City. 

I.»ewis.  Walter  C.,  Co.,  Equitable  Bldg.,  Boston. 
Mass. 

1.. 0ng-CritchfieM  Corp.  (Inc.).  Brooks  Bldg.. 

('hicagn.  III.:  Fuller  Bldg..  N.  V  Citv 
I-ord  &  Thomas  (Inc.),  Trude  Bldg.,  Chicago. 
HI. 


Lyddon  &  Hanford  Co.  (Inc.),  Granite  Bldg., 
j  Main  and  St,  Paul  Sts.  Rochester,  N.  Y. 

;  Levey,  H.  H.,  Slarbridge  Bldg.,  X.  Y.  City. 

M. 

Mejunkin,  Wm.  D.,  Adv.  Agency,  167  Dearborn 
St.,  (jhic.  go.  Ill. 

McKim.  A,,  Ltd.,  S  ar  Bldg.,  Montreal,  P.  Q. 
McMullen,  Robert  M.,  Co.  (Inc.),  Cambridge 
Bldg.,  N.  \\  City. 

MacManus  Co.  (Inc.),  Ford  Bldg.,  Detroit, 
Mich.;  Nicholas  Bldg.,  Toledo,  O. 

Mahin  Adv.  Co.  (Inc.),  125  Monroe  St,  Chi¬ 
cago,  Ill. 

Mallory  &  Mitchell  (Inc.),  160  Washington  St., 
Chicago.  111. 

Manufacturers’  Publicity  Corp.  (Inc.),  30 

Church  St..  N.  Y.  City. 

Massengale  Adv.  Agency  (Inc.),  Candler  Bldg., 
Atlanta,  Ga. 

Mathews,  R.  A.,  Agency,  204  Dearborn  St, 
Chicago,  Ill. 

Mead,  Geo.  H.,  Marquette  Bldg.,  Chicago,  III. 
Metropolitan  Adv.  Co.  (Inc.),  6  Wall  St,  N.  Y. 
City. 

Meyen  &  Co.,  Tribune  Bldg.,  X.  Y.  City. 

Miller  .Adv.  Co.  (Inc.),  The  Xasbv.  Toledo.  O. 
Mitchell,  (^eo.  L.,  &  Co.,  421  Chestnut  St, 
Philadelphia,  Pa. 

Morgan,  1.  W.,  Adv.  Agenev,  44  E.  23d  St, 
X.  Y.  City. 

Morris,  Herbert  M.,  Adv.  Agency,  400  Chest¬ 
nut  St..  Philadelphia,  Pa. 

Morse  .Adv.  -Agency,  35  Milwaukee  Ave.,  West. 
Detroit.  Mich. 

Morse  International  Agency  (Inc.),  Dodd-Mead 
Bldg..  X.  Y.  City. 

Moss,  J.  C.,  .Adv.  Agency  (Inc.),  110  Franklin 
St,  Buffalo,  X.  Y. 

Muller.  J  P.,  &  Co.  (Inc.),  1570  Broadwav. 

X.  Y.  City. 

Mumm-Romer  Co,  (Inc.).  Spahr  Bhig.,  Colum¬ 
bus,  O. 

Murray  Hill  .Adv.  Agency,  65o  Third  Ave.,  N. 

Y.  (^ity. 

Moss-C'hasc  Co.  (Inc.),  110  Franklin  St..  Buf¬ 
falo.  X.  Y. ;  Pos -Standard  Bldg..  Syracuse. 

X.  Y. 

X. 

Xational  Adv.  Co.  (Inc.),  423  Quincy  Bldg., 
Denver,  Colo. 

Xewit:  Adv.  Co.,  314  W.  First  St.,  Los  -An¬ 
geles.  Cal. 

Xichols-Finn  .\dv.  (*o.  (Inc.).  Kesner  Bldg., 
Chicago.  III. 

Noble  .\dv.  .Agency  (Ltd.),  Molson’s  Bank 
Bldg.,  Vancouver,  B.  C. 

Xolley  .Adv.  .Agency  (Inc.),  Light  and  Balder- 
ston  S.S.,  Baltimore,  Md. ;  Knabe  Bldg..  X. 

Y.  City. 

Northwestern  .Adv.  Agency,  Es.sex  Bldg.,  St. 
Paul,  Minn. 

O. 

0*Kecfe,  P.  F.,  43  Tremont  St,.  Boston,  Mass. 
Oman  &  Bub  .Adv.  .Agency.  Bulletin  Bldg., 
Philadelphia,  Pa. 

P. 

Pearsall,  \V.  Montague,  203  Broadway,  X.  Y. 
City 

Philadelphia  .Adv.  Bureau,  Bulletin  Bldg.,  Phila¬ 
delphia.  Pa. 

Plat  ner,  M..  93  Nassau  St.,  X.  Y.  City. 
Pomeroy,  Persis  M.,  Brunswick  Bldg.,  X.  Y. 
City. 

Powning.  Geo.  G..  &  Son.  Xew'  Haven,  Conn. 
Presbrey,  Frank.  Co.  (Inc.),  3  West  29th  St., 

N.  Y.  City;  120  Boylston  St.,  Boston,  Mass. 
Procter  &  Collier  Co.  (Inc.),  15  AA'est  6th  St., 
Cincinnati,  O. 

Powers,  Tolm  O.,  Co.  (Inc.),  119  AN’.  25th  St.. 
X.  y.  City. 

Publicity  Bureau  of  Richmond.  Mutual  Bldg., 
Richmond,  \’a. 

I  R. 

Remington.  E.  P..  Jenkins  Bldg.,  Pittsburg,  Pa.; 

N.  Y.  Life  Bldg..  X.  Y.  City. 

Richards.  J.  .A..  Tribune  Bldg.,  X.  Y.  City. 
Roberts  &  Mac Avinchie,  114  Dearborn  St.,  Chi¬ 
cago.  III. 

Ruland,  O.  W.,  90  Bible  House,  X.  Y.  City. 
Rosenbaum,  Irving  (.Advertisiers*  Publicity 
Service),  1123  Broadway.  N.  Y.  City. 
Rubincani  Adv.  Agency  (Inc.),  Drexel  Bldg., 
Philadelphia.  Pa. 

Rowland  Adv.  Agency  (Inc.),  76th  St.  and 
Broadway,  N.  Y.  City. 

S. 

St.  C'lair-Edwards  Co.  (Inc.),  328  Chestnut  St., 
Philadt'lnhia.  Pa. 

Sandlass,  L.  A.,  7  Clay  St.,  BaPimore,  Md. 
Savage.  Geo.  M.,  Newberry  Bldg.,  Detroit. 
Mich. 

Seaman,  Frank  (Inc.),  SO  West  33d  St.,  N.  Y. 
City. 

Securities  Adv.  Agency  (Inc.),  44  Broad  St., 

X.  Y.  City. 

Seeds.  Russel  M..  Co.  (Inc.),  Claypool  Bldg., 
Indianapolis,  Ind. 

I  Shaffer,  J.  .Albert,  Star  Bldg..  Washington.  D.  C. 
SharjM?,  \V.  W.,  &  Co.,  99  Nassau  St..  N.  Y. 
City. 

Shaughnessy.  M.  J.,  Temple  Court.  X.  Y.  Citv. 
Shorin.  C.  E.,  Co.  (Inc.),  452  Fifth  .Ave.,  N. 

Y.  City 

Sherman  &  Bryan  (Inc.),  79  Fifth  .Ave.,  N.  Y. 
City. 

Sherwood.  B.  K.,  367  Fulton  St.,  Brooklyn, 
X.  Y. 

Shumway,  F.  B.,  Co.  (Inc.),  373  Washington 
St..  Bos  on,  Mass. 

Siegfried  Co.,  .50  Church  St.,  X.  Y.  City. 
Simpson.  W.  F..  .Adv.  .Agency  (Inc.),  38  Park 
Row,  X.  Y.  City. 

Smith.  C.  Brewer,  .Adv.  Agency,  85  Detonshire 
St..  Boston,  Mrss. 

Smith,  E.  Everett,  Mutual  Life  Bldg.,  Philadel-  i 
phia.  Pa. 

Snitzler  Adv.  Co.  (Inc.),  Hunter  Bldg.,  Chi- 1 
cago.  111. 

Sommer,  Fred.  X.,  794  Broad  St.,  Newark. 

X.  J. 

Spafford  .Adv.  Agency.  John  Hancock  Bldg., 

I  Boston.  Mass. 

,  Stack,  J.  L..  Adv.  Contractor  (Inc.),  Heyworth 
j  ^  Bldg..  Chicago,  Ill, 

I  Standish.  G.  S.,  .Adv.  -Agency,  I.apham  Bldg.. 

I  Providence.  R.  I. 


Sternberg,  H.  Summer,  Adv.  Ser\'ice,  12-14  W, 
32d  St.,  N.  Y.  Citv. 

Stevens,  Herman  W.,  .Agency,  Globe  Bldg., 
Boston.  Mass. 

Stiles,  AVllliam  .A.,  303  Dearborn  St.,  Chicago, 
III 

Storm,  J.  P.,  Marbridge  Bldg..  X.  Y.  City. 
Street  &  Finney  (Inc.),  43  \Vest  34th  St.,  N. 
Y.  City. 

Stewart-Davi*i  .Adv.  Agency,  Kesner  Bldg.. 
Chicago,  111. 

T. 

Thompson,  J.  Walter  Co.  (Inc.),  44  East  23d 
St.,  X.  V.  City;  The  Rookery,  Chicago,  Ill.; 
201  Devonshire  St.,  Boston,  Mass. 

Thorne  Ady.  Service  (Inc.),  Crary  Bldg., 
Seattle.  Wash. 

Tobias  Bros.,  258  Broadway.  N.  Y.  City. 

!  Traxler,  Joseph,  Co.,  Provident  Bank  Bldg., 
Cincinnati,  O. 

Traders’  Adv.  Agency  (Inc.),  13  Astor  Place. 

N.  Y.  City.  ? 

Tracy-Parry  Co.,  I.afayette  BUlg.,  Philadelphia, 
Pa. 

Touzalin,  Chas.  H.,  Agency  (Inc.),  Kesner 
Bldg.,  Chicago,  Ill. 

Urmy,  Louis  V.,  41  Park  Row,  N.  Y.  City. 

A’an  Haagen  Adv.  Agency,  1420  Chestnut  St.. 
Philadelphia.  Pa. 

A’an  Loon,  W.  C.,  5th  and  A’inc  Sts.,  Cincin¬ 
nati,  O. 

Volkmann,  M.,  Adv.  Agency,  5  Beekmrm  St., 
N.  A’.  City. 

A'reeland,  K.  E.  (Inc.),  350  W.  38th  St..  X.  V. 
City. 

A'an  Cleve  ('o.  (Inc.),  25(»  Fifth  .Ave..  X.  A*. 
Citv. 

W. 

Wade.  .Albert  G.,  Manhattan  Bldg.,  Chicago,  III 
AN’agner-Field  Co.,  1780  Broadway,  N.  Y.  City. 
Walker  -Adv.  -Agency  (Inc.),  Claus  Spreckels 
Bldg.,  San  Francisco,  Cal 
AA’allace  Adv.  Co.  (Inc.),  .Atlantic  City.  N,  J. 
AA'alton  Adv.  &  Ptg.  Co.,  15  Exchange  St.,  Bos 
ton.  Mass. 

Web.  Henry,  U.  B.  Bldg..  Dayton.  O. 
Wetherald,  Jas,  T.,  221  Columbia  Ave.,  Boston, 
Mass. 

White  .Adv.  Bureau  (Inc.),  Hancock  Bldg.. 
Seattle,  Wash. 

Williams,  Fred  C.,  108  Fulton  .St.,  X.  City. 
Williams  &  Cunningham  (Inc.),  Heyworth 
Bldg.,  Chicago,  Ill. 

Wineburgh,  M.,  &  Co.,  576  Fifth  Ave.,  X.  A’. 
City. 

Wood.  Putnam  3:  Wood,  161  Devonshire  St.. 

Boston,  Mass.;  299  Broadway,  X.  A’.  City. 
Woods-Xorris  (Ltd.).  Mail  Bldg..  Toronto.  Can. 
Wyckoff  .Adv.  Co.  (Inc.),  14  Ellicott  St.,  Buf¬ 
falo,  N.  Y. ;  79  Milk  St.,  Boston,  Mass. 

CHANGES  IN  INTEREST. 

R.  R.  Clark  has  purchased  the  Straw¬ 
berry  Point  (la.)  Mail-Press.  Mr. 
Clark  has  long  been  connected  with  the 
Harden  County  Citizen,  of  Iowa  Falls. 

Hiram  T.  Johnson,  publisher  of  the 
Saranac  (Mich.)  Advertiser,  has  pur¬ 
chased  the  plant  of  the  Saranac  Local, 
conducted  for  the  past  two  years  by 
Clare  D.  Mattason.  The  papers  will  be 
merged  under  the  name  of  the  .Adver¬ 
tiser. 


Walter  A.  Johnson,  for  the  past  nine 
months  part  owner  and  editor  of  the 
Lyons  (Kan.)  Daily  News,  has  sold 
his  interest  to  his  partner,  J.  W.  A. 
Cooke,  wly->  is  now  in  charge. 

Dr.  C.  G.  Barns  has  purchased  the 
.\ll)ion  (.Neb. I  .\rgus. 

INCORPORATIONS. 

The  Central  Press  Co.,  of  Cleveland, 
O. ;  periodical ;  capital,  $10,000 ;  incor¬ 
porators,  Virgil  V.  McNitt,  Virgil  F. 
Bellows,  Lawrence  J.  Herbert,  Wm.  E. 
Sage  and  E.  C.  Botten. 

Moline  Dispatch  Publishing  Co.,  Mo¬ 
line.  Ill.;  capital,  $80,000;  general  print¬ 
ing  and  publishing  business ;  incorpora¬ 
tors.  P.  S.  McGlynn,  John  Sundine  and 
Harry  A.  Sward. 

Middle  States  Publishing  Co.,  of 
Kansas  City;  capital,  $100,000;  incor¬ 
porators,  George  Fredericks,  Whittier 
Bauer,  F.  R.  Hopper  and  others. 


$300,000 

buys  laadlog  newspaper  In  city  of 
90,000  popnlatlon.  Oroee  annual  In¬ 
come  $390,000.  Will  pay  salaries 
and  10  per  cent,  ^eade  In  circula¬ 
tion,  volnme  of  buBlness  and  profits 
and  increases  the  lead  steadily.  At 
least  $100,000  cash  necessary.  Propo¬ 
sition  ▼. 

$75,000 

cash  and  $75,000  deferred  eecnres 
one  of  the  best  placed  newspaper 
properties  in  the  middle  west,  l^ead- 
er  in  a  rapidly  growing  city.  Oroas 
hneinesB  increases  each  year  and 
also  the  net  cash  profit,  which  in 
last  fiscal  year  was  over  $18,000. 
In  addition  there  was  included  in 
the  expenses  liberal  salaries  for 
owners  and  department  heads.  This 
property  will  make  in  present  fiscal 
year  a  net  profit  of  over  $20,000. 
Proposition  W. 

$17,050 

cash  was  the  return  to  two  owners 
in  1910  for  personal  effort  and  in¬ 
vestment  from  central  west  dally 
newspaper  property.  One  owner 
was  active;  the  other  absent  a  great 
deal.  An  adequately  equipped  and 
growing  property.  Will  he  sold  for 
$82,000.  Probably  $40,000  of  the 
purchase  price  can  he  deferred. 
Proposition  X. 


$8,400 


was  the  profit  on  investment  in  a 
recent  year  from  only  dally  news¬ 
paper  property  in  city  of  17,000. 
Volnme  of  hnsinese  over  $50,000  an- 
nnally.  Will  return  active  owner  a 
fair  salary  and  $7,000  to  $10,000  an¬ 
nually  on  investment.  Can  he  bought 
for  $60,000.  Proposition  T. 

Only  evening  paper  in  rapidly 
growing  western  city  and  com¬ 
munity  returned  active  owner  in 
1910  for  salary  and  investment  $9,- 
047.98.  Adequate  equipment.  Will 
be  sold  for  $40,000;  one-half  cash, 
balance  deferred.  Proposition  X 


C.  M.  PALMER 

New$paper  Broker 
277  Broadway,  Npw  York 


THE  EUREKA  HERALD 

Of  EUREKA.  CALIFORNIA 

NET  PAID  CIRCULATION.  «,2$0 
DAILY,  AND  GROWING  LIKE  A  WEED 

Only  afternoon  newtpeper  in  Humboldt 
County  carrying  Atfociated  Press  Dis- 
patchea. 

Largest  circulation  in  Eureka  of  any  newa- 
paper,  morning  or  evening,  by  fully  100 
per  cent  over  ita  nearest  competitor. 

Circulation  Guaranteed  by  $5,000.00 
in  Gold. 

Advertisers  wantiM  action  on  their  money 
will  use  the  tlERALD. 

THE  EUREKA  HERALD 

EUREKA,  CALIFORNIA 
A.  K.  STONE,  Editor  and  GenT  Ifgr. 

THE  FISHER  AGENCY,  Special  Repre 
aentative.  New  York  and  Chieagoi. 


The  Greensburg  Tribune 

Has  Largest  Circnlation  in  Westmoreland  County,  Pennsylvania 


FLAT  DISPLAY  RATES 

Set  matter,  per  inch . 11$. 

Plate  Matte^per  inch . 11$ 

Matrices  at  Plate  rate . lt$ 


No  Special  Representatives 

.  «.  W.  HERBERT,  President. 
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Scores  Another  Triumph 


In  Display  Advertising  Gains 


During  March,  1911,  compared  with  the  same  month  in  1910. 

Morning  and  Sunday  American  Gained  72^/2  Cols. 

“  “  “  World  “  18%  Cols. 

“  “  “  Herald  Lost  62%  Cols. 

These  figures  reveal  the  true  situation  in  New  York.  They  are  confined  to  the  morn¬ 
ing  and  Sunday  field  and  are  not  mixed  in  and  confused  with  evening  newspaper  advertising 
or  agate  **  wants.”  They  show  beyond  successful  dispute  that  the  New  York  Morning  and 
Sunday  American  commands  the  lion’s  share  of  display  advertising  because  actual  results 
make  the  expenditure  highly  profitable  to  advertisers. 

Morning  American  Gained  84%  cols. 

“  World  Lost  50%  cols. 

Herald  Lost  29  cols. 

This  evidence  of  result-producing  superiority  was  attained  by  positive  meaisurement.  For  the 
sake  of  “making  a  showing”  the  New  York  American  does  not  resort  to  juggling  or  distortion. 
The  proofs  are  ready  for  the  inspection  of  all  advertisers. 

CIRCULATION  IS  THE  ADVERTISING  MAGNET 


THE  New  York  Sunday  American  leads 
in  display  advertising  because: 

It  has  a  larger  circulation  than  the  Sunday  World 
and  Herald  combined,  and — 

It  has  a  larger  circulation  than  the  Sunday  Her¬ 
ald,  Times,  Sun,  Press  and  Tribune  combined,  and — 

It  is  circulation  that  counts  in  the  creation  of  di¬ 
rect  sales  from  display  advertising — circulation  that 
goes  into  the  homes  of  manufacturers,  business  men 
and  better  class  salaried  employes  where  life  is  real 
and  worth  the  living  —  where  necessities,  comforts, 
and  luxuries  are  generously  provided. 


'P'HE  circulation  of  the  New  York  Morning 
American — 

Equals  that  of  the  Times  and  Herald  combined. 
The  circulation  of  the  New  York  Morning  Ameri¬ 
can  is  greater  than  that  of  the  Herald,  Sun,  Press  and 
Tribune  combined. 

In  the  METROPOLITAN  DISTRICT  OF  GREAT¬ 
ER  NEW  YORK— 

The  circulation  of  the  Morning  American  exceeds 


196,000 


which  is  greater  than  the  total  circulation  of  any  New 
York  morning  newspaper  except  one. 


The  New  York  Morning  American  has  gained,  in  the  past  two  years,  five  times  more  cir¬ 
culation  than  any  other  New  York  Morning  newspaper,  and  twice  as  much  as  all  other  New 
York  morning  newspapers  combined. 

Quality  Readers  Produce  Quality  Results  From  Quality  Advertising 


Old  Enough  to  V ote 


21  years  ago^  April 
8^  i8go^  the  patent  eov- 
ering  the  essentia!  prin¬ 
ciples  of  the  Linotype 
was  granted. 

I  The  Linotype  of  1890  |  |  The  Linotype  of  today  | 

21  years — during  which  time  the  Linotype  has  revolutionized  the 
Printing  industry  and  made  the  newspapers  of  today 
possible. 

21  years — during  which  period  the  Linotype  has  persistently  made 
good. 

21  years — in  which  the  Linotype  has  made  money  for  the  men 
who  had  faith  in  it  and  for  the  men  who  have  in¬ 
stalled  it. 

21  years — of  progress  in  invention,  versatility  and  efficiency. 

21  years — of  square  business  dealings. 

21  years — of  making  friends  and  keeping  them. 

21  years — during  which  time  259OOO  Linotypes  have  encircled 
the  Globe. 

Yesterday,  today  and  forever 

”Tlic  Linotype  Way  is  the  Only  Way” 

NOTE — Copies  of  the  2nd  Edition  of  “Ad  Work  and  the  Linotype 
Way,”  showing  the  Prize  Winning  Ads  now  being  distributed. 

Did  you  get  yours 

MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO:  1100  S.  Wabash  Ave.  SAN  FRANCISCO:  638-646  Sacramento  St.  NEW  ORLEANS:  332  Camp  St. 

TORONTO :  CANADIAN  LINOTYPE  LIMITED,  52  Lombard  St. 
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